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WHEN CRAYOLA CRAYONS ARE ADVERTISED 
ON narra TELEVISION — SALES JUMP! 


¥ 
THE CRAYOLA MAKERS ' BINNEY & SMITH) 380 Madison Ave., New York 17, N.Y 


CRAY OL CRAYOLA...the world’s best selling crayons 
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. SPONSORING 
Miss Frances’ famous 
DING DONG SCHOOL* 


PLUS 
TELEVISION SPOTS 
on many other popular 


(See your local listings.) children’s shows 
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AP! COMING FALL 1959 


A ROUSING OPPORTUNITY 


** EBERHARD FABERS «** 





i 17, N.Y. 
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KIT HAS EVERYTHING TO HELP YOU  é 
MOVE MORE COLORBRITE... MONGOL =~: 
COLORED... COLORAMA PENCILS... ‘¢ 





rite, wire or phone 


your Eberhard Faber 


NUPASTELS. KIT CONTAINS or cr salesman for complete details 
ARS of Eberhard Faber’s big ‘‘Car- 
. a : te ise Oe nival of Color’’ Store Promo- 
® WINDOW STREAMERS © NEWSPAPER ADS se tien. ..a new idea that will 
® BANNERS © SUGGESTED DIRECT MAIL = iy boost traffic in your store dur- 
@ WINDOW TRIMMING LETTER ae ing the important Fall selling 
¢ BALLOONS @ RADIO AND TV SCRIPTS “2 season. 
® EXCITING CARNIVAL © SUGGESTED WINDOW fon 
WHEEL DESIGN ®S. 


xxx KKK KKK KKK KKK KKK KKK Ran Ci. 


SEE EBERHARD FABER’S FREE Polaroid CAMERAS 
CARMA OF coon», Shea aaa at 


* EXHIBIT AT BOOTH #95 AT 7S compan 


“THE N.S.O.EA. CONVENTION.’ = o—__20we_star 


; TITLE 
| 110th Anniversary, 1849—1959 YOUR HOTEL 


RHARD FABER PRIZES! DAILY DRAWINGS!! PRIZES!!! 
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America’s largest selling gift pens 
in one space-saving display unit! 
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45° 


PROFIT! 
FREE GOODS! 


FREE DISPLAY! 
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CHRISTMAS DISPLAY ASSORTMENT 4552 
FREE GOODS AND FREE DISPLAY! 







12—$1.79 Holiday pens 6—$3.50 Gold Mark IV pens 
FREE 1 ea. $2.49, $3.50, $1.79, $2.95 pens 
SELLING PRICE $118.49 YOUR COST $65.16 


$53.33 PROFIT... 45% 
















© 1959, THE PAPER MATE COMPANY 


contains: S . 
12—$2.49 Mark Ill pens 12—$2.95 Lady Capri pens 93.33 profit 


from only 20 inches 
of counter space 


EVERY PEN GIFT BOXED! 


PRESOLD with MORE ADVERTISING 
than all other ball pen lines combined! 
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We will be joining many of you 
soon at the annual fall show of 
the National Stationery and Office 
Equipment Assn. in Chicago. For 
the fourth straight year we are 
publishing MODERN STATION- 
ER CONVENTION DAILY to 
provide on-the-scene news cover- 
age in compact, tabloid newspaper 
form. 

A pre-convention report appears 
in this issue. Full details on new 
products, exhibit highlights and 
convention features will be color- 
fully presented at Chicago in the 
convention paper. The exhibit has 
grown tremendously in recent 
years to the point where there are 
almost 500 companies taking part. 
Our aim is to do all we can to 
help dealers make the best possi- 
ble use of their time at the show. 

We will be at the convention 
not only as reporters but as in- 
terested consumers of the indus- 
try’s products. 

The extent of our office supply 
and equipment consumption came 
to our attention during a recent 
move to new offices of our publish- 
ing company (story page 50). Be- 
sides offering a good chance to 
clean out desks and file drawers, 
the move pointed out clearly the 
fact that we are completely sur- 
rounded by and dependent upon 
the products of the industry we 
serve. 

A quick inventory at moving 
time revealed the products of no 
less than 34 different stationery 
and office equipment suppliers — 
all in, on or near the 60” by 36” 
desk to which editors are chained. 

Pardon me, now, while I slip my 
chains and leave for Chicago. Hope 
to see you all there. 


Nox icler 
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Don’t you forget the younger set! 


Norcross hasn't forgotten them! Norcross has a 
complete line of waggish, new greeting cards, designed 
especially for young fun-lovers to send...and to send to 
them. And now is the time to promote these cards when 
teenagers are just home from their summer holidays. 

Be prepared for this growing, enthusiastic market. 


Have plenty of the new Norcross Cards on display. 
Only Norcross has a real, honest-injun, teenage line. 

And don’t forget, Norcross is running a full-page, 
four-color advertisement with the above illustration 
in the September 21st LIFE to alert the young and 
their admirers as to WHAT’S NEW. 


There’s always something new 
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And here’s something else new... 


The eyes in these cards rol] and follow the viewer. 
a tricky collection for birthdays, anniversaries, 
friendship and convalescence! 


These novel Norcross Cards will give customers the 


from | NORCROSS en oe 





Greeting cards with “eye appeal”! 






eye and bring them in to buy! And what a deal you 
dealers get! Only $18 for the rack with 12 each of 12 
and a poster 


different eye-catchers, plus a rack sign 


for your window. Order now — these cards will sell! 
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244 Madison Avenue, New York 16, N. Y. 
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“Price is only one of many competitive factors—and if you deny the American 
businessman his right to compete on price, he will simply step up other com- 
petitive tactics. He will increase his advertising budget, modernize his store, 
institute a better credit plan, create parking facilities, etc. Therefore, even 
without price competition the businessman has other competitive tactics to 
utilize in an attempt to persuade consumers to patronize his store rather than 
his competitor’s. In such a situation, it is certain that some retailers would 
do a better competitive job than others—and that some merchants, there- 
fore, will continue to be plagued by tough competition.” —Chamber of Com- 
merce testimony opposing uniform price bill. 


* cal ~ * 


“Top of the counter revolving-cone merchandisers are producing average sales 
increases of 20 to 25 percent over under-glass displays.” —Glen Davidson, 
marketing director, W. A. Sheaffer Pen Co. retail division. 

* * * ¥* 


“The average sheet of duplicating paper is one of the most tempermental 
products used in the office. No one knows all about paper .. . Your first 
consideration in purchasing paper should be its ‘feed-a-bility’. Too many 
people are most concerned with cost. Unless that paper handles well through 
your duplicator and collator, what you paid for it is of little concern. Of course, 
the reproduction value of the paper is also important and should be ranked 
second to ‘feed-a-bility’.” —W. E. Thomas, president of Collamatic Corp., at 
Midwest Office Systems Workshop. 


* * * * 


“Showmanship is the flamboyant art of peddling dreams to a drab world,” it’s 
been said. The late Dorothy Shaver, Arkansas girl who became president of 
Lord & Taylor’s big Fifth Avenue department store, was credited with bringing 
showmanship to department store window displays. Her stunts for the store 
have become legend. To sell perfume, scent was sprayed from the store’s mar- 
quee; and at season changes, the awnings were splashed with red roses or 
autumn russet. 

* * * * 
The value of U.S. exports of typewriters and parts last year was topped for 
the first time by the imports, which enter duty free. Western Europe accounts 
for approximately 85 percent of the world trade in typewriters. U. S. exports 
amounted in 1958 to about 8 percent of the total whereas a decade ago the 
U. S. share was 63 percent. —From “World Trade in Typewriters 1948-58,” 
government publication. 

* * * 
“There have been many surveys made to determine the reasons behind the 
relatively large percentage of small business failures. Practically all of these 
surveys have shown lack of management ‘know how’ as the primary cause for 
failure. However, it has been found that far too often the reason behind this 
lack of management ‘know how’ was the simple fact that the person charged 
with making the decisions did not have the financial facts. Unfortunately, the 
smaller the business, the truer this statement seems to be.” —Alex N. Camp- 
bell, financial editor, Los Angeles Herald & Express, in column about Ideal 
Systems record books for small businesses. 

. ~ * * 
“Since the best things in life are free, the next best are the things you can sign 
for, and with the growing number of credit clubs all racing each other to add 


more and more services, a man’s best friend is becoming his ballpoint pen.” — 
Printer’s Ink columnist. 


MODERN STATIONER, OCTOBER, 1959 











RRR SRR TREE. 





Plastic Letter Tray 


A new letter tray blending modern 
styling with functional design has been 
announced for the office, stationery and 
institutional fields by Rubbermaid Inc. 
Made of a sturdy, exclusive new plas- 
tic material, the trays are designed 
to stack to provide additional space 
without taking up additional desk area. 
Cushiony rubber feet prevent scratching 
of desk and table surfaces. A center 
groove in the bottom of each tray per- 
mits sliding a hand under papers and 
the bottom of the tray area slopes backward to prevent papers 
from slipping out. The new plastic material can be easily wiped 
clean in seconds. Available in grey, beige and mist green, it is 
101%” wide, 12” long and 3” deep. 





Remote Keyboard 


A 12 ounce portable 10-key key- 
board which fits comfortably into the 
palm of the hand has been perfected 
by the Victor Adding Machine Co. 
Encased in durable gold anodized alu- 
minum, it has broad applications for 
all types of remote numerical trans- 
mission and inventory work. Infor- 
mation is entered serially as with any 
standard 10-key accounting machine 
Receiving the data may be an adder, calculator, printer, any 
solenoid activated business machine, tape punches, or other elec- 





tronic data recording device which can supply required voltage. 
Digit capacity of the hand keyboard is unlimited, depending 
solely on the limitations of the receiving device. In addition to 
the regular 10 digit keys, the compact keyboard has a motor 
bar and two special code keys which can be adapted to specific 
user needs. 


Sealing Tape 





A heavy-duty _ pressure-sensitive 
tape for sealing packages and cartons 
is now being marketed by Minnesota 
Mining and Manufacturing Co. 

Called “Scotch” brand package seal- j { 4 
ing tape, it comes in a cutter box « 
for easy application. The tape is 

kraft colored, 142” wide by 150” 

long, and retails for 39 cents a roll. It meets government regu- 
lations for overseas packaging and is said to be stronger than 
water-activated tapes. It is water and moisture resistant. The 
new package sealing tape is packed 12 rolls to a display and 
12 displays per carton, and is available from regular “Scotch” 





Stamp Holder 


S. & G. Products Co. offers a “3- 
in-l1 Handy Holder” that has 10 
places for rubber stamps and two 
sections in the bowl for rubber 
bands and paper clips. Made of 
high-impact plastic with a revolving 
top, it retails for $1. 
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Shutterbug’s Record Book 
“Automatic memory” describes a new 
pocket size “Shutterbug Picture Taking 
Record” which serves as a check list 
for distance f-stop and shutter speed 
before snapping pictures. It also pro- 
vides columns for recording exposure 
number, date, light conditions, subject, 
and remarks for valuable future refer- 
ence. Each page has space for recording 





an estimated improved setting if de- 
sired, and where the negative or slide is filed. Containing 
handy exposure tables and bound in a plastic finish cover, each 
book has space for recording 220 shots. Packed in. self-selling 
display cartons of 20, requiring only 54% by 2 inches counter 
space, the books retail at 59 cents. Dealer and wholesaler 
inquiries are invited by K. Gordon Smith, P.O. Box 215, 


Yakima, Wash. 


Writing Paper Combination 

A new combination reminder 
date pad and writing paper sets 
off an unusual promotion item in- 
troduced by White & Wyckoff. 
Each box contains 48 | single 
sheets and 36 matching enve- 
lopes, plus one 5”x8” Week-At- 
A-Peek reminder date pad_ of 
35 pages with Grecian Key de- 
sign. A similar motif is on the 
face of the envelopes. Each unit is available in white, pink 
and green vellum paper. Contents are cord-tied and set in a 
metallic covered box. Special price is $1.39. 





Auxiliary Chair Set 


\ single compact package containing 
four chairs and a wall rack to hold 
them has been introduced by the Fur- 
niture and Equipment Division of the 
Brewer-Titchener Corp. BTC Chair 
Four-Packs assure a convenient supply 
of comfortable auxiliary seating through- 
out the office and eliminate the an- 
noyance of borrowing office chairs from 
other rooms. The all-steel, chrome- 
plated wall rack can be attached to 
the wall of an office, behind a door, 47 
in the corridors, or in a supply room. Rack arms fold flat against 
wall when empty. The chairs are cushioned with foam plastic. 
Four color combinations are available, and custom upholstery and 
finishes can be supplied to match any decor. 






Personal Note Paper 

An unusual gift unit combin- 
ing personalized note sheets, tint- 
lined envelopes and a colorful 
array of ball pens is offered 
by E. Errett Smith, Inc. Fifty 
semi-notes with silver initial, 50 
envelopes with grey tint lining, 
and four different colored pens to 
express each changing mood are 
boxed in a luxurious red cabinet to retail at $3.95. Without 
initial, the box is $2.95 retail. 

(Continued on page 74) 
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The way to moisten envelopes and stamps. A pass across 
the med surface deposits just the right amount of moisture 

1 bra ce of brass or chromium fin with weighted blac 
base, felt underpad. Spillproof, leakproof Retail, $1.00 
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Ball point pen, swivel mounted on solid brass Stamp Keeper, choice 
WS of brass or chromium finish Retail, $1.95 


Pac EPpesk Set (Stamp Keeper and Moistener) +1120 


Brass or chromium finish, black lacquered base. Moistener held 
in place magnetically Retail, $1.95 


Newspaper ad mats and modern counter displays 
are available to all Pat dealers, on request. 
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MODERN STATIONER AND 
OFFICE EQUIPMENT DEALER 
Washington, D. C. 
September 15, 1959 


The Department of Commerce probably will announce before the end of 
1959 that the national economy has reached the half-trillion mark. That's 
an annual rate of *500 billion for the Gross National Product, the sum of 
all goods ani services produced in the country. The second quarter GNP, 
the latest available, showed the annual rate at $484.5 billion, an all- 
time record, 








The rapid advance of the economy has far outshown the most optimistic 
estimates at the start of the year. It is sure to pull retail stationery 
sales in 1959 over the billion-dollar mark for the first time in history. 
And it appears certain to make the Administration's promised balanced 
budget for 1960 a reality, despite the tax losses resulting from the pro- 
longed steel strike. 


Retailers whose outside salesmen sell across state lines will be 
protected by the new law voted by Congress to crimp the growing practice 
of states to tax out-of-state firms doing business within their borders. 





The bill will bar any state or locality from levying an income tax 
on companies which do no more than solicit orders within the state. The 
bill further provides that the Senate Finance and the House Judiciary 
Committees will make an extensive study of the taxation by states of inter- 
state commerce and recommend additional legislation if it appears necessary. 


A schedule of useful lives of various types of retail equipment and 
fixtures for purposes of tax depreciation has been approved by the Internal 
Revenue Service. The schedule lists items which are not contained in the 
IRS depreciation guide, Bulletin F, 








Among the items covered and their acceptable useful lives are air 
conditioning systems, 5-15 tons, 15 years; over 15 tons, 20 years; outside 
neon signs, 10 years; hand trucks, 10 years; cash registers, 15 years; 
record player broadcast system, 12 years; glass display shelving, 5 years; 
wood display shelving, 10 years; metal display shelving, 15 years; metal 
stockroom shelving, 15 years, wood stockroom shelving, 10 years; and label 
printing machines, 10 years. 


Justice Department officials believe that many attempts on the part of 
manufacturers to enforce their Fair Trade prices are in violation of the 
Sherman Antitrust Act. In most cases, officials say, enforcement of Fair 
Trade prices requires some method for keeping products out of the hands 








er,from Washington...ré 











of price cutters, most of whom buy from wholesalers outside of their 
own territories. 


If there is an agreement between the manufacturer and his wholesalers 
that the latter will not sell outside of their territories, then the 
Justice Department can prosecute. The agency is piling up evidence of 
just such cases for prosecution. 


Fair Trade will probably be one of the most controversial issues to 
be handled by Congress when it convenes in January. During the adjournment 
period, the retail druggists, most vocal Fair Trade supporters, plan an 
intensive campaign to convince individual members of Congress that a new 
national Fair Trade bill must be enacted. 


In order to broaden the opportunities for smaller firms to sell to 
the Federal Government, the General Services Administration has initiated 
a program of publicizing its bidding opportunities. GSA is the housekeeper 
for all civilian agencies and also buys some items for the military. Twice 
a week, GSA is compiling a mster list of bidding opportunities offered by 
GSA's contracting offices around the country. 








The first issue of "Current Business Opportunities News Releases" 
seeks bids on such items as metal office furniture, stationery, file 
folders, pads, guide cards, shipping tags and ballpoint pens. Some of the 
items specify that part or all of the procurement is being set aside for 
small businesses. In such cases, large companies are barred partly or 
completely. 


An average increase in mail rates on parcel post and catalogs of 17.1 
percent as recommended by a hearing examiner is expected to be approved 
by the Interstate Commerce Commission. The range would be from 1 percent 
to 35 percent depending upon the zones involved. The Post Office esti- 
mates that the new rates would produce an additional $88 million annually. 
The examiner reported that the fourth-class mail wound up in the red by 
$108.8 million in fiscal 1958. 





Already approved by the ICC is a rate increase for the Railway Ex- 
press Agency, the Post Office's competition for parcel post. The increase, 
estimated at about $16 million annually, applies only to less than carload 
lots. 


The Census Bureau reports that shipments of typewriters declined 
from $199 million in 1957 to $160 million in 1955. When all types of 
business machines, including computers, are figured in, manufacturers' ship- 
ments climbed from $606 million in 1957 to $616 million last year. 





FTC has charged the Sperry Rand Corp. with illegal price discrimination 
on typewriters and other business machines...Frederick H. Mueller, new 
Secretary of Commerce, believes the existing excise tax structure should be 
replaced with a general levy on manufactures...A new IRS ruling says that 
sales of items for use as prizes and premiums are exempt from the retailer 
tax only when sold as part of a retailer's regularly established wholesale 
activity...A retail gimmick whereby customers receive U. S. savings stamps 
by returning coupons has come under fire from members of the House Judiciary 
Committee, but the Treasury Department is all for it. 
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INC. CLINTON ROAD, GARDEN CITY, N.Y: 


OXFORD FILING SUPPLY co., 


your name instead of Oxford’s name 


Order these catalogs imprinted with 


BP ce Oxford dealers 
pro ave the selling power 
— is new full-line Oxford 
g supply catalog to work 
for them this fall. 





HOW TO 
-ENDAF LE 
YOUR FILING 

CABINETS 


4152x2 
4153x2 


BOX BOTTOM FOLDERS 


Bulky tariffs, catalogs, or any le 
quantity of bound papers are best 
in box bottom Pendaflex folders. 
nished in 2”, 3” ¢ ” capacity, le 
and legal sizes. Other sizes readily n 
to special order. Tabs are not sup} 
with folders. By ordering tabs s 
rately, you have your choice 

tab sizes. 


an 

PENDAFLEX GUIDES 
For use in systems where the folde 
dexing must be supplemented by ¢ 
tional guiding. 


Letter, legal and invoice sizes ca 
combined with any of the nine P 


ONE DRAWER A-Z SYST 


Recommended for the business wit 
] > filing, or the individual wit 
much filing! Can also be used as 
drawer installation in a large ‘ 
rele ttering the A to Z headings. Fra 
50 folders are supplied, 25 folder 
A-Z headings, 25 blank. 


Stock numbers and 





41533, 
legal 







41532 
IW TO 
AFLEX” tae me “ | 5 a 41528 


FILING a 
ABINETS 


41524 letter 


Step 1: INSTALL PENDAFLEX Step 2: HANG PENDAFLEX 
FRAMES. Order 1 frame for each cabinet FOLDERS. For letter size filing, order 
drawer. Frames are adjustable to drawer No. 4152 1/5 (2” tab), or No. 4152 1/3 
length, and are carried in seven sizes, in- 3 1/2” tab). For legal filing, order No. 
cluding letter, legal, invoice, check and 4153 1/5 or No. 4153 1/3. 

jumbo sizes. Special sizes made to order. These popular sizes are packaged with 


plastic tabs included. 


FOR ALL OTHER SIZES: Folder bodies with- 
out tabs are stocked in letter, legal, in- 
voice, check and jumbo sizes. 

Order these and any of the tabs shown 
below to get the combination of tab and 
folder perfect for your special filing 


Situation. 
PENDAFLEX TABS 





- crn ees 
4550 NT darian eww ss 
CHECKFILER FOLDERS 2” Plastic No. 42 3'A” Plastic Tab No. 43'5 
These folders are interlocked to form a S - 7 — 
continuous chain of filing pockets, mak- ‘ meena an 
: ing it impossible to file between folders. 2" Plastic No. 428 3” Plastic Tob No. 438 
OM FOLDERS Most banks report time savings of 25% ee wes tibee 
‘talogs, or any large to 50%. Also ideal for filing or sorting \ a. ‘. 
papers are best filed IBM cards, toll tickets, vouchers, sales ) 4 a7 
ndaflex folders. Fur- checks and other check-size documents. sah ead 9” peiaie: On. 868 
nd 4” capacity, letter Notch in bottom of folders gives novel low tab a" high) 


her sizes readily made “quick-purge” feature for simultaneous 


Tabs are not supplied push-up of contents of all folders. 
ordering tabs sepa- 


your choice of nine 





2 Metal No. M42 3'h” Metal Tob No. M43 
——— Ss SSS =>” 
j > * ities ay aR. 


11%“ Plastic Full Length Tab, No. 448 








4210 For those wanting plastic tab folders in 
4350 sizes other than letter or legal and for 
those who prefer metal tabs, Pendaflex 
tabs are packaged separately, to be or- 
4300 INTERIOR FOLDERS dered with a like quantity of the size folder 
4200 Used to segregate different classes of body required. 
papers within each Pendaflex folder, Nj , BS ie 2 eet ; . 
os ; Nine tab sizes are listed on page 6. 
LEX GUIDES and for transmission or transfer of = : ; im beer 
papers, without removing Pendaflex When combined with seven available Pen 
s where the folder in- folders from file. daflex folder bodies, the user has a choice 
upplemented by addi- Manila Folders are 9%” high. Inside of more than 60 Pendaflex folder styles. 
flaps are color tinted, to help avoid fil- 
invoice sizes can be ing between folders. Made in letter and 
1y of the nine Penda- legal size in various tabbings, or tabbed PRINTED HEADING INSERTS 
to order. 
is ¢ === 
47 wv 48L 45 


LINKS, SIDE BRACES, STOP CLAMPS 
These are handy accessories, to LINK 
folders together, accordian style, to 
BRAC E frames in drawer to prevent side Instead of typing it yourself, get printed, 

R A-Z SYSTEM sway, and to STO! rearward slide of fold- easy-to-read headings of the Alphabet, 

ers in a partially filled drawer. States, Days, Months. These are listed on 

page 6. 






the business with very 
e individual with very 
also be used as a trial COLORED CELLULOID WINDOWS 
n in a large system by For use in Pendaflex tabs for identifying 
o Z headings. Frame and contents by color. Colors are green, pink, 


pplied, 25 folders with yellow, blue, amber and red. Clear win- ® 
blank. dows also available for metal tabs. | 
numbers and prices: page 6 of price list section. 
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HOW TO 


“PENDAFLEX- FILE” 


AT YOUR DESK 


. 


From this wide assortment of files designed expressly for 
Pendaflex hanging folders, you can select a file of just the 
right capacity. Stainless steel side rails are built-in. No 
frames needed. 

You will enjoy instant effortless reference to desk papers, 
in mobile files of the highest quality and finest appearance. 
Ideal for Project Files, Mail Sorting, Work Organizing, 
Suspense Filing, etc. 





PENDAFLEX CARRYFILE 
Take the papers with you! Salesmen, 
executives, club secretaries carry data 
to meetings in quick reference Penda- 
flex folders. 9” filing space. Brass lock, 
double walls, piano hinge. Letter size 
No. 492 desert tan only, folders extra. 





4152B2 


FOLLOW-UP FOLDERS 
Sliding signals in each tab permit you 
to set the month and day when folder 
contents require attention. Ideal for 
a desk-side follow-up file on purchase 
orders, correspondence, sales pros- 
pects, insurance policies, projects, 
production control, equipment service. 


4225 
4227 


PENDAFLEX FOLDER SETS 


A set of 25 letter size fold- 
ers, with A-Z tabs attached. 
Perfect for straight alpha- 
betical filing, or as an index 
for Pendaflex name folders 
in your desk-side Pendaflex- 
er. Also supplied in a House- 
holders set, with 10 division 
A-Z, and 15 most-used sub- 
ject headings. 








BRUSHED ALUMINUM HARDWARE, 


Economy 
Pendaflexer 


Same as No. 462, but 
without lock or steel 
cover. Contents pro- 
tected from dust by 
optional vinyl cover. 
Offers 17” of clear 
filing space. 28%” 
high. 

Letter No. 412W 

empty, grey only 

Vinyl cover No. 49 





STAINLESS STEEL SLIDE-RAILS 


18-inch Tu-Dror 
Pendaflexer 














Bottom drawer gives 
double capacity at 
less than double cost. 
Sliding top locks for 
privacy. A total of 
34 inches of filing 
space. 291” high. 
Letter No. 472 

152" wide 
Legal No. 473 

182" wide 
empty, grey only 


FLOOR MODELS HAVE STYREN 


24-inch Tu-Dror 
Pendaflexer 


Full suspension bot- 
tom drawer. A total 
of 46 inches of filing 
space. Sliding top 
locks for privacy. 
Extra large casters, 
one with locking 
brake, shipped 
empty. 2914” high. 
Letter No. 432 

152" wide 
Legal No. 433 

182" wide 





grey or tan 
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DESK DRAWER 
GREY ON 


Fits deep desk draw 
reference to desk da 
complete with 25 Per 
and 100 printed hea 
letter No. 4042 — Legal I 
*Trays may be purché 


BAKED ENA 


Desk Top 
Pendaflexer 


11%” of filing space, 
with lock for privacy, 
rubber buttons to 
prevent desk top 
damage. Cover slides 
back out of the way. 
Letter No. 452 

empty, grey only 


ASSURE EFFORTLESS F 


17-inch 
Pendaflexer 


This Junior model 
has 17 inch capacity, 
fits snugly beside the 
desk for fastest ref- 
erence. Sliding top 
locks for privacy. 
Shipped empty. 28%” 
high. | 
letter No. 462 

13%2” wide | 
Legal No. 463 | 

16'2” wide 
grey or tan 


SMOOTH-ROLLI 


24-inch 
Pendaflexer 


28” high with cover 
closed. As on all 
Pendaflexers, cover 
has card holder on 
hinge plate for list- 
ing “frequent refer- 
ence” information. 
Shipped empty. 
letter No. 422 

13\2" wide 
Legal No. 423 

1612” wide 
grey or tan 


Stock numbers and prices: page 7 of price list section. 


SK DRAWER OUTFIT* 
GREY ONLY 


eep desk drawer for instant 
ce to desk data. Steel tray 
‘te with 25 Pendaflex folders 
)0 printed headings. 

©. 4042 — Legal No. 4043 

; may be purchased empty 


SAKED ENAMEL FINISH 
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FORTLESS FOLDER-GLIDE! 
17-inch 


ndaflexer 
unior model 
inch capacity, 
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or fastest ref- 
. Sliding top 
for privacy. 
dempty. 28%” 


DJOTH-ROLLING CASTERS 
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OXFORD, Garden City, N. Y. 


QUANTITY COST 
1000 13¢ EACH 
500 log” 
200 ise” 


distracti 
(_] |am a franchised Pendaflex dealer, and sell the Oxford 


general line. (If not, and you want to qualify for the 
catalog, write for details.) 


[_] Here is my order for catalogs. 


The imprint (Store name, address, telephone) should 
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“There has been quite a bit of 
during the past few 
months about the attendance at 
yarious meetings held within the 
industry. We heartily agree with 
those who have expressed the feel- 
ing that more dealers should make 
arrangements to attend = 

The above quote is from a re- 
cent National Stationery and Of- 
fice Equipment Association weekly 
Newsletter and represents—in its 
first sentence—what seems to me 
to be a fantastic understatement. 

Rather than “quite a bit of dis- 
cussion” we have heard heated dis- 
cussions of the subject at several 
meetings, and at least one of the 
trade publications has made a run- 
ning commentary on the problem. 
A poor showing at one recent na- 
tional convention added fuel to the 
fre and brought additional com- 
ments in a few house organs. 

Some of the criticism is that 
there is too much fun and not 
enough business at the meetings. 
Some say there are too many meet- 
ings; others object to holding 
meetings in resort areas where 
there are a number of pleasant 
distractions competing for the dele- 
gates’ interest. 

Our association officers obvious- 
ly haven’t found a convention for- 
mula to please everyone; neither 
have I. However, attendance at 
several dozen regional and nation- 
al meetings each year has left me 
with one very strong impression, 
which seems to me to bear on the 
success of these things. In my 
opinion, if there is a single key 
it is in the area of promotion. 

We can talk all we want aboui 


liscussion 
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A Spot for Better Promotion 


In my Opinion 


staying away from resort areas and 
about improving our convention 
programs, but failure 
in the past can’t be measured by 


success or 


either. Some resort-area shows 
have boomed and others flopped. 

The bulk of the program at all 
fourteen regional NSOEA meetings 
is the same. Yet, the reception 
varies from district to district. In 
one region this year, at a resort 
hotel, the attendance at business 
better than at the 
sessions of a nearby national con- 
vention. At another regional meet- 
ing this year, in a downtown hotel 
(with the same fine program), 
there were travelers complaining 
that they could see more dealers 
on their way to and from the show 
than they could at the convention 
itself. All in all, NSOEA regional 
attendance was up 11 percent. 

Where there is an attitude of 
enthusiasm among dealers in at- 
tendance and among exhibiting or 
attending manufacturers, it seems 
that you stand the chance of hav- 
ing an excellent meeting. This ap- 
plies, I think, whether you are at 
a resort or not. 

Some meetings are preceded by 
a series of mailings, the pattern 
for which was established years 
ago and has been passed along 
from publicity chairman to publi- 
city chairman. Others are heralded 
by novel, interest-inviting — even 
gimmickized-mailings. The reader 
regards one as an announcement 


sessions Was 


Maceth? Shaved 





stimulus of 


and the other as a 
enthusiasm. You can sense the en- 


thusiasm, for instance, in the col- 
orful promotion of the fall NSOEA 
Convention-Exhibit. 

Some meetings travelers’ 
support. Enthusiasm is contagious, 
and travelers are good carriers. 
Some meetings have nearly full 
membership participation in the 
planning; others have only the of- 
ficer group involved in preparation. 

The problem, I repeat, seems 
to me to be in the thoroughness 
of promotion. I think we are 
wrong to condemn resorts and our 
programs when the meetings fail. 
Properly promoted so that there 
is widespread enthusiasm for the 
meeting itself, a resort area can 
only add to the attraction. 

In my book, the industry meet- 
ings are all good, and we can say 
of them, as we have heard said 
of sermons, “I’ve never heard a 
bad one.” Some are better than 
others, but they all offer profitable 
ideas for the discerning dealer. 

There is a great deal to be 
learned, and I hope — with 
show promotion as a key—com- 
mittees will turn increasing efforts 
toward convincing some of you 
how much you have been missing. 

Be sure to “give a listen.” It’s 
your enthusiasm, stimulated by 
activities of your committees, that 
makes successful industry meet- 
ings—on the Riviera or in Pump- 
kin Creek, Wyoming. 


have 






Koch 
Brothers: 


Direct Mai 


Champion 


An lowa stationer and office equipment dealer shows what can 


Winning direct mail awards 
is a Koch Brothers habit. Al 
Luke, left, of the lowa 
company's Business Ma- 
chines Division, is shown 
receiving first place 
NOMDA plaque from Al- 
fred Foxcroft, president of 
the National Office Ma- 
chine Dealers Assn. 
























happen to sales through efficient, imaginative direct mail promotion. 
In two years out of the past three, this store has won the NOMDA 
direct mail competition — plus a lot of extra sales and goodwill 


A poll of popular opinion would 
probably reveal that most 
people regard the state of 
place where and 
commerce are still conducted from 
the tailgate of a buckboard wagon. 
One frequently has difficulty, for 
example, convincing the true-blue 
New Yorker that anything is be 
ing done west of the Hudson that 
will measurably affect the cours 
of human affairs. 

Well, it just isn’t true of adver- 
tising, promotional and merchan- 
dising techniques employed by the 
office equipment dealer to gain 
plus business. 

That the metropolis has no 
monopoly on ideas is a point clear 
ly made by Koch Brothers, Des 
Moines, Iowa, stationer and office 
equipment dealer. For two years 
of the last three (1957 and 1959) 
this firm has captured the direct 
mail advertising award in nation- 
wide competition sponsored by the 
National Office Machine Dealers 
Assn. NOMDA conducts the con- 


low a 
business 


as a 


test each year among its 2,500 
members. 
22 


The office machine division of 
the company was directly respon- 
sible for winning the competition. 
But a quick tour of three other 
Koch Brothers divisions (printing 
and bookbinding; office furniture 
and equipment; stationery and of- 
fice supplies; and copying pro- 
ducts) reveals the pride with 
which the firm’s 100 employ- 
ees share in the accomplishment. 

Spearheading the promotional 
efforts of the office machines di- 
vision were Richard Koch, second 
son of one of the firm’s founders, 
department manager, and Al Luke, 
assistant manager and director of 
publicity and machines division 
sales. The bulk of the mailing 
pieces used by these two men 
were centered around duplicators 
and duplicating supplies, but oth- 
ers dealt with copying machines 
and dictating equipment. All 
showed a flair for imagination. 

Except for a few letterheads, all 
of the advertising material entered 
in the NOMDA competition was 
produced by Koch Brothers staff 


members—from concept to com- 


















































pletion. In addition, all materi 
was reproduced in from one ty 
four colors on duplicators in stock 

Perhaps the most interesting 
and ingenious promotional piec 
prepared by the company was 
portfolio containing four pen draw. 
ings of points of interest in th 
Des Moines area. The portfoli 
measures 9 by 14 inches, was dow 
entirely by duplicator on_ heavy; 
deckled edge white paper, with 
double-weight stock covers edged 
in blue to match the Koch Broth 
ers logo appearing on the front 
Also on the cover is a pen sketeh 
of the company’s block-long hea¢- 
quarters in downtown Des Moines 
The portfolio is held together by 
a blue and white silk cord with 
blue and white tassels. A person 
alized card accompanies each port- 
folio, pointing out to the recipient 
the suitability of the drawings for 
framing. 

Naturally not all of the com 
pany’s mailing pieces are either 
this elaborate or this expensive, 
but conscious efforts are made to 
produce timely, quality work, o 
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a particularly informative nature. 
Direc! mail forms the hard core 
of an annual ad budget exceed- 
ing $25,000. 

Certain general mailing pieces 
have }een designed to explain the 
various uses of copying machines, 
duplicators and dictating equip- 
ment. Often these pieces will start 
off with a catchy phrase, and just 
as often there will be a_person- 
alized note at the bottom, signed 
by Richard Koch or Al Luke. 
Sometimes footprints will march 
across the page in brown ink, 
pointing out that a Koch Brothers 
representative will soon come call- 
ing. A green light 
upper corner of others, saying you 
have “the green light to modern- 


looms in an 


ize your office machines.” 

Some have colored illustrations 
—perhaps a pensive secretary wist 
fully hoping for a new copying 
machine, or an office clerk an- 
nouncing the advantages of ma- 
Maybe the illustra- 
tion will be no more than a sketch 
of a new machine. But whatever 
the selection, it will serve to in- 
terest the reader enough that, nine 
times out of ten, he'll do more 
than throw it in his wastebasket. 

Koch Brothers also makes wide 
use of direct mail as a means of 


chine covers. 


creating goodwill among longtime 
customers of the machines division. 
Users of office machines purchased 
through Koch Brothers periodical- 
lv receive letters informing them 





of additional uses for the equip- 
ment they own, or helpful hints 
concerning maintenance, service 
and ways to save time. Efforts like 
this make the lives of the com- 
panys 25 salesmen easier and 
more profitable. 

Des Moines, in addition to be- 
ing the capital and largest city, is 
also Iowa’s marketing, financial 
and cultural hub. As such, it is the 
location of many conventions and 
statewide Whenever a 
large group prepares to convene in 
the city—be it doctors, lawyers or 
lumbermen — Koch Brothers is 
ready with an exhibit and a letter 
to each participant. If the letter 
is to a doctor, it will probably ex- 
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plain to him how a dictating ma- 
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Officers at Koch Bros. include B. J. Bristol, left, past president of the 
National Stationery and Office Equipment Assn., and Richard Koch, 
son of one of the brothers who founded the firm in 1889. 
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SPECIAL INVETATION 


ALL SECRETARIES OF ba NATIONAL SECRE TARIES ASSOCIATION 


ecretary Room 102 Fitch Hall 


You're in for the surprise of your life! 


See the New 1956 Model 





KOCH BROTHERS 
Grand Avenue Third to Fourth 
Des Moines, towa 


A special invitation welcomes members of the National Secretarie: 


Assn. to an exhibit and demonstration of new business machines 





24 


chine can give him more tiie to 
see patients; to a lawyer, the ad- 
vantages of being able to copy 
letters and briefs in a matter of 
seconds with one of the firm’s 
copying machines. Regardless of 
what the group is, Koch Brothers 


= BROTHERS 








GRAND AVENUE THIRD TO FOURTH 


Des Moines 8, lowa 


April 24, 1957 she? 
Dot t 
~ See 
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tOWA STATE MEDICAL 
SOCIETY CONVENTION 


* time to see tw to five more patients? 
* greatly improved medical records? 
* relief from tiresome paper work? 


* assurance that patient data is on paper? VETERAN'S MEMORIAL 














May seer spossible -- but it's not, AUDITORIUM 
Now you can have all these benefits without any addi April 29th. to 
rsonne your off That's the New Edison P, May ist, 

dictating instrument. 1957 
You can us he . P, at your desk, at home, in your car -- 
where r you have a moment after seeing a patient. You ar 
a - benefits 1, + 
. f + 
yn 
ee i record material out of the way and off \O 4 
your m d ckly and with little effort, af 
You se your record on reliable “first impressions," 
set down while they're fresh in your mind, 
3. Y assure‘ legible, typed record requiring only a few 
nutes of your time. 
wrse ecretary can transcribe material from the same instrument you use in 
ctating. mplete dictating and transcribing service for the cost of just one 
rument and that priced well below its field, 


sposes of much more than medical records. You'll be using 
fessional acknowledgments and follow-up letters, You'll be 








oughts and ideas the instant they occur to you. 
ding the lowa State Medical Society Convention stop at our Booth 
st il minutes, we can show you how it will give you more time for your 





THANK _ YOU 


KOCH BROTHERS 


Cnc 141i oti 


4 Thermo fax 


““Good Morning Doctor,"’ says letter to medi- 
cal convention delegates, ‘“‘Would you like 
time to see two to five more patients 
greatly improved medical records, relief 
from tiresome paper work and assurance 
that patient data is on paper?’ It's the 
beginning of an invitation to see Koch 
Brothers dictating equipment. 


xR hard K 
Business Machines Division 


” 


A giant personalized card reminds prospect 
that he has a date to see new dictating 
equipment. 
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js ready with a neat, factual 
messi ge. 

And what, you might ask, has 
been the result of all this activity 
in the promotion department? 
Well, it’s a fair question, and best 
answered by facts. 

The 70-year-old firm established 
its office machines division in 1935, 
with the grand total of two em- 
ployees. Today this department 
employs 15 people, and, with an 
annual volume of $410,000 has the 
second highest sales of the com 


pany’s four divisions, a growth 
record the company is justly proud 
of. Over the past six years, an av- 
erage of 100 duplicators alone have 
been sold each year. Still higher 
sales are enthusiastically antici- 
pated in the future. 

Also anticipated in the future is 
a continuation of direct mail as 
an important part of the firm’s 
merchandising program—especial- 
ly in the bustling office machines 
division. There, in an honored 
spot on the wall, hang two 
plaques. They read: 

FIRST PRIZE 
DIRECT MAIL AWARDS 
KOCH BROTHERS 
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received within 10 days deduct .50¢ 


on each cover regardiess of quantity om 


. on all orders 








10 DAY SPECIAL.. 


Getta 








= . he rtesies 


BROTHERS © 


MA INE DIVESION 
> AVENUE THIRDT OURTH 
WA PHONE CHlerry 46-4224 


A 10-day special on machine covers occasioned this mailing piece 
on “how to reduce machine maintenance costs and protect valuable 


Other mailings to conven- 
ing lumbermen and bar 
association members point 
out benefits of copying 
machine and invite inspec- 
tion 
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His isn’t the biggest stationery store in the community, and it 
may never be. But whatever the future holds, W. M. Fowler 


wants to keep “the personal touch” as his special stock in trade 


Customers 


Call Him 
Mr. friendly 





W. M. Fowler 
Fowler's 
Charlotte, N. C. 


EF ven the telephone number jg 
4 FRiendly at Fowler’s in Char. 
lotte, N. C. It’s part of a business 
philosophy that includes a great 
deal of personal contact and jp. 
dividualized order service. 

As a result, Fowler’s is a store 
on the move. Last spring it held 
the grand opening of a new addi- 
tion that has added half again to 
its facilities. At the same time its 
existing store was completely re- 
modeled. 

These steps were designed to in- 
crease the amount of space avail- 
able for display of office furniture, 
since office outfitting is the firm’s 
major concern. At the same time. 
it will allow the firm to separate 
its social and commercial depart- 
ments. Social lines are new to the 
firm. They were taken on because 
of the large amount of walk-in 
business done. Fowler’s has one 
of the finest business locations in 
downtown Charlotte. 

Mr. Fowler attributes the 
growth of his store in the 13 years 
of its existence to a service ap- 
proach, consistent advertising and 
promotion, and a fast growing lo- 
cal market. A lot of industry is 
moving into Charlotte, which is 
becoming a major distribution cen- 
ter between Richmond and At- 
lanta. 

Mr. Fowler’s business philoso- 
phy revolves around the value of 
service and close personal contact. 
Although he is gratified at the 
growth of his company, he does 
not view the stationery business 
as “big business”. He feels the 
dealer who loses personal contact 
with his customers is ignoring the 
vital heart of his business. 

“Personal contact, a specialist’s 
knowledge of the products, and 
service,” he says, “are the only 
weapons the stationer has in meet- 
ing the stiff competition of other 
types of outlets, which are taking 
on more and more of our lines. 
A discount house or a chain oper- 
ation can often beat our price.” 

The major services the stationer 
performs, according to Mr. Fow- 
ler, are individualized order ser- 
vices, free delivery and credit. 
These often mean the difference 
between getting an order and 
watching it go to another outlet. 
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‘Individualized order services” 
isa husky phrase, but in general 
it means those “extras” that can 
oly be performed by experienced 
alesmet) Who are familiar with 
each individual account. An ex- 
ample of this is the phone order 
service at Fowler’s, which accounts 
for about 60 percent of the store’s 
ommercial stationery sales. 

The phone order department 
consists of four salespeople, who 
also work on the floor of the street 
sore. Four incoming private lines 
channel orders to them. These or- 
ders are filled right from the frout 
of the store, except where large 
quantities of an item are involved. 
Thus, stock on the floor is usual- 
ly kept well above the normal 
needs of the drop-in trade. 

There are no clerks who take 
phone orders exclusively. The com- 
pany does not feel that such peo- 
ple would be sufficiently familiar 
with the products to perform the 
services that all-around salespeo- 
ple do. 

One salesperson will handle an 
order from the moment he takes 
it over the phone until the time 
itis wrapped and put on the truck. 
This avoids duplication of effort, 
and minimizes the possibility of 
errors in filling the order. A com- 
pany that allows warehouse per- 
sonnel to fill orders, Mr. Fowler 
believes, takes one more chance 
on fouling up the order. Men in 
the warehouse are one step furth- 
er removed from the customer and 
are not familiar with the needs of 
the individual customer. 

“Our people know most of the 
customers personally,” Mr. Fowler 
explains, “and can do a better job 
of selecting items, or substituting 
items when that becomes neces- 
sary. Their judgment makes a lot 
of difference in handling telephone 
orders.” 

If an item is not available in 
the front of the store, the sales- 
person puts in a call to the stock 
room. The item is located by a 
stockboy and brought to the front 
of the store. This saves the sales- 
person a trip to the back room 
and enables him to concentrate 
on other items in the order. 

All orders are compiled and 


checked at the central wrapping 
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The phone order system 
in operation at Fowler's 
is illustrated in this 
series of pictures. (A) 
Salespeople on the 
floor take all orders on 
four incoming lines. 
The order is then com- 
piled by them at the 
central wrapping desk 
in the front of the 
store, where (B) the 
salesperson himself 
types up an_ invoice 
covering the order. This 
is then checked (C) 
against the order before 
delivery. Invoices are 
kept by the bookkeeper 
(D) and mailed with a 
skeleton bill at the end 
of the month. A 
simple delivery receipt 
is sent with the pack- 
age. 


— 


ve 


TTL 








desk, which is located at the very 
front of the store. A salesperson 


can thus check the entire order 


before it is wrapped. 

Not only does the salesperson 
fill the order, he also types out 
the invoice covering the order. 
This is kept on file. With the or- 
der goes a simple delivery receipt, 
a copy of which is left with the 
customer. 

Bookkeeping is kept as simple 
as possible. The bookkeeper keeps 
a list containing the name of each 
customer and the number of pack- 
ages delivered, and all invoices. At 
the end of the month she sends 
a monthly skeleton bill, with cop- 
ies of the invoices attached. A sim- 
ple check on accuracy can be made 
by comparing the number of pack- 
ages delivered with the number of 
invoices. 

The salespeople are not general- 
ly trained typists, but Mr. Fowler 
estimates that they can type an 
order in about one-third the time 


it would take them to write it. 
If the orders are written in long- 
hand, he observes, they would 


have to be copied by a member 


of the office staff before billing 
went out. That would increase the 
possibility of errors being made. 
The system as it exists is simple, 
and it eliminates a lot of errors 
because few people are involved 
in processing each order. 

Mr. Fowler agrees his system 
might prove inadequate in a larger 
company. But for him it works. 
The customer benefits from it, 
also, in that the reduction of red 
tape means faster deliveries. 

To provide his phone order ser- 
vice with an extra personal touch, 
he has invented the slogan: “Call 
Mr. Friendly.” This is tied in with 
the store’s FRanklin phone num- 
ber, which becomes FRiendly in 
its advertising: “Call FRiendly 


is sinner a> 
5-2555. 


Mr. Fowler promotes brand 
names heavily, since by promoting 


the quality of his merchandise }y 
is able to hold prices at a profitab 
level. The company has no special) 
accounts and does not give fla 
discounts of any kind. [t allows 
one discount only, and that js on 
quantity. 

“A firm of our size simply ean 
not afford to be a discount house’ 
he says. “A stationery store tha! 
tried to compete with the djs 
count house or the industrial coy 
tractor and at the same time offe 
superior service simply could no! 
stay in business. Carrying accounts 
is expensive, and so are our other 
services. However, these service: 
must be worthwhile to our custom 
ers, because we are able to com 
pete on our own terms.” 

In line with this thinking, Fow. 
er’s does not go after large volum 
orders in such items as furnituy 
and commercial supplies. “There's 
too much of a chance,” says Mr 
Fowler, “that the discount on 


(Continued on page 110) 





Pegboard Solves Broken Box Problem 





Fowler’s has found a simple so- 
lution to a problem that plagues 
many stationers: Handling broken 
boxes of large, flat envelopes 
Since the envelopes are often sold 
in small lots, there are always 
broken boxes to store and dispenst 
from. They are often a headache. 

“A simple pegboard has solved 
this problem for us,” says W. M. 
Fowler. “When we have to break 
into a box, we remove the rest 
of the contents and mount them 
on the board. The result is an at- 
tractive display, the envelopes are 
kept cleaner because they are not 
stored flat, and we can dispose of 
the box.” 
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Market research in its simplest form, merely counting noses, 
has led to 12 years of expansion at Cornell’s. The most recent 
addition to facilities was a shopping center branch store 


Growing With 


Southern 
California 


W hen Cornell’s of Chula Vista, 
California, opened a_ small 
shopping center branch store in 
Imperial Beach this spring, it was 
the company’s second expansion 
move in two years. 

Eileen Cornell es 
tablished Cornell’s in September, 
1947, at their main store’s present 
location, 288 Third Avenue, Chuia 
Vista. The community at that time 
had a population of about 12,000. 
By the end of this year it is ex- 
pected to have more than 40,000 
and Cornell’s is serving the entire 
San Diego South Bay Area with 
a population of more than 100,000. 


George and 


The small, but attractive, branch 
store which was opened May 1 is 
located in a fast growing city of 
15,000 just six miles south of 
Chula Vista. The Imperial Beach 
store is managed by Mrs. Peggy 
Stewart with one assistant. Both 
live in the Imperial Beach area 
and are former employees of Cor- 
nell’s Chula Vista store. 

One earlier Cornell’s had 
purchased an office machine 
business. This store is a 629 “E” 
Street in Chula Vista, with one 
full time mechanic-salesmen and a 


year 


This attractive and compact branch store in a shopping center has been opened by Cornell's 


to serve a growing suburban area. 


me 








s 


Greeting cards and party goods line the left wall. Not 
showing in the right front corner of the store are camera and gift displays. 


Staffing the branch store in Imperial Beach are Mrs. Ruth 
Kinsel, left, saleswoman, and Mrs. Peggy Stewart, manager. 


















































manager with 20 years experience 
in the field. 

An earlier expansion move, in 
1952, 


two-story 


construction of a 
addition to the main 
store, more than doubling the floor 
Additional remodeling of 
the main store this summer in- 
volved replacing part of the fix 
tures with modern metal gondolas, 
complete rerouting of the traffic 
pattern and relocating the cashier 
checkout stations. 

“We are bringing our greeting 
back to the front of the 
store from the rear where we put 
them five vears ago,” Mr. Cornell 
“We feel the change will 
make our store partially self-serv- 
ice and will greatly facilitate our 
handling of store traffic during our 
rush periods, both daily and sea- 
sonally.” 

Since hiring their first employee 
in Feb., 1948, Mrs. Iris Thompson, 
still with them as office manager, 
the Cornells have seen their staff 
grow to 15 in the three places of 
business. Their sales manager. 
Robert E. Gans, Jr., won the 
Salesman of the Year award for 
1957 in District 14 of the Nation- 
al Stationery and Office Equip- 
ment Assn. 

With an eve to further growth, 
the business was incorporated last 
December so that certain key em- 
ployees would have an opportunity 
to purchase an interest in the busi- 
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K or the past two months, we 
have been examining ways and 
means of injecting a selling per- 
sonality into our stores and_ per- 
sonnel. We have seen how the most 
important point in building the 
selling personality is to get as 
much of our own individual per- 
sonality into the store as we pos- 
sibly can. We must do this through 
the store and merchandise layout 
and also through our people who 
come in contact with the customer. 
Having developed a real selling 
personality, it then becomes 
necessary to take steps to tell the 
world about it. The world in which 
we are primarily interested js 
made up of our community and 
our customers. If we have a good 
store and are proud of it, we 
should be proud to let our cus- 
tomers know about it. 
The real question, however, is 
how to make people know and 
believe that we have the kind of 
store we think we have. We can 
only do this by making our ad- 
vertisements reflect the personal- 
ity of the store. This is our prin- 
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Even though you have the right kind of store and the 


right kind of staff, you must still work to create a favor- 


able image of the store in the minds of your customers 


Sy Gordou BS. Cross, Ph. D. 


Consulting Editor 


Building a Selling 


cipal tool which we can use to 
create a favorable image of our 
store in the minds of our cus- 
tomers. 

How can we create this image 
through advertising? First, we 
need to study our store to see 
what the qualities are that make 
the store what it is. Then we must 
prepare the kind of advertising 
which will convey those qualities 
to the customers. 

The personality of a store usual 
ly depends upon the presence o1 
lack of the following qualities: (1) 
Courtesy, (2) Quality, (3) As- 
sortment, (4) Layout, (5) Price, 
(6) Friendliness, and (7) Con- 
sistency. 

It has often been said that the 
best way to appeal to a customer 
is to appeal to his own self-in- 
terest. The list of qualities pre- 
sented above illustrates the truth 
of this statement and shows that 
the customer is interested primar- 
ily in himself. Let’s examine these 
qualities to see how we can _ pro- 
ject them through our advertising. 

Courtesy. No retailer would ad- 


mit that his customers ever re- 
ceive discourteous service in his 
store. Yet advertisements some- 
times seem to be almost discour- 
teous in their appeal to the cus- 
tomer. Some of them give the im- 
pression that the customer is not 
very smart. You should never say 
or imply anything in your adver- 
tising that you would not say to 
the customer in person. 

It should not be necessary to 
tell the customer that you run a 
store in which he will be treated 
courteously. Customers assume 
that they will receive the right 
kind of treatment in all stores. If 
the ad is courteous in its approach, 
then it will do the job without 
mentioning courtesy as such. 

Quality. If you put your major 
emphasis on quality as most good 
stationers do, we should not hesi- 
tate to tell the customers about it. 
Our ads should look as if they 
represent a quality store. Over- 
crowding and cheap tactics in an 
ad will create the impression that 
the store is messy and full of cheap 
merchandise. 
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Study the ads prepared by big 
stores, Which you know to be qual- 
ity stores. They seldom have to 
remind the customer in words that 
their merchandise is good. They 
may do so, but the whole atmo- 
sphere of their advertising gives 
out the feeling of quality. 

Assortment. Some merchants 
feel that they can create the im- 
pression that they have large as- 
sortments by trying to put every- 
thing they own into their ads and 
into their windows. Customers do 
not react favorably to this type 
of advertising. They tend to feel 
that the store which presents such 
an ad is just another variety store 
or “drug” store. 

When a customer wants to see 
an assortment of merchandise, he 
usually means that he wants to 
see a good assortment of one kind 
of item. If we take our cue from 


found that it is wasteful to spend 
too much money on price advertis- 
ing. 

If you do run a price operation, 
it is best to let the customers 
know it by showing them a few 
of your most spectacular prices. 
Use specials in your ads just as 
you use them in your store. Take 
advantage of their drawing power 
to sell other less drastically priced 
merchandise. But be sure to con- 
sider carefully what you are doing 
when you set out to build a low- 
price image in the minds of your 
customers. This is a hard image 
to live up to over a long period 
of time. 

Friendliness. Most of us have 
time to be friendly with our cus- 
tomers when they come to our 
stores. This is an extremely im- 
portant facet of business in these 
days of extreme standardization 


they will begin to doubt it. 

Consistency. A distinctive ad- 
vertising personality is not built 
with wild promotional ideas that 
vary from week to week. The sell- 
ing personality takes form through 
the consistent development of a 
style and theme that can be ree- 
ognized by the customer at any 
time. 

Large retail institutions develop 
so much consistency in the ap- 
pearance of their ads that it is 
not necessary for the customer to 
look at the store’s name in order 
to know whose ad he is reading. 

The customers like sameness to 
a point where they feel secure and 
comfortable with your store. After 
that they expect you to excite 
them and challenge their imagin 
ations. We challenge them with 
new and different merchandise, but 
we sell to them because they know 


Personality Through Advertising 


this, we will show in a single add 
or window that we have a good 
selection of one type of goods. A 
customer who sees this ad_ will 
assume that we have good assort- 
ments in other items. 

Layout. Now that you have the 
idea, it is easy to go on and see 
how you can use ad layout to cre- 
ate the desired image of the lay- 
out, your ad should be used to 
create that impression. A clean, 
neat ad layout conveys the image 
of a store with the same charac- 
teristics. 

If, on the other hand, the char- 
acter of your store has been de- 
veloped along more intimate lines, 
you should let your ads show this. 
Some merchants are getting away 
from the concept of cold efficiency 
and are making their stores seem 
deceptively old-fashioned. If this 
is your style, let your ads show it. 

Price. It is very difficult to com- 
pete with other retailers on the 
basis of price alone. It is pretty 
safe to say that no single store 
can always have all the best buys 
in town. Most merchants have 
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and sameness in our stores. How- 
ever, we sometimes fail to project 
this spirit of frendliness in our ads 

Actually, the technique is very 
simple. We must use some of the 
space in our ads to show our 
friendliness. It pays to be a little 
bit folksy, now and then, if we 
run a folksy store. Always con- 
gratulate anyone in the commun- 
ity who does something outstand- 
ing. Mention the accomplishments 
of a local athletic hero. Just say 
the same things you would say io 
a customer. Don’t sell merchan- 
dise all the time. Sell yourself part 
of the time. 

Timeliness. Timeliness is easiest 
of all, yet it is the most obvious 
to the customer if we fail to use 
it. Lift the theme of your ad right 
out of your store. If Spring has 
come in your store, let it show in 
your ad. 

The successful promotional! 
store is always the one in which 
the promotions are fitted to the 
season or to current events. Let 
the customer know that your store 
is keeping up with the world, or 


us and trust us. 

All of these points add up to 
the fact that we have to cater io 
the customers’ self-interest. Ad- 
vertise the things the customer 
wants in easy-to-read distinctive 
ads, with plenty of white space, 
interest and friendliness. The cus- 
tomer should derive pleasure from 
reading your ad just as he finds 
it pleasant to shop in your store. 

It helps to make a list of the 
specific appeals which you believe 
contribute to the personality of 
your store. Using this as a check- 
list, you can check over each ad 
which you prepare to run. Check 
first to make sure that nothing in 
the ad creates an impression which 
is contrary to the true personality 
of your store. Check again to see 
if you have taken positive steps 
to create the image which you are 
trying to project. 

Store personality is a complex 
subject. However, the more you 
have of it that the other fellow 
lacks, the better will be your 
chance of lifting yourself out of the 
rut of competition. 
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A dealer whose market area covers all of Maine describes 
some of the problems and advantages of his type of business. 
Meeting emergency needs in the northern extremities of the 
state, vying with competitors in Portland, and keeping up 
with new merchandising trends all keep him on his toes 


‘tatistics on the State of Maine 
often astonish the unwary visi- 
tor. Though one of the smaller 


h 


states in the Union in population 
(fewer people live in Maine than 
in Metropolitan Boston), Maine 
still extends over a land = area 
greater than most states can boast. 
From Portland to the northern 
border the distance is nearly 400 
miles—or about equal to the dis- 
tance between Portland and New 
York. 

This will give the reader some 
idea of John Conway's problem. 
Mr. Conway is president of Lor 
ing, Short & Harmon, the oldes! 
and the largest stationery store in 
the state. He sees it as his job 
to give the manufacturers he rep- 
resents state-wide coverage, and 
that isn’t always easy. He also 
covers a third of adjoining New 
Hampshire. 

The firm occupies a six story, 
40,000 square foot building in a 
downtown location in Portland 
which is the largest city in the 
state and the largest trading area 
in northern New England. The 
business is divided into two broad 
parts along functional lines with 
George W. Smith heading up the 
in-store business and Sidney E. 
True responsible for that part de- 
veloped by the outside salesmen. 
There are nine outside men in- 
cluded in a total payroll of sixty- 
five. 

“I’m confident that our nine 
men give better coverage to a 
wider area than any other nine 
salesmen anywhere else in the 
country,” Mr. Conway says proud- 
ly. “That is the primary service 
we can perform in this area. Our 
salesmen are calling in areas where 
no other salesmen make calls.” 

The fact that Portland is lo- 
cated in the southern part of the 
state is responsible for the many 
miles in a week that most of the 
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men must travel to secure good 
volume and cover their territories 
fully. 

One man who lives in the nor- 
therly part of the state gets to the 
Portland office only about once 
every six weeks. Common carriers 
are used for deliveries in most 
parts of the state, and except in 
bad weather a customer can ex- 
pect delivery within a day or two 
of placing his order. 

Price sheets and sales bulletins 
are sent out daily, keeping phone 


contact at a minimum, though 
salesmen often phone orders in 


when merchandise is needed in a 
hurry. 

Though business in the extrem- 
ities of the state is not highly 
competitive, business in Portland 
is, according to Mr. Conway. 
There are four stationery firms for 
a population of 158,000. 

Loring, Short & Harmon offers 





PORTLAND 


John Conway 
Loring, Short & Harmon 
Portland, Maine 


as complete a service as can be 
found anywhere in the country. 
Not only does the firm maintain 
a complete stock of leading com- 
mercial supply and equipment 
lines, it also handles social sta- 
tionery, greeting cards, books, 
toys, artist’s and drafting § sup- 
plies, leather goods and luggage, 
films and cameras, party goods 
and gifts. 

It has a bindery in Portland 
and along with an associate, the 
Berry Paper Co., it operates a 
print shop in Lewiston, Maine. 

This diversification is the pro- 
duct of both a local need and the 
desire of the firm to make maxi- 
mum use of its present building 
and its relatively thin market. 

“Though primarily a commercial 
stationery firm,” Mr. Conway says, 
“we are also the largest bookstore 
in the state, and one of the largest 
toy and giftware stores in Port- 
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land. Our street store accounts for 
4 large share of our business, and 
we don't like to let any of its 
40,000 square feet lie fallow.” 

The retail business in Portland 
differs considerably from that in 
most large cities, where much 
sending is done in shopping cen- 
ters far from the downtown areas. 
Portland is just beginning to feel 


require the maximum of display. 

In pursuit of these principles, 
Mr. Conway has considered a ma- 
jor shift in the moving 
party goods and small unit of sale 
items down to the main floor, and 
moving all equipment upstairs. 
The social and book departments 
would remain on the first floor as 
at present, as well as commercial 


store, 


He Serves the Needs 


ofan 


Entire State 


the effect of the merchandising 
trends that have changed the face 
of retailing in many parts of the 
country since the war. 

“Portland is large enough to at- 
tract people to its business and 
shopping areas, and yet small 
enough so that business has not 
had to move outwards to avoid 
congestion,” Mr. Conway says. 
“Only recently has the first shop- 
ping center opened in this area, 
and though there are more com- 
ing, they will probably not change 
the retailing picture here much, 
at least as concerns the items we 
handle. They are for the most part 
of a limited type, built around a 
grocery super-market.” 

As a result of the new centers, 
however, Mr. Conway is consid- 
ering remodeling his store, in the 
direction of modified self-selection. 
Though his toy and giftware de- 
partments use self-selection to 
some extent, he feels that a great- 
er degree of self-selection in all 
departments of his store would be 
more in keeping with current 
trends. 

The basic principle of store de- 
sign, Mr. Conway notes, is to re- 
late the dollar volume of merchan- 
dise to its exposure (space) and 
location (place). Also, items which 
are purchased largely on impulse 
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supplies. 

It is a mistake, however, Mr. 
Conway feels, to make too great 
a change in the basic character or 
personality of a store, especially 
one that has been in existence a 
long time and has attracted a 
loyal local clientele. 

“Finding a balance of all these 
factors is not easy,” he says, “and 
we are not going to remodel with 
out careful planning. Finding a 
single merchandising method, and 
a decor, that will be equally suit- 
able to the varied items we sell 
will require a good deal of time 
and patience.” 

Business is fairly well distribut- 
ed over the calendar with the 
Christmas season and the summer 
months leading in volume. Maine 
is a great and growing vacation 
state in addition to having good 
industrial potential. Its “liveabili- 
ty” factor is rapidly becoming a 
big ace in the hole when dealing 
with national concerns seeking 
new plant sites. Paper manufac- 
turing is the state’s number one 
industry and a substantial list of 
diversified manufacturers are tak- 
ing up the slack left by the chang- 
ing textiles. Loring, Short & Har- 
mon is doing its best to meet the 
changing requirements of its old 
and new customers. 








A downtown location is still best in Port- 
land. Loring, Short & Harmon services 
branches out from this street store to cover 
the entire state of Maine 





Mr. Conway is considering a shift from this 
to a modified self-selection layout for the 
store’s main floor. 





Though primarily a commercial stationery 
firm, Loring, Short & Harmon can point to 
this large book department as evidence of 
how the company serves other local needs 
through diversification. 
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15,000 Expected for NSOEA Show 


The annual industry showcase, world's largest 
display of stationery and office equipment, opens 
its five-day run in Chicago on Saturday, Sept. 26 


— and suppliers from 
throughout the country will 
gather in Chicago Sept. 26 through 
30 for the 1959 Convention and 
Exhibit of the National Station- 
ery and Office Equipment Assn., 
billed this year as “The Big 5 
Conference.” 

Five big features of the meet- 
ing are expected to draw a rec- 
ord total attendance of close to 
15,000. 





Charming Mimi Benzell, star of the Metro- 
politan Opera, stage, screen, radio and TV 
will be one of the headline entertainers at 
the Annual Convention Party. 
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1. The exhibit will have more 
than 450 suppliers showing their 
newest products on five floors of 
the Conrad Hilton Hotel. 

2. A model store in the Hil- 
ton’s Normandie Lounge will dis- 
play the latest in store layout, fix- 
tures and color-styling. 

3. Business sessions will cover 
office automation and its effects 
on the industry, current legislation 
affecting retailing, emloyee benefit 
plans and retirement plans. 

4. Profit clinics will teach deal- 
ers how to improve their direct 
mail, market research and _ sales 
meetings. 

5. Entertainment will include 
a new mixer, the President’s Re- 
ception, on the opening night, as 
well as an annual party with sing- 
ing my Mimi Benzell, banquet and 
dance, and a full ladies’ program 
highlighted by a matinee perfor- 
mance of “The Music Man”. 

Guest Speaker at the Monday 
luncheon in the Hilton ballroom 
Sept. 28 will be Sen. Hubert 
Humphrey (D., Minn.), a former 
mayor of Minneapolis and one of 
a number of potential candidates 
for president in 1960. 

The exhibit opens at noon Satur- 
day, Sept. 26. It differs from last 
year in that it will not be de- 
partmentalized and it will be open 
for at least part of all five days 
of the meeting instead of only 
during the first three days. The 
seventh floor of the hotel has been 
added to the exhibit area this year, 





Hubert H. Humphrey, senior United States 
Senator from Minnesota, will address the 
Convention luncheon Monday, Sept. 28. 
Completing his second six-year term as 
Senator in 1960, he is a former mayor of 
Minneapolis and college professor. 





Dilman M. K. Smith, vice chairman of the 
board, Opinion Research Corp., Princeton, 
N. J., will address one of the Convention 
luncheons on “Labor, Inflation and Politics 
in 1960." 


and the ballroom will be used only 
for meetings. Top executives of 
most exhibiting manufacturers will 
be on hand as usual to discuss 
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products and problems with deat- 


ers. 

The model office supply store, a 
speical feature of this year’s show, 
is being set up by the NSOEA 
merchandising committee with the 
help of store equipment and fix- 
ture suppliers to give dealers new 
ideas on store modernization, lay- 
out, display and merchandising 
methods. It will be an up-to-date 
version of the model store that in- 
spired many viewers at the 1954 
convention. 

Program highlights and _ profit 
clinics will include the fruits of 
research in at least three different 
areas. 

Automation and its effect on the 
stationery and office equipment in- 
dustry will be the subject of one 
presentation. Several months ago 
NSOEA dealer members who sell 
key punch equipment, punch cards, 
tub files and the like were in- 
vited to submit information on the 
extent to which they were in this 
business. Interviews were conduct- 
ed among representative dealers 
and elsewhere to gather material 
on recent developments in data 
processing and storage, data repro- 
duction and data communication. 

The result will be a dramatic 
and colorful presentation on the 
office of the future, opening the 
Monday morning business session. 

Another survey of dealer mem- 
bers has produced material for a 
program on employee benefit pro- 
grams and management retirement 
plans. A report on “Pensions and 





Convention headquarters, The Conrad Hilton, Chicago, Illinois 


Profit-Sharing Plans” Wednesday 
morning, Sept. 30, will cover a 
variety of fringe benefits such as 
pension plans, deferred profit-shar- 
ing plans, cash bonuses, group life- 
insurance, group hospitalization in- 
surance or Blue Cross, and _sick- 
ness and accident disability plans. 
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Win a Mink From 
MODERN STATIONER 


Among the many prizes and 
gifts awaiting convention-goers is 
a luxurious mink stole, to be given 
to some lucky reader of MODERN 
STA TION ER CONVENTION 
DAILY. Entry blanks and com- 
plete information on the mink 
drawing will appear in each issue of 
the colorful tabloid newspaper 


published especially for the show. 

The convention paper will also 
contain story and picture cover- 
age of the meetings, a wealth of 
product news, informative col- 
umns, exhibit floor plans and a 
complete exhibitor list giving booth 
numbers and naming persons in 
attendance. 
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The Wyatt Company, one of 
the nation’s largest Actuarial and 
Employee Benefit Consulting 
firms, will describe plans tailored 
to firms of all sizes. The question- 
naire to members on the extent of 
interest and existing plans is being 
used as background material. 

The third area in which dealers 
have contributed to the program 
is the field of direct mail advertis- 
ing. Ferd Nauheim, nationally 
known direct mail consultant, will 
describe how to plan a direct mail 
and newspaper advertising cam- 
paign that pays off. He will make 
an evaluation of actual mail ad- 
vertising samples solicited from 
NSOEA retail members. 

Conducted simultaneously with 
the direct mail profit clinic will 
be another on how to conduct an 
effective sales meeting. Michael 
Sanyour of Harbridge House, Inc., 
who has been active in NSOEA’s 
sales management seminar pro- 
gram, will stage a model sales 

























35 





meeting and give members of the 
audience a chance to discuss pro- 
cedures, problems and situations. 

In another profit clinic, a team 
from McCann-Erickson, one of the 
country’s largest advertising agen- 
cies, will explain how the average 
business man can conduct his own 
market research, appraising local 
markets to determine the sales po- 
tential for individual areas. 

Albert Carretta, Washington, D. 
C., attorney and former member 
of the Federal Trade Commission, 
will speak on current legislation 
affecting retailing. He is a well- 
known authority on trade practices 
and trade legislation. 

A leading industrial pollster, Dil- 
man Smith, vice president of Opin- 
ion Research Corp., will be the 
Tuesday luncheon speaker. He will 
discuss how the industry looks to 
the customer and report on how 
the public feels about such vital 
subjects as the power of labor, 
minimum wage legislation and the 
coming political campaigns. 

New officers will be elected 
Tuesday morning during brief di- 
visional meetings for the distribu- 





W. Neill Stewart, Jr. 
Stewart Office Supply, Dallas, Texas 
Vice President, Distributors Division 
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ELE GRO TEI GE HENS 





John B. Brain, Jr. 
Brain's Store, Omaha, Nebraska 
President, NSOEA 


tor, manfacturer and field divisions 
of NSOEA. 

Directors of the Sunday morning 
non-denominational service this 
vear will be J. Grant Howard and 
Fred J. Smith, with Howard Butt 
as guest speaker. 

The lighter side of the conven- 
tion will open with a new feature, 
the President’s Reception, on Sat- 





L. G. Morris 
Eaton Paper Corp. 
Vice President, Manufacturers Division 


urday evening, Sept. 26. A short 
receiving line composed of NSOEA 
officers and their wives will pro- 
vide the official welcome for 1959 
convention delegates. 

A full program of entertainment 
is scheduled for the ladies, starting 
with the customary Sunday after- 
noon tea and reception. On Tues- 
day, Sept. 29, a ladies luncheon 
in the Guildhall of the Ambassador 
Hotel will be followed by a fashion 
show, staged by Chas. A. Stevens 
department stores with modeling 
done by the Singing Fashionettes, 

Entertainment at the Annual] 
Convention Party, open to all con- 
vention-goers Tuesday night, will 
be a fast-moving show by a star- 
filled cast featuring Mimi Benzell. 
Following the show, there will be 
dancing to the music of Henry 
Brandon and his Chez Paree or- 
chestra. 

The ladies will attend a Wednes- 
day matinee performance of “The 
Music Man” at the Shubert The- 
ater. 

Climax of the five-day conven- 
tion will be the annual banquet 
and ball Wednesday night, Sept. 





Earl Collins 
Rockwell-Barnes Co. 
Vice President, Field Division 
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Edwin H. Sonnecken, president, and Joseph 


Brovillard, senior marketing consultant, 
Market Planning Corp., McCann-Erickson, 
Inc, New York, will take part in a panel 
on planned marketing for the Big 60's. 


3), New officers will be introduceu 
and awards presented. Winners of 
Six Association contests will re- 
ceive their trophies, cups and prize 
money. 

The national dealer salesman of 
the year will receive the Ivan 
Allen trophy. Checks for $100 will 
go to the winners of the store 
modernization contest and the 
Garvin- Wolcott industry improve- 
ment competition. The NSOEA 
governor Whose region rated high- 
est in Association activity will re- 
ceive a trophy and the Travelers 
Club with the best record of co- 
operation and activity for the year 
will receive a cup. The William 
C. Clegg sterling silver award goes 
to the winner of the advertising 
contest, which this year will in- 
clude two awards, one for the best 





Albert A. Carretta, 
well-known wash- 
ington attorney and 


former member of 
the Federal Trade 
Commission, will ad- 
dress the NSOEA 
Convention on 
“Combatting the 
Threats to Sound 
Retailing.” 


MODERN STATIONER, OCTOBER, 1959 





Dr. Robert A. Brooks and Paul R. Ignatius, 
both vice presidents of Harbridge House, 
Inc., will present a well-researched report on 
‘‘Automation—Crisis or Opportunity for Sta- 
tioners?”’ 


all-around advertising program of 
the year and another for the best 
program in a single advertising 
medium. 

A number of national sales meet- 
ings and allied industry meetings 
will be held in conjunction with 
the NSOEA show. These include 
meetings of the Fountain Pen and 
Mechanical Pencil Manufacturers 
Assn,. and the board of directors 
of the Wood Office Furniture Insti- 
tute. 

Registration fees of $25 for men, 
$20 for ladies and $35 for non- 
members cover all ex hibits and 


business sessions, two luncheons, 


the Saturday reception and Tues- 
day party, the annual banquet and 
—for ladies—a special gift and ad- 
mission to “The Music Man” mat- 
inee. 





Ferd Nauheim, direct Michael Sanyour, 
mail consultant, Harbridge House, 
Kalb, Voorhis & Co., Inc., Boston, will be 
Washington, D. C. in charge of 


will be in charge of 
NSOEA's direct mail 
profit clinic. 








Convention 
Highlights 


Saturday, Sept. 26 
Exhibits, 7 hours 
President's Reception 


Sunday, Sept. 27 
Non-denominational Service 
Model Store Opens 
Exhibits, 62 hours 
Ladies Tea, Reception 


Monday, Sept. 28 
Automation Report 
Legislation Affecting Retailing 
President’s Report 
Lunch With Sen. Humphrey 
Exhibits, 5% hours 


Tuesday, Sept. 29 
Direct Mail Clinic 
Model Sales Meeting 
Divisional Meetings 
Opinion Research Luncheon Report 
Ladies Style Show Luncheon 
Exhibits, 6/2 hours 
Convention Party 


Wednesday, Sept. 30 
Benefit Plan Discussion 


Market Research Panel 
Exhibits, 5 hours 

Ladies ‘“‘Music Man’’ Matinee 
Annual Banquet 











Howard Butt, Texas 


millionaire grocery- 
man who has been 
called America’s 
greatest young 
preacher, will direct 
NSOEA's Sunday 


the morning service, an 
profit clinic on 
“Making Sales Meet- 
ings Productive." 


inspirational, non- 
denominational pro- 
gram, 


37 








1959 


Convention 


Committees 


General Chairman — John E Fellowes, Bankers Box 
Co. 

Co-chairman — Ralph Lowe, Minnesota Mining & 
Manufacturing Co. 

Ladies Entertainment — Kemp Huber, Weber Cos- 
tello Co.; chairman; Charles Gilbert, The Office 
Appliance Co., co-chairman; James Dwyer, Cush- 
man & Denison; Robert B. Frier, Pacific Stationer 
and Office Outfitter; Hugh Green, W. A. Sheaffer 
Pen Co.; George Huber, Boorum & Pease Co.; 
Gordon Kickels, Smead Manufacturing Co.; Ken 
Reister, Minnesota Mining & Manufacturing Co.; 
Frank E. Rising, manufacturers’ representative; 
George Slater, manufacturers’ representative; Bob 
Sprott, Globe-Wernicke Co.; Bill Thompson, Ox- 
ford; George Whiteside, Parker Pen Co. 

Exhibit Hall — Walter Bryzek, Johnson Chair Co., 
chairman; John W. Hardinger, Globe Wernicke 
Co., co-chairman; Bruce Adams, Pelouze Manu- 
facturing Co.; Leland C. Adams, Charles R. Barry 
Co.; Harris E Adriance, G. & C. Merriam Co.; 
D. E. Alexander, Remington-Rand; DeLeslie L. 
Allen, Labelon Tape Co.; William Back, W. H 
Gunlocke Chair Co.; Bill Bardwell, Joseph Dixon 
Crucible Co.; Norbert Burgess, Sanford Ink Co.; 
George Burt, Corry-Jamestown Manufacturing 
Co.; Lynn Carlson, manufacturers’ representative; 
A. A. Caruso, Quality Park Envelope Co.; C. E. 
Chaddock,; C. L. Barkley Co.; C. W. Clark, 
W. A. Shaeffer Pen Co.; John Conrad, W. H. 
Gunlocke Chair Co.; Leonard A. Hehner, Venus 
Pen & Pencil Co.; Frank Henke, Globe-Wernicke 
Co.; John W. Henn, All-Rite Pen, Inc.; Raymond 
C. Johnson, Quality Park Envelope Co.; Dan 
Karsen, Weis Manufacturing Co.; Walter T. Keller, 
Cramer Posture Chair Co.; D. A. MacDougall, 
Stationers Loose Leaf Co.; Robert Matthews, Stur- 
gis Posture Chair Co.; H. Doyle May, manufac- 
turers’ representative; D. C. McMillin, Joseph 
Dixon Crucible Co.; R. B. McPike, Weis Manu- 
facturing Co; Henry Orth, Stationers Loose Leaf 
Co.; Pat Patterson, manufacturers’ representative: 
Art Pfister, Smead Manufacturing Co.; H. V. Pil- 
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John E. Fellowes 
Bankers Box Co. 
General Chairman 


kington, Sturgis Posture Chair Co.; W. S. Purvis. 
Joseph Dixon Crucible Co.; Len Schneider, Globe- 
Wernicke Co.; Ernest Thacker, Corry-Jamestown 
Manufacturing Co.; R. W. Vater, Joseph Dixon 
Crucible Co.; I. Voda, Wallace Pencil Co.; Frank 
H. White, Hamilton Cosco, Inc.; George Wilkerson, 
manufacturers’ representative. 

Hotel — Frank Cognato, C. Howard Hunt Pen Co. 
chairman; Melvin Hodges, Joseph Dixon Cruicible 
Co., co-chairman. 

Entertainment & Hospitality — Gerald Olsen, Weis 
Manufacturing Co., chairman; Frank H. Moore, 
Jr., Sanford Ink Co., co-chairman; Frank Gastner, 
Codo Manufacturing Co.; Jerry McLennon, Me- 
Lennon Pen Co.; Larry Struckmeyer, McLennon 
Pen Co.; Bernard Van Howe, Carter’s Ink Co. 

Banquet — Ben Philbrick, Pelouze Manufacturing 
Co., chairman; Harry Venet, Reyburn Manufac- 
turing Co., co-chairman; E. James Bradley, Hig- 
gins Ink Co.; Tom Gillice, Rockwell Barnes Co. 
Harold Hayward, Swingline, Inc.; Russell E. Ra- 
gan, American Pad & Paper Co.; Sam E. Riggs, 
manufacturers’ representative; Neil N. Short, 
manufacturers’ representative. 

Prizes — Clarence Clemen, G. J. Aigner Co., chair- 
man; Robert Krumwiede, Chicago Desk Pad Co. 
co-chairman; Robert L. Greco, Reyburn Manv- 
facturing Co.; Mike H. Halberg, manufacturers’ 
representative; G. L. Henningson, American Pad 
& Paper Co.; Herbert J. Johnston, Ace Fastener 
Corp.; Robert S. Kane, manufacturers’ representa- 
tive; Richard Kramer, Harry L. Short Co.; Walter 
S. Lennartson, Office Appliance Co.; Christopher 
Malone, Eureka Specialty Printing Co.; William 
A. Rocco, Swingline, Inc.; Chet Smith, Jr., A. W. 
Faber-Castell Pencil Co.; Clifford Wheeler, Ox- 
ford Filing Supply Co. 

Reception — Clarence Schlaver, Great Lakes Trave- 
lers Club president, chairman; Arthur S. Jansky, 
Carter’s Ink Co., co-chairman; all district gover 
nors and presidents of Travelers Clubs. 

Ladies Hospitality — Mrs. John Brain, chairman; 
Mrs. Charles Mortensen, co-chairman. 
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The “Americana”, a low priced modular 
desk series with laminated plastic tops is 
being introduced by Murphy-Miller, Inc. 


More than 450 exhibitors will 
combine efforts again this year to 
make the annual exhibit of the 
National Stationery and Office 
Equipment Assn. the biggest event 
in the industry. 

Covering five floors of the 
world’s largest hotel, the Conrad 
Hilton in Chicago, the exhibits will 
offer dealers from every corner of 
the country a look at the latest in 
office supplies, machines and fur- 
niture. Several dozen manufactur- 
ers, in each of these three cate- 
gories, will be exhibiting at an 
NSOEA show for the first time. 

Besides examining new products, 
dealers will be exposed to many 
new merchandising aids, packaging 
innovations and point-of-purchase 
display materials. 

Convention-goers will have 301% 
hours, spread over five days, to 
see the exhibit this year. This is 
almost five hours more time than 
was available last year when the 
exhibit portion of the show was 
confined to the first three days. 

Another change this year will 
be the dropping of departmentali- 
zation after a one-year experiment 
at grouping the exhibits by broad 
product categories. Space is as- 
signed by a point system based on 
years as an NSOEA member and 
years as an exhibitor, but manu- 
facturers of heavy equipment and 
furniture were urged to seek rooms 
on the third, fifth, sixth and sev- 
enth floors. 

A welcome change for booth per- 
sonnel this year is the short- 
ening of evening exhibit hours. 
This is the schedule: 

Saturday, Sept. 26 — 12 Noon - 7 p.m. 
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NSOEA Exhibit Preview 


An advance report on many of the new products 
and dealer aids is given here to help readers 
plan a profitable viewing schedule at the show 


Sunday, Sept. 27 — 1 p.m. - 7:30 p.m. 
Monday, Sept. 28 — 2 p.m. - 7:30 p.m. 
Tuesday, Sept. 29 — 2 p.m. - 8:30 p.m. 


Wednesday, Sept. 30 — 12 Noon - 5 p.m. 

In addition to the exhibit pre- 
view which follows, there are 
other convention items in the New 
Products section and in the ad- 
vertisements of this issue. 

Dealers who attend the Chicago 
show will find full details and on- 
the-scene reports in MODERN 
STATIONER CONVENTION 
DAILY. The tabloid convention 
paper will also contain floor plans 
of exhibit areas and a complete 
exhibit directory, listing booth 
numbers and personnel in attend- 
ance. 





Acco Propucts will devote a good share 
of its display space to the new Acco- 
grip punchless binder, introduced during 


the past year. 


Acorn Apuesives Co. offers its new Wil- 
hold Glitter Spray Glue. The booth will 
include a clinic-style Glu-Answer Bar offer- 
ing a free analysis of spe 


lems. 


fic gluing prob- 


Appo-x, Inc., is showing the complete 
lines of “addo-x” adding machines, Adler 
typewriters and Roneo duplicators. The Ad- 
ler line includes a new all-electric type- 
writer. 


Aut-Rite Pex, Inc., is showing for the 
first time its new catalog of ball pens and 
mechanical pencils. New items include the 
“Favorite” Pen and “Universal” Desk Set. 


Rissoxn & Carson Co. will 
feature its Eagle Brand line of vacuum 


AMERICAN 
packed self-serve typewriter ribbons 
Arrow Fastener Co. is introducing its 
new No. 210 standard stapler with many 
new construction and performance features. 
Other products on exhibit will include low 
price staple guns for the mass market. 


Art Metat Construction Co. is intro- 
ducing a new concept in executive office 
design, the Director Line Office Suite. 
Free-form desk tops in a wide variety of 
decorator colors and a variety of metal 
and plastic grills have been designed. Also 
on display is a new line of storage and 
wardrobe cabinets and a grouping of Knoll 
furniture. 


Art Speciatty Co. plans to display 40 
best sellers including the Sightmaster desk 
lamp which swings completely around in a 
27” circle. 


< 


New “‘flip-top’’ box for Ticonderoga pencils 
is one of the packaging innovations being 
shown by Joseph Dixon. 
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New desk sets and accessories in walnut 
with brass or aluminum trim are being 
shown by Gift Craft Leather Co. 


Artistic Desk Pap & Nove.ty Co. is 
exhibiting for the first time a new line of 
plastic chair mats, cork bulletin boards 
and chalk boards. 


Atitas Srencit Fires Corp. is showing 
a new Atlas Hanger for blueprints, nega- 
tives, maps and other large material that 
must be filed vertically and found quick- 
ly. Also being explained is a new pro- 
motion plan for dealers. 


Bankers Box Co. is offering a compre- 
hensive assortment of dealer sales aids and 
introducing an new product known as the 
Bonus Storage Unit, which consists of 
steel shelving housing nine R-Kive Files in 
one complete package. 


Barnes & Nos.e is showing recently pub- 
lished paperback books, as well as popular 
display racks for its College Outline Series 
and Everyday Handbooks. 


Frep BaumcarTen will display exclusive 
imports, including fancy gift sets of nap- 
kins, coasters and other paper goods. 





A compact, three-drawer unit called the 
Jiffy Secretary is being introduced by Cam- 
pro Products, Inc. 


Beck.iey-carpy Co. is showing new style 
chalkboards and flannel boards, a decora- 
tive vinyl textured tackboard called Color- 
Tak, and the Sterling school desk featuring 
Tu-Tone colors and a one-piece top. 


Bentson MANUFACTURING Co. is showing 
its metal office furniture in three complete 
office layouts, highlighted by an attractive 
modular work center complete to the pic- 
tures on the wall and finished with pastel 
enamels in two-tone effects. 
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BrapEN MANUFACTURING Co. is introduc- 
ing a new style aluminum sign holder, 
a new sanitary finger moistener and a new 
line of bank fixtures that includes desk 
plates, calendars, pen sets, folder racks and 
other accessories. 


BrReEwWeEr-TITCHENER is showing the new 
BTC Four-Pack, a single compact packing 
containing four decorator-styled folding 
chairs and a wall rack to hold them. They 
serve as auxiliary office seating and elimi- 
nate the annoyance of borrowing heavier 
office chairs from other areas. 


Campero Propucts Inc., is introducing a 
compact, three-drawer unit named the 
Jiffy “Secretary” and designed to hold 
paper, envelopes, stamps, bands, clips, 
tacks, pencils, scissors and ink pads con- 
veniently in one place. 





Weber Costello is desplaying its Jewel-Tone 
illuminated globes with special colors that 
show the elevation pattern of the earth's 
surface. 


Carter’s Ink Co. is showing new merch- 
andising aids and new products that in- 
clude Ultra White Glove, a new spirit 
vapor duplicator carbon which does not 
stain hands or paper, and Stylewriter, a 
recently developed high-strength carbon 
film typewriter ribbon. 


Co.tumB1A-HALLOWELL Division of Stand- 
ard Pressed Steel Co. will draw attention 
to its current advertising and promotion 
campaign by using as a display piece the 
actual set from which a full color maga- 
zine ad illustration was made. The scene 
depicts a young executive looking longingly 
over a rough board fence at an “executive 
suite” of colorful steel office furniture. A 
new line of chairs and a new merchandising 
program also will be on exhibit. 


CusHMAN & Denison Manvuracturinc Co 
is introducing an entirely new and_ in- 
expensive felt-tipped instrument called the 
Brite-line Marker with brilliant ink for 
use on light colored paper and cardboard. 
A completely new line of rotary card file 
indexes will be shown by Cardway Corp., 
recently acquired subsidiary of Cushman 
& Denison. 





This secretarial group is from the new 6300 
Modular Group of Myrtle Desk Co. 


JoserpH Dixon Crucisie Co. is offering a 
number of recently introduced packaging 
and merchandising innovations designed to 
give its pencil and eraser products increased 
merchandising impact and added consumer 
convenience. One of the new products js 
a “flip-top” pencil box to reduce handling 
time. 


E.uincswortH Mrc. Co. is adding deco- 
rated insert sheets of high quality silver 
flaked stock in attractive colors to its Duo- 
Tang line of loose-leaf covers. 


Eureka Speciatty Printine Co. is showing 
new wire display racks for its decorative 
seal books and displaying new package de- 
signs, new roll labels and new designs 
for Christmas, Halloween and Thanks- 
giving. 


EserHarD Faser Pencit Co. will employ 
emphasizing the many uses for Mongol 
Colored Pencils, Colorbrites, Coloramas 
and Nupastels. There will also be new 
items in the Noblot Ball Pen line, in- 
cluding the Hevi-Write and Fotorite pens. 


FRANKEL MANUFACTURING Co. is introduc- 
ing Super Kemlon Ribbons, described as 
extremely long lasting typewriter ribbons 
which give clarity of impression rivalling 
that of carbon-paper ribbons. 


Frontier Manuracturine Co. is offering 
a new pricing structure as well as show- 
ing product improvements in its line of 
steel shelving. 





A heavy-duty long-roll tape dispenser at 
half price with 12 rolls of tape is one of 
the new deals offered by Minnesota Min- 
ing and Manufacturing Co. 
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Gener \L Pencit Co. is offering its Semi- 
Hex Vesk Pen with an eraser at no 
extra «ost. It is also equipped with a needle 
point, replacing the arrow point. 


Gut (rarr LeatHer Co. is showing new 
and different desk sets, including one de- 
signed by George Nelson, combining with 
anodized brass or aluminum trim. 


Hartex Corp. is showing a new line of 
high-stvle chairs for the general office, 
all four of which have fullymolded foam 
rubber seat and back cushions. 


Heyer, INc., will demonstrate its duplica- 
tors, Superscope and All-Purpose Art Sup- 
plies by making up multi-color “From 
the Desk Of” memo pads for booth visitors. 


Howe Foipinc Furniture, Inc., is display- 
ing two new items, the Mobil-Matic “12” 
folding conference table and new Howe 
folding chairs. 


Tue C. Howarp Hunt Pen Co. is showing 
a newly developed lead pointer for use 
by engineers, draftsmen, architects, artists 
and accountants. It can be adjusted to 
give short, medium or long tapered points. 


Javem Saves Corp. is exhibiting its filing 
equipment and accessories and introducing 
a “Map of the World Desk” with a full- 


color map of the world laminated into the 


top. 





A steel book case with sliding shelves ad- 
justable on 1142” centers is one of several 
new products to be shown by Lyon Metal 
Products, Inc. 


Kamket Corp. is showing a new coupon- 
style “Receiving Record” book and display 
a complete line of steno books, compo- 
sition books, memo books, music writing 
books and many other items. 


Kinestey Macuine Co: is introducing two 
new machines, an air-operated marking 
machine for quality imprinting and a 
high speed pencil printer that stamps 12 
pencils in 12 seconds. 


Kores Manuracturixc Corp. is showing 
Perma-Kote, a new plastic-base typewriter 
carbon which stores ink in a sponge-like 
plastic layer, and Tixo, a new pressure 
sensitive cellophane tape. 
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Arm chairs and swivel chairs like this one 
are getting a good share of the space in 
the Monarch Furniture Co. exhibit. 


Tue F. H. Lawson Co. is displaying its 
latest designs in waste baskets and smoker 
receptacles. 


Tue Lerrerex Corp. is showing three 
new items, a “Flip-Tip” design for dis- 
posable carbons, new stock memo sets and 
other printed items 


Linpy Saves Co., distributors of Lindy 
ball point pens, exhibiting at NSOEA 
for the first time, will be showing a full 
line of ball pens and refills, ranging from 
commercial pens to novelty pens and 
available in 12 ink colors. 


Lyon Metau Propucts, Inc., is unveiling 
a new office machine table, a typewriter 
pedestal attachment for desks, and _ steel 
bookcases featuring sliding shelves. 


Marnay Saves Division, Rockaway Metr- 
aL Propucts Corp., is showing a new 
portable ledger card file, the Desk Par- 
titioner in new color styling, and a new 
steel shelf designed for use with the Par- 
titioner. 


Master Propucts Manuracturinc Co. 
is introducing two new heavy duty paper 
punches. 


THe May Tac anp Laset Corp. will 
exhibit an expanded line of pressure sensi- 
tive labels the complete stock and made- 
to-order line of tags, labels, pin-tickets, 
embossed seals and carbon-slip manifold 


tags. 


Memink Street Sare Co. is featuring 
its Hercules insulated file and, as usual, 
passing out a souvenir hat to visiting deal- 
ers. This year the hat is a black silk 
derby, a tie-in with Meilink’s 60th anni- 
versary. 


G. & C. Merriam Co. is featuring Web- 
ster’s New Collegiate Dictionary and, for 
the teen-age market, the newly published 
Webster’s New Secondary School Diction- 
ary, written especially for the tremendous 
junior high school group. 


MINNESOTA MINING AND MANUFACTURING 
Co. will be offering a number of new 
tape dispensers and deals. The company 
has designed two floorstand merchandisers 
and seven counter displays for the 1959 
Christmas season 


Mopern STEEvcRAFT, IN« 
new 16-page catalog showing its line of 
metal files, cabinets and desks. 


offers dealers a 


Monarch Furniture Co. is introducing 
new styles in the pull-up chair and swivel 
chair variety to round out a chair line 
that has become well-known for lounge 
pieces. 


THe Mosier Sare Co. will display its 
complete line of record safes in decorator 
color and its insulated files. Package selling 
and floor plans showing how to lay out 
equipment will be explained. Dealers will 
be given miniature authentic replicas of 
Mosler Safes. 


MurpuHy-Mier, Inc., is displaying several 
new upholstered chairs for office and lounge 
use, and a low-priced “Americana” modular 
desk series with tops made of high pres- 
sure laminated plastic 


Mutvat Propucts Co. is featuring its 
new notebook accessory, a combination 
paper punch and ruler called the Personal 
Punch, which fits over the ring posts of 
a binder. 


Myrtite Desk Co. is exhibiting various 
units in its new 6300 Modular Group and 
also showing a complete line of decorative 


accessories. 


NaTIONAL Cash Recister Co. is showing 
a new desk model bookkeeping machine 
and a new high-speed cafeteria checking 
machine, as well as its “economy” line of 
adding machines and a card-shuttle ma- 
chine for check writing applications, money 
order writing applications and utility bill 
validation. 


Norp Manvuracturina Corp. will introduce 
new processes and show its Nord Wiz- 
ard, Nord Imperial and Nord-A-Matic 


Processor copying equipment. 





High speed pencil printer is one of two 
new machines in the Kingsley Machine Co. 
exhibit. 


41 








Norma Pencit Corp. will display its en- 
tire line and place special emphasis on its 
leading seller, the Norma Pen-Pencil Com- 
bination. 


Outvett1 Corp. or America will show 
its recently introduced Multisumma 22, a 
high-speed adding machine that gives credit 
balances and also multiplies automatically 
with all calculations recorded on a printe! 
tape. 





A self-support desk organizer is one of 
four new products being introduced by 
United Cutlery & Hardware Products Co. 


Tue Parker Pen Co. is introducing the 
Jet Flighter, a pen designed specifically for 
the person who travels in the jet age. 
The Parker booth will emphasize the com- 
pany’s Christmas program. 


Petovze Manvuracturinc Co. is showing 
its complete line of postal scales and fea- 
turing the new Silver Dollar Test Display 
card available for dealer use. 





Imports exhibited by Fred Baumgarten will 
include “Swedish Elegance’, a gold and 
silver scalloped gift box of 72 beverage 
napkins. 


Penco Div., ALAN Woop Street Co., is 
introducing two new product lines, steel 
bookease shelving and T-line boltless ad- 
justable steel shelving. 


Pran Howtp Corp. will display its full 
line of vertical and tube filing equipment. 


Port Huron Suupuite & Paper Co. has a 
complete dealer promotional program and 
reduced prices to go with its Huron Copy- 
sette, a patented manifold carbon paper 
set. 


Precision-Posturect CHair Corp. has ex- 
panded production facilities and will be 
seeking dealers to handle its complete 
line of office and institutional seating. 


42 


ProtectaLL Sares will conduct a “Win- 
A-File” contest for dealers while offering 
a wide selection of dealer sales helps and 
showing its complete line of insulated files, 
record safes and money safes 

Ranpom House, Inc., will have a special 
Juvenile Assortment for stationers as its 
feature attraction. An assortment of 182 
books is available and dealers pay only 
for the books sold. Also on hand for in- 
spection will be a large number of refer- 
ence books and dictionaries 


Repi-Recorp Propucts Co. will show its 
new barewood desk pad for the first time 
at an NSOEA show and will repeat its 
free peg board deal for the promotion 
of desk accessories. 

> aide we fi e} 

Rep-rorpe Srationery INpustries INc., is 
showing a new Honeycomb Roll File and a 
new all steel self-service merchandiser for 
the company’s Red-Rope Accordian Brand 
expanding products. 





Folding wire display rack is free with orders 
for 36 dozen seal books from Eureka 
Specialty Printing Co. 

Recency THERMOGRAPHERS is featuring 
samples of social and commercial stationery 
produced by their special Photo Lettering 


process and also samples of Heliograving. 


Reviance Pen & Pencit Corp. is intro- 
ducing new business machine pencils, spe- 
cial thin lead Templar pencils in three 
“coloring sticks” 
imported from Switzerland. 


degrees, and Neocolor 


RepLocte Guoses, Inc., is showing a full 
assortment of new globes including the new 
12-inch Stereo Relief globe in three dif- 
ferent models and a 10-inch illuminated 
globe with Pull-Down mounting 


. is featuring its Business Ball 
Pen line and introducing a new Scripto 
Lady Vu-lighter. 


Scripto, Inc 


Seat-O-Matic Dispenser Corp. is show- 
ing a new automatic dispenser for double 
gum tape and offering a new line of ink 
markers known as “Flashdry Ink Mark- 
ers.” 


SuepHerp Casters, Inc., has a new rub- 
ber tread caster, similar in shape to the 
spherical Carpet Saver Caster except for 


a 3-inch diameter rubber tread 


overing 
part of the wheel. 


Stock Forms Co., Div of Moor Business 
Forms, Inc., offers new Rediform Poly-Pak 
packages, an N.C.R. receipt book, and new 
Speedicopy sets in varying weights. New 
display cartons and other dealer aids will 
be shown. 


Supreme Steet EquipMent Corp. is ex. 
hibiting two new products, a book cart 
and a line of magazine and newspaper 
racks, 





The complete Champion line of electric and 
hand-operated adders and other machines 
will be shown by Victor Adding Machine 
Co. 


Swincuine, Inc., is featuring a new staple 
remover to retail at $1. It is contained in 
a unique disposable merchandising unit. 
The full line of Swingline products will 
be colorfully shown in a_ 16-foot long 
illuminated display. 


Triner ScaLe AND Manuracturine Co, 
will feature the Mailaid, its new tempera- 
ture-compensated spring scale for postal 
use. 


Unitep Cuttery & Harpware Propvucts 
Co. is introducing a self-supporting desk 
organizer, photographic albums with gold- 
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A set of six giant colorprint maps is one 
of the products being displayed by Ameri- 
can Map Co. 
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Vanpe, Inc., will be showing its new wood- 
grained on steel typewriter and_ utility 
stand, with a suggested list price of $9 


and a dealer cost of $3.95. 


Venus Pen & Pencit Corp., is promoting 
its recently introduced Venus 3500 lead 
pencil, a new commercial pencil in two 
grades which is said to outwrite and outlast 
any other office pencil. As a special treat 
for stationers, the company is resuming its 


“Breakfast in Bed With Venus” custom 


of earlier years 


Vicror Appinc Macuine Co. is showing 


its complete 1959 line of Champion adding 


machines, subtractors and cash registers. 


Weser Coste..o is offering a new point-of 
purchase merchandising program and show- 
ing new products that include illuminated 





New heavy duty paper punches introduced 
by Master Products Manufacturing Co. in- 
clude this two-hole model selling for $5.55. 


hibitor, is introducing “The Coordinate Ser- 


world globes, Hi-Fi Gray Pastel coloring ies” of fine wood furniture styled to comp- 





New dictionary exhibit by G. & C. Merriam 
Co. is backed up by a strong fall program 
of heavy advertising in top media. 
tooled leather covers, a double-deck desk 
tray and a modernistic library set. 





sticks, and new packaging for the Alpha- lement modern architecture and interior de- 
color Brilliants line cor. Standard finishes are walnut. natural 
birch and ebony black. A sales force and 


—" : . , dealer network is being built for the new 
F. S. Wesster Co. will feature the new 


Webco Plastifilm Ribbon in addition to 
its regular line of carbons, ribbons and 


line. 


tigeeeit? ; Tue Worvtp Pus.isnine Co. offers dealers 
duplicating accessories. o special convention buene ollet on a 
ster’s New World Dictionary of the Ameri- 


THe Worpen Co., a first time NSOEA ex- can Language, College Edition. 








DISPLAY PORTFOLIO (pP-135) 


Designed for effec- 
tive and dramatic 
presentation where 
sequence, compari- 
son, ‘‘before & 
z after” technique, or 
= 



















display of many 
items is important. 
The DP-135 contains 
ten 11” x 8/2” sec- 
tions with a clear 
acetate protector 
over each section. 
Easy to handle... 
folds to 11’ x 8Y2”’. 









CELEBRATE OUR 











ANNIVERSARY AT THE NSOEA 


To thank you for your support and patronage for 
these post 10 years we have a ‘charming’ FREE 
GIFT for you. Be sure to visit us in ROOM No. 502 
and join the “Charmed Circle.’ 


= Chicago Desk Pad Co. 


THE 
DIRECTOR LINE 
(281 series) 


This beautiful new desk pad 
and accessories add the per- 
fect custom touch to any of- 
fice. Luxurious top grain cow- 
hide, color accented by rich 
contrasting overlay bands. 
Available in standard or cus- 
tom colors. 


IMPROVED 
**CLEER-ADHEER” 
This wonder work- 
ing do-it-yourself 


Mylar laminate 
product was intro- 
duced with out- 


od 
| C, NOW it is improved 


standing success. 
and better than 
ever. The new back- 
ing leaves no lines 
or score marks. 
New sizes, New 
packages, New rolls 

. all add up to 
new and bigger 
sales for YOU! 








CUSTOM 
DIRECTORY COVER 
(Series 9850 
Custom padded beauty to keep 
your telephone books and di 
rectories attractive and neat 
Classic gold tooling on durable 
Fab-Lea’’ covering. Self-lock- 
ing snap out metal binding. 
Two ruled liner sheets for often 
used numbers. Available in 8 
beautiful colors 














THE “DAILY DOODLER” PAD (#1741) 


Designed for the busy 
executive, the ‘Daily 
Doodler”’ has a com- 
plete 1959 and 1960 
calendar on each 
sheet, as well as a 
Daily Schedule and 
plenty of ‘‘doodle”’ 
space. The pad has A 
Fab-Lea panel and - 
two corners with a 
stiff board center. 





7" 3 35" 








fol ifey-Velome>) +) Gay le mae) ly \, bf 
4640 N. Oketo . 


NIE 


Chicago 31, Illinois 
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Trade Practice Rules -- 
the Forgotten Policemen 


Mr. Frey, who proposes here a Trade Practice Confer- 
ence for the industry, is legal counsel for the Whole- 
sale Stationers Assn., member of the New York and 
Illinois bar, member of the Anti-Trust Section, Ameri- 
can Bar Assn., a graduate of Yale Law School, and 
author of various articles in national Law Reviews 


nen of school supplies, sta- 
tionery, art supplies, sundries, 
office supplies and the like all suffer 
from unfair trade practices exist- 
ing in the industry. Most of these 
practices would disappear if man- 
ufacturer, wholesaler and retailer 
gave proper recognition to Trade 
Practice Rules developed by the 
Federal Trade Commission. 

These rules actually exist for 
some segments of our wide and 
diverse industry, herein referred 
to as the stationers products in- 
dustry, but the rules are unfortu- 
nately not adhered to, and in many 
areas of the industry no effort has 
been made to reduce to writing 
rules that actually interpret the 
laws of our land as they apply to 
current practice within our indus- 
try. 

The Robinson Patman Act and 
most other laws enacted for the 
purpose of regulating our economy 
are inherently self-policing. The 
Trade Practice Rules of the FTC 
afford members of an industry an 
opportunity voluntarily and sim- 
ultaneously to abandon illegal 
practices without the competitive 
inequities that result when en- 
forcement is on a _ case-by-case 
basis. But with very little recog- 
nition of these rules, they have 
become like “forgotten policemen” 


ae 


in the economy of our country. 

The Fictitious Wholesaler. An 
insidious practice in our industry 
consists of retail firms claiming 
they are wholesalers in order to 
secure from the manufacturers a 
wholesaler’s discount. This practice 
puts the honest retailer at a dis- 
advantage, and it also dissipates 
the discount structure of the man- 
ufacturer. 

A true wholesaler in our industry 
does much more than distribute 
goods. He provides merchandising 
aids, surveys market potentials, as- 
sembles orders, breaks bulk, ware- 
houses, stores reserves, se ] ects 
merchandise, extends credit, pro- 
vides intensified market coverage 
to independent retailers lacking 
mercantile credit ratings. 

One of the provisions appearing 
frequently in the Trade Practice 
Rules of other industries covers 
this area: 

“It is an unfair trade pracice . . . to 
misrepresent, directly or indirectly, by 
means of advertising, letterheads, tele- 
phone listings, oral statements, or oth- 
erwise, the character, extent, or type 
of his business.” 

The Federal Trade Commission 
recently spoke out against such 
“fictitious wholesalers” in a com- 
plaint charging that many 
direct purchasers of Ronson repre- 
sent themselves to be wholesalers, 





and are granted wholesaler’s dis- 
counts when in truth and in fact 
said purchasers are retailers 

In many instances this is accom- 
plished by the use of dummy or 
fictitious buying devices or instru- 
mentalities often in the form of 
commonly owned or controlled cor- 
porations, subsidiaries or affiliates 
of large retail chains representing 
themselves to said respondent as 
doing a legitimate wholesale busi- 
ness when in truth and in fact 
their only business is to buy at 
wholesale for the particular retail 
chain with which they are so affili- 
ated and identified.” 

The manufacturer has the re- 
sponsibility of determining wheth- 
er the purchaser is in truth a 
wholesaler performing wholesaler 
functions. 

Responsibilities of Retailers to 
FTC Rules. Before we discuss oth- 
er unfair trade practices that pre- 
vail in our industry and how they 
have been treated by various pro- 
mulgated Trade Practice Rules, it 
is important to note that retailers 
are equally responsible to adhere 
to these rules. The Robinson-Pat- 
man Act and the respective rules 
make this clear. A typical rule 
provision reads as follows: 

“Inducing or receiving an illegal dis- 

(Continued on page 49) 
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at last! 


ne PHOTOCOPY MACHINE 


“that actually 

*HELPS 
YOU 

BUILD 


a copy franchise 


INORD 








NORD Wizard NORD Imperial NORD-a-Matic 
$179 complete * $345 complete* $97 complete * 

















More en equipment dealers are building successful copy departments with NORD 


Visit us in Chicago at the 


NSOEA Convention-Room 536, 


or in New York at the National 
Business Show atthe Coliseum 





NORD 


Photocopy & Business 
Equipment Corporation 


300 Denton Avenue 
New Hyde Park, L.1., New York 


Ploneer 6-4300 











*Slightly Higher West of the Rockies 





















equipment and supplies than with any other copy machine. 


NORD Franchised Dealers get the sales know-how, top level help, in-the-field training 
which guarantees a successful, profitable copy department. 


@ NORD’S Trained Regional Managers work with you—in your territory—in a field 
training program that is the envy of the business machines industry. 
@ NORD’S Proven machines and supplies work for you continually . . . the initial sale 
is easier, the repeat supply business guaranteed. 
@ NORD’S unmatched research organization continually helps you keep that step 
ahead—Exclusive NORD PH (copies any photograph) NORD Million Copy (lets 
you make continuous copy from one negative) The NORD-A-Matic (the unit that con- 
verts the Thermal-Process machine to NORD supplies) are just some of those vital 
“sales-extras’’. 
@ NORD’S NATIONAL ADVERTISING continually helps you build this spectacular 
sales story. Millions already know NORD through large space commitments in con- 
sumer and trade journals. Millions more are getting to know it. Only NORD dares 
advertise—“NORD copies actually improve on : the original”. Only NORD helps you 
prove it. 


There are still selected NORD Franchises available. For full information, a color- 
ful brochure that details the NORD Story, just write “Franchise” on your letter- 
head and mail to-day. 
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precision built, of course 


A\UDLULEUR 


Cash in on the holiday trade—-sell the lightweight, 


precision-built Adler Portable. It gives big machine 


performance. Two-tone gray finish with carrying case. 


Write ; “addo-x inc”, 300 Park Ave, New York 22, NY 


B Adler Portable =a 











Sell th 


precisi 


that “ 


Write 


tweight, 


machine 


Ing case, 


22, NY 





A\UDLLLE UR 


Sell the world’s best buy in manual machines-—the 
precision-built Adler Universal typewriter. It has all 
that “secretary appeal” which makes it easy to sell. 


Write; “addo-x inc”, 300 Park Ave, New York 22, NY 


B> Adler Universal <q 


A\UDLLLEUR 










Sell the prestige machine that will produce prestige 


letters—the Adler Electric typewriter. It has plenty 


of “secretary appeal” which makes it so easy to sell. 


Write ; “addo-x inc”, 300 Park Ave, New York 22, NY 


p> Adler Electric <g 
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to our dealers and friends | ‘:" 
of some 
Hearty congratulations are in order to the hundreds of nade 
niques. 
R. Dexter Brown Royal Dealers who shared with us the finest year in our history. the tra 
President nil age vo 
The 1959 NSOEA Convention gives us the opportunity we have tice res 
“Tt i: 
been looking forward to . . . to thank each one of you personally indus 
‘ to pi 
and find out what we can do to help you enjoy still greater perso 
indus 
volume and profits in the year just ahead. sallen 
or g1 
Plan to visit our display of Royal Register products in nti 
saie 
Booth 187. A Royal welcome awaits you! ne 
C 
Stanley Brown nt 
Vice President Cordially, srowin 
R. Dexter Brown these 
Bart Christopher President houses 
General Manager Makers of Snap-Apart Forms, firms | 
Standard and Custom Regis- forceft 
ter Forms, ITS One-Time Car- Orn, isting 
bon Copy Sheets — Registers = this: 
“Tt 
> jee men 
for catalog, samples and prices, write REGISTER 7 COMPANY - 
NASHUA NEW HAMPSHIRE MODER 


112 Simon Street 
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DONALD FREY... 


(Continued from page 44) 


crimination in price. It is an unfair 
trade practice for any member of the 
industry engaged in commerce, in the 
course of such commerce, knowingiy 
to induce or receive a_ discrimination 
in price which is prohibited by the 
foregoing provisions of this rule.” 

Consignment Deliveries. 
The scramble for volume and more 
customers in our industry has 
caused many manufacturers and 
some wholesalers to indulge in the 
practice of consignment distribu- 
tion. All elements of the industry 
should be aware of the rules on 
this subject. One rule reads as 
follows: 

“(a) It is an unfair trade practice for 
any member of the industry to employ 
the practice of shipping industry pro 
ducts on consignment with the express 
request or prior consent of the pur 
chasers 
“(b) It is an unfair trade practice for 
any member of the industry to emp!oy 
the practice of shipping industry pro- 
ducts on consignment or pretended con- 
signment for the purpose and with the 
effect of artificially clogging or closing 
trade outlets and unduly restricting 
competitors’ use of said trade outleis 
in getting their products to purchasers 
through regular channels of distribu 
tion, thereby injuring, destroying, or 
preventing competition or tending to 
create a monopoly or unreasonably to 
restrain trade.” 

Push Money Practices. Reports 
have been received of the practices 
of some manufacturers representa- 
tives using “push money tech- 
niques.” A common provision in 
the trade practice rules to encour- 
age voluntarily policing this prac- 
tice reads as follows: 

“Tt is an unfair trade practice for any 

industry member to pay or contrac! 

to pay anything of value to a sales- 
person employed by a customer of the 
industry member, as compensation for, 


or as an inducement to obtain special 
( 


4 


greater effort or service on the part 
of the salesperson in prompting the re- 
sale of products supplied by the in 
dustry member to the customer... ” 
Price Cutting Practices. Dis- 
count houses in our industry are 
growing. Many of the practices of 
these firms operating as discount 
houses and of the suppliers of these 
firms might disappear if there were 
forceful recognition of certain ex- 
isting trade practice rules such as 
this: 
“It is an unfair trade practice for any 
member of the industry to represent, 


directly or indirectly, in advertising or 
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otherwise, that the price of an industry 
product has been reduced from what 
is in fact a fictitious price, or that 
such price is a reduced or a special price 
when it is in fact the regular selling 
price of such product, or that the regu- 
lar price thereof is higher when such 
is not the fact, or otherwise falsely or 
deceptively to represent the past or 
current price of an industry product.” 
The whole practice of making 
sales below cost is admirably treat- 
ed in various industry trade prac- 
tice rules. Here is one example 
which should be read and care- 
fully noted by all elements of our 
industry: 
“The practice of selling products of the 
industry at a price less than the cost 
thereof to the seller, with the purpose 
or intent, and where the effect is, or 
where there is a reasonable probability 
that the effect will be, to substantially 
injure, suppress, or stifle competition 
or tend to create a monopoly, is an un- 
fair trade practice. 
“This rule is not to be construed as 
prohibiting all sales below cost, but 
only such selling below the seller’s cost 
as is resorted to and pursued with the 
wrongful intent or purpose referred 
to . 
“As used in the foregoing paragraphs 
of this rule, the term ‘cost’ means the 
respective seller’s cost . It consists 
of the total outlay or expenditure by 
the seller in the acquisition, production, 
and distribution of the products in- 
volved, and comprises all elements of 
cost such as labor, material, deprecia- 
tion, taxes (except taxes on net in- 
come and such other taxes as are not 
properly applicable to cost), and gen- 
eral overhead expenses, incurred by the 
seller in the acquisition, manufacture, 
processing, preparation for marketing, 
sale and delivery of the products .. . 
Practice of Discounts for Annua 
Volume. There are manufacturers 
in our industry which have been 
granting retailers special quantity 
purchased by such retailers over 
the course of the year. Recent 
court decisions challenge the legal- 
ity of such practices. A provision 
in several industry trade practice 
rules has long pointed up the con- 
trolling principle in this regard. 
One illustration reads as follows: 

. That nothing contained in this 
rule (price discrimination) shall pre- 
vent differentials which make only due 
allowance for differences in the cost of 
manufacture, sale, or delivery resulting 
from the differing methods or quanti- 
ties in which such commodities are to 
such purchases sold or delivered (but) 
if a seller regularly grants a discount 
based upon the purchase of a specified 
quantity by a single order for a single 


delivery, and this discount is justified 


by cost differences, it does not follow 

that the same discount can be cost 

justified if granted to a purchaser of 
the same quantity by multiple orders or 
for multiple deliveries.” 

A Trade Practice Conference for 
Our Entire Industry. In the light 
of what has been observed here, 
what do you think of the proposal 
of a Trade Practice Conference tor 
our entire industry, involving all 
the suppliers of school and art sup- 
plies, stationery and sundries for 
the independent retail stores of 
this country? Would not such a 
conference, held under the auspices 
of the Federal Trade Commission, 
help to protect the retailer and the 
consumer from the harmful effects 
of unfair methods of competition, 
unfair or deceptive acts or prac- 
tices, and other trade abuses? 

In the past few years, some in- 
dustry leaders made a start in this 
direction, and today we have the 
following Trade Practice Rules 
presenting a fragmented picture of 
our industry at best: 

Manifold Business Forms Indus- 

try 

Engraved Stationery Industry 

(New York City area) 

Engraved Stationery and Allied 

Products Industry (N. Y. C. 
Trade area) 

Fine and Wrapping Paper Dis- 

tributing Industry 

Fountain Pen and Mechanical 

Pencil Industry 
Greeting Card Industry 
Gummed Paper and Sealing 
Tape Industry 

Wood Cased Lead Pencil Indus- 

try 

Marking Devices Industry 

Cut Tack, Cut Nail and Staple 

Industry 

Office Machine Marketing In- 

dustry 

School Supply and Equipment 

Industry 

What we appear to need is a 
revision, extension and consolida- 
tion of these Rules to cover the 
entire stationers products industry. 
These Rules must be made to—in 
the words of the FTC—“Construc- 
tively advance the best interests 
of the industry on sound competi- 
tive principles in consonance with 
public policy.” The Rules must 
really serve this purpose, and no 
longer be “forgotten policemen.” 
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MODERN STATIONER Moves 
Into New Duluth Offices 

The executive, editorial and production 
offices of Mopern STaTIONER AND OFFICE 
EquipMent Deer have been moved into 
the new headquarters building of Davidson 
Publishing Company at 1 East First St., 
Duluth 2, Minn. 

The move from the old location at 
405 East Superior Street Duluth, is part 
of a half-million dollar expansion project 
at Davidson. The expansion has included 
the purchase of the five-story brick office 
building now housing the offices of all 
12 Davidson publications. 

In addition to the purchase an _ ex- 
tensive renovation of the building, David- 
son has purchased two Duluth printing 
plants and merged them into one location, 
adding new presses and additional equip- 
ment. 

Mopern Stationer and most of the 
ather Davidson publications are now print- 





ed at the new company plant at 408 West 
First St., Duluth. 

Other Davidson publications include: 
Diner Drive-In, Modern Converter, Paper 
Sales, The Hearing Dealer, The Paper 
Year Book, Wholesale Drug Sales, Ameri- 
can Fur Breeder, Fur Farm Guide Book, 
Efectos de Escritorio, Convention News 
and Convention Daily. 

Sales and editorial field offices are 
maintained in New York and Chicago. 


Ivan Allen Named to C-C 
Committee on Distribution 

Ivan Allen, Jr., of the Ivan Allen Co., 
Atlanta, Ga., a past president of the 
National Stationery and Office Equipment 
Assn., is a newly appointed member of 
the domestic distribution committee of the 
Chamber of Commerce of the United 
States. 

Reappointed chairman of the group is 
George Hansen, president of Conrad & 
Chandler, Inc., a Boston department store. 

In announcing the appointments, Erwin 
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PRESSTIME NEWS 


The Sioux City Stationery Co. in Iowa has announced the fifth major 
expansion in its 23 years of operation. Ropert ANDERSON, president, moved his 
commercial supplies and equipment and furniture division to a new location at 
10th Street and Grandview boulevard. A book department was inaugurated and 
the main location, 606 Fourth street, and the greeting card section was ex- 
panded to three times its former size. An open stairway at the Fourth street 
store now leads to a second floor housing gifts and party shops. The company 
now has 50 employees and three locations with a total of 44,000 square feet. 

. . . 


ABC Office Supply in Fort Worth, Texas, announced the association of 
Don L. BassHam of the sales force as one of the principals in the company, 
effective Sept. 1, the company’s fifth anniversary. 

. * . 

The U. S. writing instrument industry this year will produce more than 
600 million fountain pens, mechanical pencils and ballpoints, the highest total 
in its history, predicts Craig R. SuHearrer, board chairman of the W. A. Sheaffer 
Pen Co. Last year the industry reported shipments of approximately 595 mil- 
lion units. He said the sales outlook for quality writing instruments is exceed- 
ingly bright, but today’s manufacturer must produce all types of writing in- 
struments in a variety of price ranges. 

. * * 

The first of two September sales rallies was conducted in Atlanta on 
Saturday, Sept. 12, by the Southern Travelers Club. Speakers included Homer 
Lay, manager of NSOEA, and Paut Bursank, former executive vice president 
of NSOEA. The all-day session for dealer sales personnel included two panel 
discussions, one on selling loose leaf and blank book supplies and the other on 
how to sell furniture and equipment. 

A Sept. 17 sales rally was scheduled by the Penn-Mar-Va Travelers club 
at the Manger-Annapolis Hotel in Washington, D. C. Cooperating on the 
project with the Travelers were the local stationers organizations in Baltimore, 
Richmond and Washington. 

. * * 

A reappraisal of office and administrative operations in the light of de- 
velopments in the last 10 years will be made at the American Management 
Association’s annual Office Management Conference Oct. 21-23 at the Roosevelt 
Hotel in New York. Office design and space layout, data processing and systems 
management will be among the topics discussed. 

* * a 


The National Office Machine Dealers Assn. (NOMDA) has announced 
completion of plans for member participation in a new Hospital, Surgical and 
Major Medical Insurance Plan. The new plan augments a program that began 
with NOMDA’s Group Life insurance. 

. * . 

Officers, directors and stockholders of Ennis Tag & Salesbook Co. re- 
cently voted to change the company’s corporate name to Ennis Business Forms, 
Inc., to more fully and properly define the scope of the company’s manufactur- 
ing operations. The status of three auxiliary companies has also been revised. 
American Carbon Paper Manufacturing Co. has been renamed Ennis Carbon 
Paper Co. and will operate as a division of Ennis Business Forms, Inc. The 
Ennis Tab Card Co. and Dunlee Paper Products Co. have been incorporated 
into the parent company. The company says its products are sold by more than 
15,000 independent dealers throughout the western hemisphere. 

. * . 

United Printers and Publishers, Inc., has acquired National Artcrafts, Inc., 
of Detroit, one of the largest firms specializing in greeting cards that are “per- 
sonalized” or name-imprinted. National is the third company to be added to 
the United organization in recent months. Others were Brownie’s Blockprints 
and New England Art. Rust Craft is the corporation’s major greeting card out- 
let. Samvue. G. Gerser and James M. Day will continue to manage National 
Artcraft, which has plants in Detroit, New York and Los Angeles. 
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EATON’S AT-A-GLANCE 
toes F 
Busy people depend on NASCON Record Books to keep The complete nascon line of Record Books is designed 
pace with their busy lives. Be sure to stock and feature to serve every modern living purpose, and produce 
: these big-demand favorites for business, professional handsome Stationery Department profits for you. Get 
and socially-busy customers who are already pre-sold fully acquainted with it now. Write for the 1960 
on the NASCON way to organized living. NASCON Catalog. 
NASCON MONTH-AT-A-GLANCE 
NASCON WEEK-AT-A-GLANCE Desk Size 
NASCON — In Desk and Pocket Sizes Full month of appointments, deadlines 
Desk Size Full week of engagements or memoranda and plans.can be entered on each double- 
Full day of quarter-hour appointments on each double-page spread. Also, an in- page spread. Additional section of 
from 8 A.M. to 9 P.M. on the single page. dexed address section. In simulated and perforated pages for detailed notes. Simu- 
In simulated and genuine leathers, in genuine leathers, in library colors and lated and genuine leathers, in library col- 
rich colors. Retail: $2.50 to $6.25 pastels. Retail: $1.45 to $6.25 ors and pastels. Retail: $1.75 to $6.50 
hea eS 7 
Eaton’s NASCON Assortment No. 51 in this handsome merchandising Veet fn ae) 
unit of blond polished Vermont hardwood enables you to capitalize 
on suggestion-selling of 14 different NAscon numbers. Full stock 
of carefully balanced selection of 136 books is handsomely 
displayed to encourage impulse sales. Net cost of merchandising 
unit only $12.50... with your pre-packed NASCON 
“51” Assortment, or individually. 
. 6 s c “ 
, mr “AT-A- 
AT-A-GLANCE; Nascon o\Anec" Products| 
59 NASCON PRODUCTS DIVISION, EATON PAPER CORPORATION, PITTSFIELD, MASSACHUSETTS 
Showroom: NEW YORK, 475 Fifth Avenue 
- - - for more details circle 118 on last page 


























































NEWS 


D. Canham, Chamber president and editor 
of The Christian Science Monitor, said the 
committee will study national legislation 
concerning distribution—devoting major at- 
tention to heading off “control” legislation 
that would reduce competition and other- 
wise obstruct the continuing development 
of a dynamic 


distribution system. 


Design Service a Factor 
In Dealer’s Sales Gains 

Sales of the Roth Office Equipment 
Co., 111-113 East Third St., Dayton, Ohio, 
increased 3 percent during the company’s 
fiscal year ending June 30, Charles W 
Roth, company president, has announced 

Sales for the last half of their year 
rose 20.1 percent over the same period in 
1958; and during June, a traditionally slow 
month, total sales were up 


Mr. Roth said. 


57.3 percent, 


The increases registered for the last six 
months were attributed to four things 
increased business activity, a new adver- 


tising and promotion program which star- 


ted in January, a more concerted effort 
by the sales department and the intro- 
duction of an interior design service. 
The Roth Company serves a_ nine- 
county area in southwestern Ohio and 
eastern Indiana. The company is forecast- 


ing a 5 to 10 percent sales increase for 


the coming year. 





ALL PURPOSE SCISSORS 


No. 2401 Scissors Assortment. One dozen 
on a new, smartly redesigned merchan- 
diser consisting of 9 pairs of 5” and 3 
pairs of 6”. Heavy gauge forged steel, 
beautifully finished nickel plated. Ideal 
for school, home, office or workship. 
Every pair hand ground, inspected and 
guaranteed. 


49¢...59¢.... 








Mileage Payments Rise 
For Car-Driving Salesmen 


Mileage payments to salesmen driving 
their own cars on company business 
reached a national average of 8.91 cents 
per mile this year, according to a sur- 
vey of 327 companies by Wheels, Inc., 
Chicago fleet leasing firm 

The new figure represents a jump from 
a year ago, when the national average 


was 8.22 cents per mile. It is 
of 15 percent over 1957, 


an increase 
when the national 
average was 7.72 cents per mile. 

For the more companies paid 
9 cents per mile than any other rate—36 
percent. Next most popular rate 
per mile, paid by 23 percent of 
the companies studied. Sixteen percent paid 
than 9 cents the 

reported rate per 
paid by only two companies. 


first time, 


was 5 
cents 
mile, while 


more per 


lowest was 6.5 cents 
mile, 

Companies whose salesmen average more 
than 18,000 miles per year over the 
paid 8 or 9 per 
Those operating primarily in cities, 
is the rule, 
10 and 11 cents per mile. 


rc vad 


generally cents mile. 
where 


lower mileage are often paying 


Lowman & Hanford Names 
Johnson Gen’l Manager 

Mark Gill, president of the Lowman and 
Hanford Co. the 
ment of Hal Johnson as general manager 
of all Mr. 


held the position of manager, 


has announced appoint- 


operations. Johnson formerly 


retail division. 


SCHOOL SCISSORS 


No. 2451 Year ‘round Kiddie item! Cash 
in on this big business with our specially 
designed “‘blackboard’”’ merchandiser print- 
ed in red, white, yellow and black, 24 pair 
blunt point 4” scissors — forged steel — 
fully nickel plated. 

Also available on same merchandiser — 


No. 2413 24 pairs of 412” 
School and Utility Scissors: 
No. 2414 24 pairs of 4” 
School and Utility Scissors. 


sharp point 


sharp point 





THE ACME SHEAR COMPANY 


THE WORLD'S LARGEST MANUFACTURER OF SCISSORS AND SHEARS 


for more details circle 102 on last page 
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The Lowman and 

Hanford operations 

in Washington con- 

sist of two retail 

stores in Seattle, 

one store in Olym- 

pia, a Wholesale 

Division with a 

modern 60.000 

square foot one- 

level warehouse and 

a Thermofax Divi- 

Johnson sion with offices in 

Tacoma and Yakima. 


Seattle, 


Lowman and Hanford’s is recognized as 
the oldest and largest stationery and office 
supply 


1882, 


East Coast Regional 
OMDA Meeting Plans Set 


The 


Dealers 


1959 
Oct 


for informal discussions or recreation. 
who 


those 


package plan. further information is avail- 
able from Samuel Stein of the Registration 
committee 


i, Be. 
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RETAIL 








it is continuing it’s expansion pro- 
gram in tune 


convention 

. 26 and 27 at Grossinger’s resort. 
Business sessions are scheduled for both 

mornings, 


BRIDGEPORT 1, 
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company in Seattle. Established in 


with the area’s growth 


East Coast Regional Office Machine 
has completed plans for its 


Monday 


Assn. 





and Tuesday, 
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le Low) 
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= — 

eS 
(04° 


with the afternoons left free 


For 
or five-day 


want a_ three-day 


(166 W. 23rd St., New York 
¥. 
on the program will include 


MONEY MAKING DISPLAYS 


DEALER 

© Profit 
Scissors are “must” equip- 
ment for every school child. 
Be sure you cash in on these 
two profitable merchan- 


disers during the back-to- 
school season. 










<i ~ or 
Guaranteed by 
Good Housekeeping 


Colorful, self-selling 
KLEENCUT merchandis- 
ers move more scissors at 
bigger profits because they 
feature only the most popu- 
lar sizes at prices everyone 
can afford. It’s good busi- 
ness to use these and other 
eye-catching KLEENCUT 
displays in your store year 
around. 

ORDER FROM YOUR JOBBER OR WRITE 


CONN 
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and now...just in time for the big wedding seasoi 
Regency presents a beautiful new 


FLOWER WEDDING LINE CATALOG 



















Now, in one easy-to-handle book... you can show brides-to-be 
the most complete selection of distinguished wedding 
stationery ever! Regency Heliograving (not to be confused 
with engraving) lets you offer all of the most asked-for 
styles...exclusive new scripts...fine papers... 

superior craftsmanship...at amazingly low prices. Gives you 
a full 50% discount. And guarantees you 48-hour 








processing of every order, large or small! Send for your = = ind d = di . 
new Flower Wedding Line Catalog today. It’s FREE...and omen naw “FREE! isplay 
so is this smart new full-color window display! 














REGENCY... for the finest 


raised letter business stationery! 


The Regency Catalog offers the country’s largest, most complete selection 
of Business Cards... Letterheads... Envelopes... Business Announcements 
and Folders... Personal Stationery. And Regency GUARANTEES 

you 48-hour processing of your orders! 

FULL 50% DISCOUNT, POSTAGE PREPAID, ON BOTH GREAT LINES! 
TO GET YOUR FREE FLOWER WEDDING LINE CATALOG AND YOUR 
FREE REGENCY BUSINESS STATIONERY CATALOG... 

write today on your own letterhead to— 


REGENCY THERMOGRAPHERS 


28 WEST 23 STREET 225 WEST OHIO STREET 13212 SATICOY STREET 
NEW YORK, NEW YORK CHICAGO, ILLINOIS NORTH HOLLYWOOD, CALIF. 
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“Makine More Profit in the Used Ma- 
chine |business” by Jim Ward, “More 
Profits in Supplies” by Al Spaide and 
“Automation—Mystery or Opportunity for 
Office Machine Dealers” by Walter Len- 


nartson. editorial director of Office Ap- 
pliances. Other talks will cover store mod- 
ernizatic classified advertising, dictating 


machines and copying machines. Among 
the other speakers will be Dick Maurer, 
manager of dealer sales, Burroughs; Art 
Hanrahan, Norelco sales manager; James 
Hackney of Remington Rand; and Wally 
Pennels, director of distribution, Royal- 
McBee 

Edward Pfitzenmaier, Suburban Type- 
writer Co., Ardmore, Pa., is president 
of the Eastern Regional OMDA and chair- 
man of the program committee. Other 
committee chairmen are Jim O'Neil, nom- 
inations; Sam Krivin, publicity; Sam Stein, 
prizes; William Mitchell, activities; Harold 
Steinke, registration; Bud Bills, golf; and 
Mrs. Edward Pfitzenmaier, hostesses and 


reception. 


Survey Shows Concern 
Of Big Business Over 
Mounting Paperwork 
Is the paperwork problem a matter of 
immediate concern to management? 
according to a survey 
of the country’s 500 largest 


Very much so, 


companies 












made on behalf of Charles Bruning Co. 
Of those who responded, two-thirds indi- 
cated concern over the paperwork prob- 
lem. And none of the respondents was 
completely satisfied as to efficiency of 
current paperwork handling. 

When asked in what areas there is most 
room for improvement in paperwork hand- 
ling, the survey participants suggested 
filing and disposal, order processing, pro- 
duction control, accounting, purchasing-re- 
ceiving, billing, sales records and general 
clerical in that order. A further question 
on what field held the greatest potential 
term 
brought a heavy response for improved 


for improvement over the long 


techniques in paperwork production con- 
trol. 

For outside counsel on simplifying pa- 
perwork, more than half of the respondents 
said they relied on management consulting 
and/or 


systems and equipment. 


organizations suppliers of office 

Aside from cost savings, these impor- 
tant benefits of previous paperwork sim- 
plification were most frequently mentioned: 
better customer service, increased accuracy, 
increased 


improved communications and 


flexibility through use of multi-purpose 
forms. 

Survey respondents indicated that fur- 
ther improvements in business paperwork 
handling depend primarily upon a change 
in attitude at both management and line 


levels. The main factors operating against 


BAUSCH 6 LOMB 





improvement were listed in this order: 
1. Tradition and inertia. 
2. Difficulty in finding yardsticks to 
measure economies 
3. Resistance from middle manage- 
ment. 
4. Top 
problem is critical 


management not convinced 
5. Resistance from clerical staff to 
proposed changes 
Attitudes, Inc., 
the survey, concluded that 


of Chicago, which made 
information 
on cost-cutting and improved performance 
features of systems innovations is not al- 
ways getting through to top management, 
either because it’s too technical or too 
lengthy to be assimilated in the limited 
time available 

A suggestion is made that possibly many 
systems now offered as autonomous so- 
lutions to office work problems might be 
profitably used to supplement one an- 
other, once enough information is de- 
veloped to enable a relatively easy as- 
sessment of the value of each supplier's 
product. An overall study of systems and 
methods was found desirable in any case, 
because patchwork improvements may can- 
cel one another out or, at best, make no 
real improvement despite the expense in- 
volved. 


Name Change Rescinded 
The Fountain Pen and Mechanical Pen- 


cil Manufacturers Association, Ine.,  re- 


MAGNIFIER SALES RECORDS 


Mr. Huss of Chandlers’ Department Store, Evanston, Ill., writes: 


“We believe continuous display and promotion is responsi- 
ble for our steady success in selling Bausch & Lomb readers 
and magnifiers. This year, thanks to two new eyecatching 
displays, we’ve been able to shatter all of our previous sales 
records. This combination of good displays and quality 
product leads to ‘plus’ profits for our store.” 


ae 


Designed to “capture” store traffic, these displays will do 
wonders in your store, too. With a 4 time per year turnover* 
and a full 40% margin, B&L magnifiers become a very 
important profit maker. Write today for complete details. 
Bausch & Lomb Optical Co., Rochester 2, N. Y. 


*Surveys show average 
turnover of magnifiers is 
4 times a year. Also, that 
75% of all magnifiers sold 
in this country are Bausch 
& Lomb made. 
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“ what do dealers get 


from NU-KOTE’S 


“Harvest of Profits” 


x 


Promotion? 
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ANOTHER BIG PROMOTION TO BOOST YOUR NU-KOTE SALES! 


Here it is: NU-KOTE’S “Harvest of Profits” 
Time—your chance to set new sales peaks for 
revolutionary plastic base NU-KOTE, the 
clean-copy carbon that outlasts ordinary car- 
bon paper 3 to 1. You'll receive free gift 
samples and sales kits—persuasive ways to 
demonstrate NU-KOTE’S superior qualities 
and help you harvest NU-KOTE profits. 


With every order of NU-KOTE you place dur- 
ing September, October or November, you'll 
receive FREE a whole array of profit-boosters: 


sales kits, imprinted direct mailers, window 
and counter display material, newspaper mats. 
And with every order a customer places, he'll 
have a chance to win a new kind of typewriter 
ribbon—a_ black-inked all purpose ribbon for 
general typing, executive correspondence, and 
Multilith and Thermofax processes. 


Don’t delay—clip the coupon now and send 
in your fall order for NU-KOTE. It’s perfect 
for almost all copy jobs. Help yourself to a 
Harvest of Profits! 


SEE US AT THE NSOEA CONVENTION IN CHICAGO, SEPTEMBER 26-30, BOOTHS 145 AND 146 
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NU-KOTE (TM) is a product of Burroughs Corporation, Mittag Division 
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FREE SAMPLE! DEALERSHIP FACTS! “HARVEST OF PROFITS” 
5 DETAILS! | 
= Dealer Sales Department MS-82 | 
a Burroughs Corporation, Detroit 32, Michigan | 
5 Without delay send me a FREE SAMPLE of NU- | 
= KOTE Typewriter Carbon. 
s ' Also information on how I can become an M&V | 
oe NU-KOTE dealer. | 
+2") a And details on the NU-KOTE “Harvest of Profits” | 
onl promotion. ' 
ws: NAME 

ae 
“Ts FIRM NAME 
FIRM ADDRESS | 
CITY ZONE | | ee wee ; 
P. S. Another profit-puller: fast-selling Burroughs | 
adding and cash machines. | 
dl ei en ls i ss eee mie il win na al ey ty i dc ee cig ain ea a 
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mains just that. A name change to “The 
Pen and Pencil Manufacturers Assn.” was 
rescinded to avoid any possible confusion 
with the Lead Pencil Manufacturers Assn. 
Further action on the name change was 
deferred until further developments take 
place. 


WOFI Members Swap 
Ideas Across Border 

A significant international exchange in 
the office furniture industry is now going 
on across the U.S.-Canadian border among 
manufacturer mem- 
bers of the Wood 
Office Furniture In- 
stitue (WOFI). The 
international flow 
of designs, samples 
and cost informa- 
tion is increasing, to 
the benefit of con- 
sumers in both na- 
tions according to 
WOFT. 

It started almost Sturm 
two years ago when a Canadian manu- 
facturer, Art Woodwork Ltd., offered his 
new “Modulaire” design to the Jasper 
Desk Co. Since that time Alma Desk, Im- 
perial Desk and Jasper Seating in the 
United States and Biltrite Furniture, Hen- 
derson Furniture and Canadian Office & 





NOW ! 
TO SERVE 
YOU FASTER 
A New 
Pacific Coast 
Warehcuse 
* 


4802 Loma Vista Ave. 
Los Angeles 58, 


Calif © No Weekly Summary 
* No Name, No Word, No 3:50 


DOME PUBLISHING CO., Inc. 









Figure ts Duplicated 
© You Write it Only Once 





Hayworth 
School Furniture Ltd. in Canada have 
engaged in design swapping. 


“The high tariff between nations,” ex- 
plained J. K. Boling, WOFI president, 
“does not make it feasible for a manu- 
facturer on either side of the border to 
enter heavily into international compe- 
tition. The result is cooperation, which con- 
serves valuable man hours, passes on tech- 
nical improvements and keeps costs down. 

The Canadians were hosts to U.S. manu- 
facturers in August on a WOFI-spon- 
sored plant tour in Montreal and Preston. 

Three new members of the WOFI di- 
rectors assumed their duties this sum- 
mer. R. E. Sturm, executive vice presi- 
dent of Jasper Office Furniture Co., is the 
new Institute treasurer; Charles Hayworth, 
president of Alma Desk Co., is secretary; 
and Edward A. Cotton, president of Cot- 
tonsmith Furniture Mfg. Co., is a new 
director. The new WOFI board members 


with Versatile DOME BOOKKEEPING RECORD 





succeed T. R. Pitts, Raphael Blossinger 
and V. L. Gutzweiler. 


Typing Contest, Tour 
Part of Business Show 

A typing contest for students in the 
New York area and a special tour by 
foreign business executives will be held jn 
conjunction with this fall’s Nationa! Busi- 
ness Show, Oct. 19-23, at the New York 
Coliseum. 

The typing contest, sponsored by a na- 
tional honor graduate fraternity of busi- 
ness educators, will be conducted on ma- 
chines made by companies exhibiting at 
the show. Sylvia Porter, syndicated finan- 
cial writer, made much of the fact in one 
of her daily columns that all of the type- 
writers at the show are of foreign manu- 
facture. Several domestic typewriter mak- 
ers told her they were exhibiting a month 
earlier (Sept. 22-25) at the first annual 
Business Equipment Exposition in Wash- 
ington, D. C., sponsored by the Office 
Equipment Manufacturers Institute. (The 
National Business Show is put on by the 
Office Executives Assn.) 

The study tour by foreign executives 
will take them to various American cities 
to show them U.S. techniques on account- 
ing, records administration, credit check- 
ing, personnel procedures and training, typ- 


& ing pools and network dictation, stock 


records and reproduction facilities. 





Why stock a variety of slow moving book- 


keeping records ...? This one popular book 


50 


is all you need. No refills... full big profit 


on repeat sales! 


gout pome 


Short-cul 
PAYROLL BOOK 





mary with Cut- 
Sheets 


FICA Tax Calculator 


Others for RECORD SALES ! 


PAYROLL BOOK 


© Contains Weekly Sum- 
Lea 


© Exclusive Dome Instant 
* Exclusive Calentiar of Tax Forms 


The DOME Building - 357-361 Canal St. - Providence 3, Rhode Island 
4802 Loma Vista Ave. - Los Angeles 58, California 
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7.50 


Specially Designed for 00 
Salesmen, Employees 1 
and Homeowners 
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Model. 210 
HEAVY DUTY 


DE LUXE 


STANDARD 


STAPLER 
VEARS ANEAD IN DESIGN ... PERFORMANCE 


The strikingly styled Arrow 210 is the most advanced @ NEW Advanced Features 
stapler to hit the market in years! So many wonderful new ; 
features like “Full Time” Staple Control . . . Visual Refill m@ NEW Modern Design 


Indicator .. Multiple Stitch . . . ease of operation. . . m NEW Exciting Colors 
perfect balance . . . make it truly an outstanding stapler 


value! Every office will love the smart appearance and SEE THIS NEW STREAMLINED 
smooth performance of the sturdily built Arrow 210! BEAUTY AT THE NSOEA SHOW 


CANADIAN REP.: 
Gordon Lightstone 
1180 St. Antoine Street 


hoses 3 ARROW FASTENER COMPANY, (NC. 
J. M. Davis 


ee Roberton Bivd., 1 JUNIUS STREET e¢ BROOKLYN 12, N. Y. 
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George Stuart Expands 
Decorating Department 

Charles J. Sprietsma has been appointed 
manager and consultant for the newly ex- 
panded office furniture and decorating de 
partment at George 
Stuart, Inc., Orlan- 
do, Fla. 

The expanded of- 
fice planning and 
interior decorating 
department will ren- 
der a complete ser- 
vice, including the 
selection of carpets, 
draperies and ac- 
cessories as well as 

Sprietsma office furniture. 

“We are indeed fortunate,” commented 
George Stuart, president of the com- 
pany, “to have the opportunity to bring 
to Central Florida a man with the talent 
and experience of Charles Sprietsma. While 
with Stow & Davis he created numerous 
executive interiors for many of America’s 
top business leaders. Heretofore, this type 
of top level talent was available only by 
bringing in consultants from outside the 
state. Now we are delighted to have his 
services exclusively as a member of our 
staff, for work on small single offices as 
well as expansive suites and entire build- 
ings.” 










-~ fi 
Emrine Bik DEPTH 
wejtint € 4S, REMY, 
gS * 


In his own comments on the key to 
good office design, Mr. Sprietsma said 
the interiors of a business firm or offices 
should reflect the nature and _ prestige 
of the business and be in harmony with 
the personalities of those executives who 
occupy them. He said the idea that of- 
fice interiors have to be expensive to be 


attractive or impressive is mistaken 


Heyer Superscope Package 
Wins Box Makers’ Award 
Heyer, Inc. has announced that the box 
housing the Heyer All-Purpose Superscope 
received first award in the general superior- 
ity classification of the 9th Annual Setup 
Paper Box Competition sponsored by the 
National Paper Box Manufacturers Assn 
All 2,400 entries in the competition were 
displayed and awards announced at the 


Association’s annual meeting and “Boxa- 


SUPERSCOore 


AA See Le, 





dern steeleratt... 


Na — 
& r — 
7% 
ne 


rama” exhibit recently in Philade!phia, 
Designed by Heyer and styled by Gene 
Otis Reinecke, the box has a two-fold 
purpose: to provide a convenieiit storage 
unit when the Superscope is not in yge 
and to act as a self-seller on the ~tationer’s 
shelf or counter. Illustrations o 
highlight various features. 


the box 


Hallmark Provides Plan 

For Retailer Operations 

A new program of counseling retailers 
in the most effective methods of mer. 
chandizing greeting cards has been launche4 
by Hallmark Cards 

The “Hall-Marketing Plan” will pro- 
vide the firm's field representatives with 
3 of dis. 


playing and selling greeting cards, gift 


detailed information on all phas 


wraps and other products created by the 
company, said D. M. Gray, director of 
sales and merchandising. 

The plan is being introduced through 
kits giving information on_ store layout, 
display, lighting, color schemes and other 
areas of retailing. Information in the kits 
is applicable to stores of all sizes and 
types. Other areas covered by the kits 
include training programs for sales per- 
sonnel, evaluation of sites for new stores 
and for departments within stores, pro- 
jection of volume expected, general bud- 
gets based on location, rent and _ potential, 
a simplified accounting system and a step- 
by-step annual merchandising program. 


Series 100 and 200 — Full Suspension Files 


® 10 Roller Bearing heavy duty full suspension cradle 
Newly designed finger-tip control follower block 


Symphonic lustrous permanent finishes of olive green or 
modern grey 


Rugged construction with 6 reinforced uprights 
Beautifully designed with solid aluminum hardware 
Made of heavy gauge steel for lifetime service 
Available with thumb latch upon request 


All models available in letter or legal sizes and with 
plunger locks 


Puzzled on how to turn shoppers into customers? ... Then feature MODERN STEELCRAFT—the profit making line. 
Made by a company specializing in files for over half a century. Built with features that clinch sales and priced to 


give your customers maximum value 


. not to mention maximum profit for you. 








modern steelcraft inc. 
2973 Cropsey Ave.- B’klyn.14,NY. 








Write for our new 1959 catalog showing our full line of easy 
selling, high profit office furniture. 





Don’t miss our display at the NSOEA Show, Conrad Hilton Hotel, Room 539 


60 
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You asked for.... 


OMETHING NEW 















“You'll Sell A Carload” — because this party guest book pro- 
vides loads of fun and excitement at social gatherings. 


Practically Everyone Will Buy One — because it’s a “Party 
Pepper”. The humorous front cover shows a cartoon char- 
acter, in Sleep Clothes and Night Cap saying “Welcome”. 
The fly leaf has “Welcome” in a number of languages. But 


the... 
Money Making Sales Clincher — is the “Words of Wisdom 
BINDING: Luxurious red leatherlex Column”. Here, guests write messages to the host. Let your 
with white foil title or rich imagination take it from there as to what may be written 
iwory leatherlex with black title. in this column — reading the sayings is the “Party Pepper’. 
PAcKING: 6 of color to a package. Many of your customers will start a collection of “Wel- 
Suggested Retail Price $1.50 come” books so as to read back to new guests or to remi- 


nisce ‘Words of Wisdom” of previous social gatherings. 
And you'll... 


Create Store Traffic — by displaying the “Welcome” book 
in your window — it’s a conversation piece. 


Order Now! Be one of the first to stock one of the most 
promising new items on the market today! 


(Slightly higher west of Rockies) 


S.E.&M. VERNON, INC. 


6S DUANE STREET. NEW YORK 7.N.Y 
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ALL ABOARD FOR THE “COUPON CLIPPER” CRUISE. . ae 


CHRISTMAS 


Over $1,000,000.00 worth OF 
APSCO PROMOTION COUPONS WILL 
APPEAR IN THESE THREE MAGAZINES 
OCTOBER THROUGH DECEMBER, sit: ‘oke) 
Plan now to get your share of the nearly *  * 
2'/2 million coupons in circulation! 





YOU GET YOUR REGULAR , <i 
FULL PROFITONEVERY = =“ a 
SALE...APSCO PICKS WSR wwe 
UP THE TAB FOR et Orme 
THE FULL BONUS!!! , Ss 


® Your customers save to the 
total of the redemption coupons 
they bring in to you. 





NCIL 
se Lect fee _— 
SHARPEN wens a 





® You sell more pencil sharpeners. 


® When you reorder, Apsco gives 
you full cash credit for all the 
coupons that you have redeemed. 


Pk a 


ee ee 


AN EXCITING NEW PROMOTION THAT 
BRINGS PROFITABLE NEW TRAFFIC 
TO YOUR STORE... TRAFFIC 

THAT MEANS PROSPECTS FOR 
OTHER MERCHANDISE, TOO! 


O° MRS Le Pees 


APSCO IS THE COMPANY 
THAT HELPS YOU MOVE YOUR INVENTORY! 


aN 








4 
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vwo w',000,000.00 |} 


Is 
“A 


SAIL RIGHT INTO BIG CHRISTMAS VOLUME 
with APSCO’s BIG CHRISTMAS BONUS PLAN! 


Nearly 242 million Apsco redemption coupons will be 
WATCH FOR printed in magazines your customers read — October 
: through December, 1959! Many of these coupons will 
THESE ADS! be pouring into your store to boom your sales of 
THEY'LL BE APPEARING Dandy, Dexter and Giant pencil sharpeners. Be sure 
in THE THREE MAGAZINES you are stocked up to get your share of this good 
YOUR CUSTOMERS profit business! Remember —you get your regular full 

READ MOST profit... Apsco absorbs the entire bonus payment! 


SIMPLE BONUS PLAN RULES: 

1. Redeem one coupon for each sharpener sold. 

2. Coupon redemption offer closes December 31, 1959. 

3. You have until January 31, 1960 to apply your accumulated coupons against reorders. 
4. Send your coupons and sharpener reorders direct to Apsco, or your Apsco salesman. 


CLIP THIS COUPON 
AND MAIL TODAY! 
GET YOUR FREE “COUPON CLIPPER” 


STORE PROMOTION KIT NOW! Apsco Products, Inc., Dept. 22-10 
Pal P.O. Box 840 (Mailing Address) 


3) <_< Beverly Hills, California 
Cc en a =)\ Gentlemen: 


I can see where your Christmas Bonus coupons are as good as cash in the 
bank to me! Please rush my “Coupon Clipper’ promotion kit and full 
bonus plan details, immediately! 


Name 





Company 





Address 





City Zone —— State 
eee 
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re in some European countries and proximity six months of 1959 over the like period g 
to U.S. and Canadian markets 1958 was reported by the Business Form 

Typewriter Makers Granted Labor rates on the island of Jamaica Institute after a survey of representative 
Jamaican Tax Concessions are lower than in most European countries manufacturers of manifold business forme 
Jamaica income tax and duty conces- and substantially below those on the Sales volume for the first half of 1959 
5S iy Pcp rt North American continent Raw materials was up 9 percent as compared with the 
of typewriters and typewriter carrying for export manufacturing are admitted to last six months of 1958. The industry had 
cases, it was ES recently by ro the island duty free regardless of source, total sales in 1958 of 350 million dollars 


roll C. daCosta, North American director and exports from Jamaica receive prefer- 
for the Jamaica Industrial Development ential tariff treatment in the British Com- 
Corp monwealth. 


New Book Published 
On Records Retention 


The decision to extend tax and duty Of the staggering volume of papers nop 


concessions, he said, was a direct result Sale of Business Forms mally kept by business organizations, about 
of requests from Canadian and European Up During First Half 59 80 percent can be disposed of ofan, 
manufacturers looking for lower cost pro- A gain of 13 percent in dollar volume period of only three years, according J 
duction areas, tax holidays not granted of sales of business forms in the first new book on the retention and disposition 


of business records, published Sept. 1 by 
the Ellsworth Publishing Co., Syracuse 
N. Y. 

The book, “Records Retention, a Prae. 
tical Guide,” was researched and _ writtey 
by William Mitchell, senior systems ana. 
lyst with Sylvania Electric Products, Ine 
at that company’s Univae Data processing 


| 
J 
J 




















Z 
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center. 

Intended to serve as a guide tor busi 
ness organizations which are interested ip 
disposing of old records without running 





afoul of federal and state laws, the book 








provides schedules of the various regu- 
lations and offers concrete interpretation 
of them. 

The book is 48 pages, 8” by 11”, flex- 
ibly bound, and sells for $5. 


~) STAKTUBE 
ROLL FILE All steel-encased 


cabinets with steel-rimmed tubes 
for easy-to-find, safe print storage. Com- 














Stacor-Matic Tabies 














plete with either 36 (2%4"ID) or 9 (4%” ie = om 
ID) tubes, 5 lengths, 10 sizes. Files bolt Cane 

together for stacking to any height. With Boards , 

locks if desired. Qa, atheors 






GRANDPA'S, TOO 


JUNE 19 


STAC 


the line that’s 
engineered for 

lifetime quality cee ae 
and designed for 7 aes retest, rr ote sex | — 


window or counter attraction and stresses 


the 50th anniversary of the founding of 

rS Father’s Day. Information on posters for 

Pedestal ie the June 19, 1960, observance is available 

Drawing Tables from the Father’s Day Council, Inc., 50 East 
42nd Street, New York 17, N.Y. 


Stay with STACOR~—all down the line. Your customers and 
prospects already know STACOR tables... they're pre-sold 
through strong and continuing STACOR national advertising. 
Make this pre-acceptance work with you to sell STACOR 
Lifetime Quality equipment for all drafting room needs. 












Manufacturers Announce 
Plant, Personnel Changes 

Wilson Jones Co., Chicago, says the IBM 
305 Ramac recently added to its data pro- 
cessing center is the first Ramac to be 
installed by any manufacturer of either 
loose leafs or multi-copy business forms 
The electronic brain is being used to test 





Write Today for Big New Catalog 


STACOR EQUIPMENT CO. 


Manufacturers of Quality School and Drafting Equipment 





3 
a ta > in 16 vi 
315 Emmet Street, Newark 5, N.J.—Blgelow 2-6600 and find new applications for the com- — 
Warehouse Stocks in: Boston, Detroit, Hartford, Los Angeles, Montreal, Philadelphia, pany’s Grayline forms, while at the same yy 
San Francisco, Saint John, N.B., Toronto, Washington, D.C. time handling Wilson Jones order writing, tree for di 
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7 rats ee Acco binders secure records, invoices, catalogs, 
. safely—papers can’t slip out. No needless bulk! 


BM Unlike ordinary binders, trim, space-saving Acco 
pis binders slim to their contents—whether 1 sheet or 


to be 
ae 1000 sheets. 5 colors. Many sizes — from 36 ¢ up. 


o test ‘ 
com- in 16 vital magazines 


1H - —— "70 
ame Tead by your customers ‘ P - ASK FOR ACCO’s new booklet R 
citing, te iV _ “‘IdeasThat Save Time and Space”’ 


ree for distribution ret - } —available free at office outfitters 
% your customers ok } GENUINE PRESSBOARD BINDERS 
‘ | Or write: ACCO PRODUCTS, 


1959 A Division of Natser Corporation, Ogdensburg, N.Y.- In Canada: Acco Canadian Co., Ltd., Toronto 


R) REGO. TM 
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billing and inventory control. 

New representatives serving Protectall 
Safes include Martin M. Moldow Associ- 
ates, 401 Broadway, New York City, now 
covering Pennsylvania, outstate New York 
and New Jersey and Washington, D. C., 
as well as Delaware, Virginia and West 
Virginia; Sam E. Riggs, 1417 E. Eastman 
St., Arlington Heights, Ill, covering Chi- 
cago, Milwaukee and the area in between; 
and Robert M. Cleary, 928 Cambridge 
Lane, Wilmette, IIl., covering Indiana and 
Illinois, except for Chicago. 












Dome Publishing Co., Providence, R. L., 
has established a warehouse and divisional 
office at 4802 Loma Vista Ave., Los An- 
geles 58, Calif. Nichols Picchione, C.P.A 
and president of Dome said steadily in- 
creasing sales made the move necessary 
so that wholesale distributors can give 
dealers better and quicker service 

John T. Suydam, 
Corp. sales executive, has been appointed 
United 
States and Canada. He has assumed di- 
rection of marketing the firm’s full line 
of adding 


veteran Burroughs 


manager of dealer sales for the 


machines, cash registers and 


business machine supplies to more than 


























E. W. Memering 
President 


industry. 





Leland E. Wood 
Exec. Vice Pres. 


operation. 


insulated office equipment. 


Announcing the Merger of 


Two Companies for Combined Operation 
SCHWAB SAFE Co. Inc. 


EVER SAFE Co. Inc. 


The Schwab Safe Company, Lafayette, Ind., organized 
1872, one of the oldest manufacturers of safes, vault 
doors, burglar chests and other insulated products, has 
been purchased by the Midwestern Mfg. Corp. The Mid- 
western Mfg. Corp. was organized in 1950, for the 
purpose of manufacturing and selling fireproof and 
burglar proof equipment not manufactured by Schwab 
under the trade name of EVER SAFE. 

After the purchase of the Schwab Safe Company, it 
was dissolved and the name of the Midwestern Mfg. 
Corp. was changed to Schwab Safe Co. Inc. in order to 
retain that 87 year old name of quality in the safe 


E. W. Memering is President, and L. E. Wood, Execu- 
tive Vice President in charge of sales for the combined 


A New Look Ahead With a Modern Line 


Now we can offer you and your customers a more complete modern line of 
Safes, Vault Doors, Burglar Chests, Wall Safes, Filing Cabinets and other 


and 












Come in and see us — Get your FREE Gift 
NSOEA SHOW — Sept. 26-30, 1959 
Space 637A—Conrad Hilton Hotel, Chicago 

















SCHWAB SAFE Co. Inc. 


LAFAYETTE, INDIANA 


“Rugged Quality Since 1872” 








EVER SAFE Co. Inc. 


(Div. Schwab Safe Co. Inc.) 


LAFAYETTE, INDIANA 
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6,000 independent retail dealers. O:her Bup. 
roughs products are sold throuzh com. 
pany-owned branches in princiapl cities, 
Richard H. Maurer, former de.ler sales 
manager, has been named manager of 
the company’s Great Lakes regivnal sales 
force. 

R. M. Vander Hoff, formerly with R. ¢. 
Allen and Remington-Rand, has been ap- 
pointed assistant sales manager of Schwab 
Safe Co. and assigned to travel the 
country, naming new key accounts and 
contacting present ones. George M. Bur. 
gess is the new works manager 





charge 
of production at the main Schwal factory 
at Lafayette, Ind. 

Justrite Envelope Co. is now operating 
a new factory at Jacksonville, Fla. With 
the recent appointment of I. M. Cornelius 
as executive manager of the Florida di- 
vision, the plant is now operating at full 
capacity and shipping the entire Justrite 
line. It follows the standard policy of the 
Northern States Ep- 
velope Co. of St. Paul and The Justrite 
Envelope Manufacturing Co. of Atlanta, 
of selling only through dealers. 

Administrative offices of the Eversharp 
Pen Co. have been moved from Arlington 
Heights, Ill., to Janesville, Wis., home of 
the Parker Pen Co., parent firm of Ever- 
sharp. The Eversharp manufacturing opera- 
tion at Culver City, Calif., and the retail 
sales force across the country are not 


parent companies, 
















affected by the move. 

Arthur L. Van Der Kar has _ been 
named to the newly created post of 
sales manager for all products of Venus 
Pen & Pencil Corp., it was announced by 
C. W. Priesing, vice president. 

Hedges Manufacturing Co., makers of 
a complete line of filing accessories, moved 
in August to new larger quarters at 1441) 
Circle Ave., Forest Park, Ill. Harry Hed: 
berg, president, says the new location gives 
the company twice the former manufac 
turing and warehousing area. q 

David B. Kittredge has been named t 
the new position of merchandise managet 
of The Paper Mate Co., reporting directly 
to S. W. Pach, president. Daniel Simon 
replaces Kittredge as eastern regional saleg 


fron 





The Sec-Tray, made by Globe-Wernicke Co., 
is a leading contender in the 1960 Annvol 
Hess Brothers Versatility in Design and Use 
Contest to cite products that serve more 
than one purpose. The Sec-Tray, attached 
to the typewriter platform of a desk, holds 
typist’s supplies and frees a regular desk 
drawer for other use. 


EAG: 
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‘| DRAMATIC FILM? 





ore than 250 dealers and their salesmen have already profited 
from Eagle's free film on how to sell quality office supplies! 


Eagle’s famous live TV show on VALUE ANALYSIS is — shown (by request) to more than 2,500 dealer sales 
now available as a film—absolutely free! This is the | men from coast to coast. Give your force the oppor 
documentary, shot right in Eagle’s laboratories, that tunity to utilize this powerful selling tool. For a 
was witnessed by thousands of purchasing agents convenient, free showing by your local Eagle Pencil 
in 12 cities over closed-circuit TV. Since then, its representative, talk to him right now... or write 
hard-hitting lessons on VALUE ANALYSIS have been _ directly to our Director of Sales Education, in care of 


— | 
AGLE PENCIL COMPANY, pansury, connzgcTICUT ae 
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NEWS e ° ° o . . = ‘. ~ Executive offices of Maple Leaf Manu- appointed representatives for Jaye . Sales 

manager. Robert Hartman was named to facturing Co., formerly in the Empire State Corp. 

the newly created position of executive Building, have been moved to 59 East York Safe and Lock Co. has appointed 

assistant to the general sales manager 54th St., New York 22, N. Y. Milton Reiss of New York, Mel Liss of Chi- 
Robert W. Daggs has rejoined General Lloyd Beck of Minneapolis and Nate cago and Ralph Bender & Associates of 

Ribbon Corp., Van Nuys, Calif., after two Strauss of Shaker Heights, Ohio, have been (Continued on page 68) 





years in the military service, as vice pre- 
sident in charge of production. 

W. J. (Dixie) Carroll has retired after 
27 years as a salesman with the Eberhard 
Faber Pencil Co., covering Ohio for many 
years and more recently working out of 
St. Petersburg, Fla. Succeeding him in the 
Florida territory is H. Alex Williams, with 
headquarters in Miami. 


) : 


Case Stationery Co. is now showing its 
line of boxed writing papers in its own 
sales office and showroom at Room 1902, 
230 Fifth Avenue, New York 1, N. ¥ 

Smith-Benny Sales Co. has been ap- 
pointed representative for Apsco Products, 
Inc., in metropolitan New York and the 
state of New Jersey. 

Clayton D. Less is the new Rediform 
representative in Ohio, Kentucky and West 
Virginia, replacing Dick Belmont who 
has been transferred to the Michigan ter- 
ritory. 

Taylor Chair Co. has appointed Ives 
Distributors as territorial manager for met- 
ropolitan New York and northern New 
Jersey. Seymour and Ives Nathan bring 





Left to right, after a nationwide television show with a plug for office furniture are Jack Bailey, 


to the assignment a background of retail emcee; Mrs. Faye Anderson, ‘Queen for a Day; George D. Nielsen, SCOFA president; and 
experience with Chas. S. Nathan, Inc. Vernon Vallet, NOFA president. 
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* a Replogle patented process 
developed after years of research 







Dealers from Coast to Coast are Making Sales History with Replogle’s 
STEREO RELIEF! A brand new kind of 12’ globe in thrilling raised 
relief that sells on sight. The world as it actually is — with continents, 
countries, mountains, islands all accurately sculptured in stunning new 
realism. Even the globe map is all new — outstandingly beautiful, up- 


The SPACE FLIGHT new-- exclusive 

the best mounting.ever designed 
for a globe! A twist of the knob 
brings any area into view. 


to-date! The profit opportunity of a lifetime—volume sales are proving it. Model SR205 $14.95 
In three mountings priced at slightly more than smooth globes of the The PULL DOWN new wall mounted 
same size. Keep in step with the space age — go with STEREO RELIEF! Model SR208 $13.95 
FEATURE STEREO RELIEF for greater Xmas globe sales . . . Write today The PANORAMA plain mounted 
for catalog and information on FREE MERCHANDISING AIDS. Model SR206 $9.95 


@eeeeeeeeseseses 


REPLOGLE GLseBES INCORPORATED 


1901 N. Narragansett Avenue, Chicago 39, Illinois 
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SELF-SERVE 
Typewriter Ribbons 


Vacuum Packed—Always Fresh 


NO BOXES TO OPEN 


WEED AFRESH TYPEWRITER RIBBON? 
Serve Y 
EAGLE -®F sranp 


VACUUM PACKED®? 
900i (USES set sAONdO sunaree enee-sames 





v¥ Ribbon and spool clearly visible 
v Each ribbon VACUUM PACKED on a card 


v¥ Complete line of ribbons—2 colors: black, 
and red-and-black—for all popular 
typewriters 





s\ 
Ssanisna Ets 





' v Each carded ribbon has a catalog number* 
X Customer asks for ribbon 


ied: locates sthhon box ¥ Customer consults Ribbon Selection Guide 
XK Customer asks to see ribbon for catalog number of his ribbon 
x sams oP os nen ene ¥ On revolving rack customer spots card 
X Customer says it’s wrong with same number and serves himself 
spool or color ' 
ih coneate abemsion v¥ 100% SELF SERVICE SALE! 
X Customer finally buys—but This Revolving Rack Is 
may still not have the *Catalog numbers make dealer reorders quick Your Stockroom. Holds 
correct ribbon! and easy—simplify inventory control Over 1 Gross of Ribbons 
in 1 Sq. Ft. Area 








See You at Booth C-2 
NSOEA CONVENTION 


‘ EAGLE -2: BRAND 








AMERICAN RIBBON AND CARBON CO., INC. Se Hae 
Monviacturers Since 1898 TYPEWRITER RIBBONS 
Dept. MS, Box 121 2, Rochester 3, N. 7. @ Finest quality @ Always fresh @ Last longer 
t @ Sharper writing @ No extra cost 
1959 
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Atlanta as company representatives. 

In a second major expansion move with- 
in six months, Stuart Hall Co., Kansas 
City, Mo., has begun operations in a 
newly established plant at Green Bay, 
Wisc., manufacturing a complete line of 
school supplies and writing tablets. 

Edwin Howard recently became associ- 
ated with John E. Schneider, East Troy, 
Wis., as a manufacturers’ representative 
Mr. Howard will be calling on dealers in 
NSOEA’s Region 7 for Rowles and Krueger 
products. He will assist dealers in solving 
problems connected with the layout of 
institutional furniture. 

John J. Dawson, who joined National 
Blank Book Co. in 1925, has been ap- 
pointed the company’s new credit manager 

Harry (Bud) Leisure has been appointed 
manager of the West Coast warehouse of 
The Globe-Wernicke Co. at Emeryville, 
Calif., soon to be moved to larger quar- 
ters in Oakland. He has been associated 
with Globe-Wernicke for 26 years. 

Nicholas Tarrant, sales representative for 
Cushman & Denison Manufacturing Co. in 
the New York Metropolitan area for the 
past year, has moved to Walled Lake, 
Mich., from where he will assist William 
Wintrich in covering the North Central 
states. Replacing him in New York is 
Jack Spitzlei, who joined the sales force 
in 1957. 





Sloves Products Co., a new division of 
Sloves Mechanical Bindery, Inc., has  in- 
troduced its initial line of office and home 
accessories for department stores, gift shops 
and stationers. Joe Pearl is sales manager 
A showroom at 225 Fifth Avenue, 
New York, is in charge of Miss Betty 
Keiser. The line includes — scrapbooks, 
diaries, photo albums, address books, desk 
sets and wastebaskets. 

Recent promotions by Minnesota Mining 
& Manufacturing Co. in the retail trades 
tape division include those of Robert A 
Bodle to commercial products sales man- 
ager; Clyde S. Slick, Jr., to Philadelphia 
branch sales supervisor; and George H 
Phillips to Philadelphia branch sales man- 
ager. 

Charles T. Elliott, vice president in 
charge of sales, Wausau Paper Mills Co.. 
Brokaw, Wis., has announced the appoint- 
ment of John J. M. Larson as advertising 
and sales promotion manager. Mr. Larson 
was previously with The Crystal Tissue 
Co. and Kimberly-Clark Corp. The newly 
elected vice president of manufacturing 
for Wausau Paper Mills is William V 
Arvold, Jr. 

Frank R. Curtiss, with Neva-Clog Pro- 
ducts, Inc., for over 30 years, recently 
was named a director and vice president 
of the corporation. 

Four new sales regions and sales man 
agers have been announced in a_ new 
marketing alignment by the W. A. Sheaf- 


fer Pen Co. The Eastern region, with 
headquarters in New York City, is head. 
ed by M. L. Guillot. A Nort!:-Centraj 
region will be directed from Chicago by 
E. P. Reavey, Jr. The Wester region, 
under R. M. Mublhaupt, will head- 
quartered in Los Angeles. The Southern 


region, with headquarters at Sheaffer's 
home office in Fort Madison, Ia., will be 
headed by H. W. Foster. R. ©. Priebe 
has been named director of public rela. 
tions for Sheaffer, replacing Greg Rouleay 
who was promoted to retail advertising 
and merchandising manager. 

Clinton F. Leavings has been appointed 
retail stationery representative of the Au- 
topoint Co., a division of Cory Corp., in 
the states of Washington, Oregon, Idaho 
and Montana. 

GBC America Corp. of New York City 
has appointed two regional representatives 
to handle the GBC “Stenomaster.” Bill 
W. Steiner will cover Florida and Georgia 
John V. Sweeny is the new representative 
for all of New England. 

The Stempel Manufacturing Co. of Cal- 
ifornia has been established with ware- 
house and divisional offices at 4719 § 
Western Ave., Los Angeles 62, Calif. The 
company’s home offices and main factory 
are at Dallas, Texas. Manager of the 
western division is Mort Greenes 

Zephyr American Corp. has appointed 
Boyd O. Bartley of Fort Worth, Texas, to 
be their representative in the Southwest. 












step in the 
right 
* direction 


at the NSOEA 


convention 


Remember the date! 


SEPT. 26th thru 30th 














— 



































See the many stationer’s items which Reyburn’s will 


exhibit to increase your sales 


prepackaged for 


consumer convenience to stimulate impulse buying 


Don't miss our other dealer items produced by 60 
years of imagineering 
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CONRAD HILTON 


CHICAGO 





- - - for more details circle 172 on last page 


MODERN STATIONER, OCTOBER, 1959 








ft 


feati 


ie 


ith 
ad- 
tral 

by 
ion, 
“acl - 
ern 
er's 


lebe 
ela- 
leau 
sing 


nted 
Au- 
in 


laho 


City 
tives 

Bill 
gia. 
ative 


Cal- 
ware- 
9 5§ 

The 
ctory 
the 


inted 
as, to 
vest. 


ast page 
R, 1959 











2 PROT: a 


r your gift-wrap center >, |epace’s 


featuring fast-selling LEPAGE’ S clear and Christmas tapes ‘ ; GIFTAPE 


Makes Gifts pie wl 


ms. 





DEAL 5824 DEAL gel _ 
Retail value $24.00 Retail value . 


STICK WITH \EDAGES° 


Metuchen, New Jersey 











The entire sales, service and office staff of H. M. Rosen Office 
Machines Co., Seattle, Wash., turned out to pose for this picture 
with Dick Barrett, sales manager for R. C. Allen Business Machines 
Co. H. M. Rosen is the owner; R. H. Rosen, assistant manager; 
Chet Blom, sales manager; and Wallace Olson, service department 
manager. 


VIEWS 
of the NE 





Tom Pool, seated, industrial sales manager for Horder's, Chicago, 
and Richard Owen, ad manager, demonstrated a new product and 
their company’s phone order service at the same time during a 
meeting of the Chicago Executives Assn. They used a phone ampli- 
fying device to broadcast to the entire room the phone service given 
by Mrs. Hazel Hyde, inset, on a routine call. 
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J. Howard Shoemaker, center, New York City district sales manager 
of Eberhard Faber Pencil Co., receives congratulations on his 40th 
anniverscry with the company from the New York sales staff's 
youngest salesman, Clifford C. Wren. 








An inflated balloon, 120 feet long, is being used by Ben-Mont 
Papers, Inc., Bennington, Vt., to solve the problem of warehousing 
giftwraps and Saran icicles in preparation for the pre-Christmas 
demand peak. The bag-like structure of flexible nylon is kept erect 
by air constantly pumped into its interior. 





Hardin Office Supply of Liberal, Kans., has moved into this new 
home at 1011 North Kansas. The new 25-foot front brick and 
concrete block building is owned by |. F. Hardin who started his 
own office supply business four and one-half years ago. 
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Your customers will appreciate the beauty and 
rugged dependability of the Olivetti Lettera 22 
(left) and the Studio 44 (right). Both offer the 
kind of full value that makes satisfied custom- 
ers and increasing sales. Both offer full profit 
to dealers on every sale. To find how you can 
become an Authorized Dealer, write to Portable 
Division, Olivetti Sales Corporation, 375 Park 


























= Avenue, New York 22, N.Y. 
mas 
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BATES 


telephone 
indexes 
ring the bell 


ALL ALONG THE LINE! 
they build Profits plus Volume 





Here’s why: 


COMPLETE LINE . 


of models and prices. All proved profit-producers! 


- « Bates offers a wider choice 


QUALITY. . . Bates Telephone indexes are built to 
last. Precision-engineered for long life, smooth opera- 
tion, trouble-free service...more customer satisfaction! 


LASTING BEAUTY... Trim, classic designs that 


retain their smartness. 


THE LEADER ., . . Bates has led the field for over 


sixty years...recognized the world over for craftsman- 
ship and quality. 


Bates is the COMPLETE but compact line—from $1.95 to $7.95. This 
mecns bigger volume, quicker turnover, more profit for you. Get set 
for the big holiday selling season ahead. Buy Bates and be sure! 
Order today! 





the BATES manufacturing co. 


Orange, New Jersey 
New York Office, 63 Vesey Street, New York 7 
- - - for more details circle 108 on last page 
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Happy Jersey City couple, Mr. and Mrs. William Burrell, receive 
a check from David C. McMillin, left, that will pay all expenses for 
a trip to Bermuda. Mr. McMillin is sales manager of the Joseph 
Dixon pencil division. Mr. Burrell, a Dixon salesman for 42 years, 
won the prize with a new sales record. 





af a4 : Pp. ‘ 


G. E. Davidson, right, retail marketing director of the W. A. Sheaffer 
Pen Co., holds certificate awarded by the National Paper Box Manv- 
| facturers’ Assn. for transparent Snorkel pen box. With him is R. H. 

Dowd of the Dennison Manufacturing Co., makers of the award- 
| winning package. 





Three “handwriting ambassadresses” who toured the nation in sup- 
port of a back-to-school promotion by The Paper Mate Co. check 
signals with S. W. Pach, Paper Mate president. The three Chicago 
area school teachers, Camilla Hawk, Marcia Crawford and Natalie 
Schilling, made a 36-stop flying tour, to promote improved hand- 
writing and pass out the company’s new ‘‘Say It The Write Woy 
booklet. 
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HE’S DEMONSTRATING 


PLASTISOL 


THE NEW ALL-PURPOSE CARBON PAPER 


One weight, one finish! Plastisol handles every typing re- 
quirement with every typewriter. 

Outperforms them all! Plastisol delivers clean, permanent 
copies with the uniformity you've always wanted. 

See it in action! Plastisol carbon paper will be demonstra- 
ted without obligation in your office. Write or phone for an 
authorized Columbia representative to call. 





COLUMBIA RIBBON & CARBON MFG. CO., INC., GLEN COVE, NEW vork/COLUMBIA FIBBON & CARBON PACIFIC, INC., DUARTE, CALIFORNIA 
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Tucrease your Sales 


WITH 


JUSTRITEeeees: 


Zenith Bank Pass Book Envelopes 


Newest member to Justrite's large family 
of standard and specialty envelope prod- 
ucts is the Zenith Bank Pass Book Envelope 
Line. These envelopes are ideally con- 
structed for holding deposit and withdrawal 
pass books used by all our customers in 
the banking, savings pot loan, and credit 


fields. 


Ruggedly built with only one side seam in 
the back these envelopes provide valuable 
space on both sides for bank name and 
advertising messages. 


Justrite offers the Zenith Line in 12 stand- 
ard sizes, six grades of paper stocks, and 
five attractive colors . . . a complete line 
to increase your sales and please your 
customers. 


Your Justrite Sales Plan 


Well illustrated catalogs with complete 
pricing information . . . easy-to-present 
sample kits . . . one source of supply for 
@ full line of envelopes — these services 
are features of your Justrite Sales Plan 
which provides you with an effective sales 
and profit building program. 


Write for Zenith Line samples and Price 
List 7-85, 


Two Modern JUSTRITHE Factories 


NORTHERN STATES ENVELOPE CO. 
300 East Fourth Street © Saint Paul |, Minnesota 
20 East Jackson Boulevard * Chicago, Illinois 








JUSTRITE ENVELOPE MFG.CO., INC. 


523 Stewart Avenue, SW. © Atlanta, Georgia 
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NEW PRODUCTS . . 2. 2 se eo 


(Continued from page 10) 


Pushbutton Memo Dater 9 

A combination calendar-desk pad that = 
stamps the date on every memo you : 
write with the press of a button has 
been introduced as “The Memo-Dater” 
by Brown and Bigelow, St. Paul, Minn., 
creator of Remembrance Advertising. 
Key the device are 
stamping units made of “Porelon” mic- 
roporous plastic, a new synthetic, resin- 
ous material produced by the Service 
Products Division of Johnson’s Wax. 
The plastic marking stamps used in 
the Memo-Dater will give more than \ 
50,000 impressions without re-inking, the announcement said. The 
ink remains trapped in the pores of the material and is released 
only on contact with the surface to be printed. The Memo-Dater 
is the first nationally marketed device to employ the use of 
“Porelon.” 


components of 


Miniature Stapler 10 
Swingline, Inc., is now offering a new 
staple remover to retail for $1. It is 
packaged in a revolutionary new self- 
contained disposable display unit made 
of plastic. Swingline also has a new 
Tot-50 dispenser pack and a new dis. 
play for the No. 99 stapler tacker. 





Home Guest Book ih 

A new type home guest book for . 
mass distribution is being produced 
by S. E. & M. Vernon, Inc. The No. 
199 “Welcome” 
pepper” and conversation piece. The 


register is a “party 


front cover shows a cartoon charac- 
ter in night cap and sleeping clothes 
with eyes half shut, saying “Wel- 
come”. The inside ruling provides space for name, occasion, date 
and a special column “Words of Wisdom”. The manufacturer 
states that this is where the guests’ imagination takes hold and 
The books are made up in red leatherlex with 
on the front cover. The fly leaf has the word 
number of foreign languages. Retail price is $1.50 


the fun begins. 
white stamping 
“Welcome” in a 


Crayon Gift Package 12 


Art Crayon Co., Inc., has a new 
gift package featuring 104 Sargent 
Wash Off Crayons (including four 
each in gold and silver) with crayon 
sharpener and specially treated 
“wipe-off” outlined drawing paper. 
Packaged in a colorful gift box, the 
item’s suggested retail price is 82. 





Record Books 13 


Robinson Reminders introduces 


two new record books for the 
fall and holiday season. The Ex- 
pandaddress, “a simplified ad- 
dress book that never gets crowd- 
ed,” is available in a vivid col- 
ored, popular priced assortment, 
retailing at $1. The Keep-A- a . 
Kopy book is for keeping dupli- 
cate records for home, business and tax requirements. Printed on 


NCR (no carbon required) paper, this book is available in 
pocket and desk size at $1.98. 
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CAMS MEM ED AS A SERVICE TO PROFIT-MINDED DEALERS 


> 








fre GLOeesee-WeERNITCEKE co. * Cine cinnwea tt. tt 2 Gea 


—_ 


COLOR-KEYED FILING SYSTEM OFFERS 
“DEALERS 6-POINT SALES ADVANTAGE. 


Dater 
se of ff Jn answer to the need for a simple, 
sy-to-use, completely efficient filing sys- 
»m, Globe-Wernicke has developed 

10 [iuleguard. Safeguard is a color-keyed, 
ial weed-engineered system of filing that can 
It jg eurantee your customers faster, more 
scurate and more economical filing and 





* self. 

made record management. 

i Safeguard’s 6-Points 
er. of Superiority 


‘Simplified Arrangement — Tabs of 
Safeguard’s guides and folders are set in 
zlective “production line” positions to 
reduce and simplify filing motions. 


Instant Visibility—The angular slant 
{the celluloid guide tabs permits instant 
sighting of tab notations. Folder tabs— 
shich are guide-high — project above 
guide body and practically say, “here’s 
be information you're looking for.” 











date > - 
turer §' Color-Engineered—Safeguard uses a 
| anal slor-key for attention value and visual ‘Safeguard speeds filing and finding—records delivered in a matter of seconds” 

anc 7 P, 

with seed. Color stimulates interest, cuts filing Pera — ‘ 

word and finding time, and increases manual | to provide proper nage of Tt | Sellin Filin Su lies Profitabl 
31.50 kill. Safeguard’s use of color so simpli- For example—more than 60% of a g g pp 


names start with letters B, C, G, H, M, R, | As a G/W dealer, you will have the 
S, and W. advantage of selling the complete line of 
Globe-Wernicke filing systems and sup- 


fies the system that your customers’ filing 
tks can learn the procedure quickly. 


12 [*Readily Expandable—The Safe- 


¢ Economy Through Automation — 


: : : aye * cause Safeguar Cc 
new muard System provides an exclusive free | Safeguard’s precision record control | _ And, " _ fl: afe guard, = , — 
= . ° ° . Q , > o s sacie . 
rgent pace which permits file expansion with- | saves your customers time and effort, | G/W excl or se none sins ow vill re 
four ut disarranging the Primary Guides. | therefore, reduces costs. It allows manage- iI ae _— i. — _— Thi yhyr : 
ayon This feature alone makes Safeguard easier | ment to be in full control of the files—the ante the = oe vn § dit 8 a 
‘ted to sell to customers faced with a growing | heart of any business office—at all times. abl : les ae or io in ; * 1t- 
° ° | Tr : > ar ¢ > ¢ re ages . " 
aper. for expanding business. | They are never at the mercy of changing, | 2™© ‘0 "arn al the advantages of becom 
. ‘the c . famili th | ing a G/W dealer. It can pay you well to 
, or new personnel, unfamiliar with a | “°): ae 
82. clip and mail the attached coupon today. 
| It can lead to a completely revitalized 
. business for you. 
13 A Safeguard System for every 
customer requirement =j{|jf °° °° °° °°. ®©53}™»6©— 


The Globe-Wernicke Co. 
Dep A-10 
Cincinnati 12, Ohio 


You can offer every customer a Safe- 
guard filing system that exactly suits his 
individual need: Alphabetic, Alphabetic 
Subject, Numeric Subject, Numeric, and | 
Geographic. | 


“home-made” filing system. 
| 
| 


Information on this page interests me. 
Please send me details on a Globe- 
Wernicke Dealership. 





The efficient Safeguard filing system is 
| another Globe-Wernicke exclusive. This 

























d on means, after you have sold Safeguard, Nome 
e in you will get repeat and replacement filing | 
Free Space"’ provides channel for adding auxiliary | supplies business for many years to come. | Company 
959 guides which identify important sections of the file. And, it will open the door for you to sell arid 7 
this customer the complete line of Globe- Address 
* Scientific Guide Divisions—Alpha- Wernicke metal office furniture, acces- 
tetic divisions are based on letter values sories, and supplies. City State 





Higgins 





THIS DRAMATIC 8-HOUR TEST 
REVEALS ANOTHER REASON WHY 


HIGGINS IS PREFERRED 
BY MOST ARTISTS 


This is an electric pen dipping machine. With it, scien- 
tific tests prove HIGGINS India Ink draws longer — up to 
100% longer — without clogging pens! 

Results confirm the fact that HIGGINS drawing inks 
are compounded to clog less than any similar product. 
Using this machine, identical clean pen points were dipped 
repeatedly into HIGGINS and other brands of India Ink. 


HERE ARE THE AMAZING RESULTS! 
Brand X 


Sate 





Brand Y Higgins 


March 3, 1959. March 2, 1959. March 1,-1959. 
After3 hours,47 After 4 hours, 3 After 8 hours! 
< minutes — pen minutes — pen Pen point dipped 
* point dipped in- point dipped in- into HIGGINS 
to brand X is to brand Y is shows first signs 


clogged with useless. Point and ofclogging. Main 

( gum, completely ink channels heav- ink channels 

4 useless. ily caked. clear. Pen still 
writes. 





When your customers insist on the best — recommend HIGGINS — \@ 


the basic art medium since 1880! Ji 


HIGGINS ink co,inc. Wee 


271 Ninth Street, Brooklyn 15, N. Y. 
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Metal Magazine Rack 14 

New magazine and newspaper racks 
introduced by Supreme Steel Equipment 
Corp. are available in open or closed 
back models. The new racks, 36” wide, 
12” deep and 78” or 90” high, are made 
of heavy-gauge furniture steel. They are 
equipped with adjustable sloping shelves 
and flat intermediate shelves. 


Photocopy Machine 15 
International Photocopy Corp. an- 
nounces the new Mark IV office 
photocopy machine. It has the ea- 
pacity to make single or multiple 
photocopies by transfer process; copy 
book pages without special, addi- 
tional equipment; make diazo prints 
from translucent material; expose 
pre-sensitized offset plates. The ma- 
chine will reproduce clean black and white copies of anything 
the eye can see, including ballpen, colors, spirit duplication and 
stamped copy. Durability and simplicity are cited as factors 
of special interest to dealers because local sales are simplified 
and a minimum of service is required. Exclusive dealerships for 
the complete line of International photocopiers are available. 





Thermometers 16 


Marglo, Inc., producers of Trim- 
brite self-sticking metalized Mylar 
tape for home decorating, has an- 
other new household thermometer 
mounted to rigid transparent plas- 
tic with strip pressure sensitive 
backing for instant adhesion to any 
smooth surface. Just by flicking off 
the protective strip backing, the 
thermometer can be easily and 
quickly applied to glass, mirror, plas- 
tic, metal, ceramic tile or finished wood. A series of decorative 
designs are available. Two to a polyethylene bag retail for 69 
cents. Each Tempstix is 24%4” by 6” with the thermometer per- 
manently anchored on the surface. 


Personal Record Book 17 


New in the Nascon Record Book 
line of Eaton Paper Corp. is Nas- 
con’s “Personal Assets”. This book 
makes easy the recording and safe- 
keeping of important personal and 
private information which should be 
instantly available to a family and 
professional advisors. Listings are 
provided for life insurance, securities, 
social security, real estate, etc. Page 
size is 8” x 5”. Wire-O bound in simulated leather of black, 
blue, red or saddle, the book is $1 retail. 





sft 














Leather Goods 

The Leather Specialty Co. has 
introduced a moderately priced line 
called Softan. The Softan line, avail- 
able in brief bags underarm zipper 
cases, multi-pocket cases, and at- 
tache cases, is all top grain cow- 
hide. Softan leather is finished in 
a new Brandy Brown tone. All in- 
teriors have been completely re- 
designed, and the zipper cases fea- 
ture the new large, flat-type handles. 
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- leads the field! 


carbon papers ... and not only that, but Codo 


has the COMPLETE Line . . a truly superior 


inked ribbons product for every purpose you can name. 


All are illustrated and described in General 


* Catalog 107. If you are a dealer and 
hectograph supplies want a copy, write on letterhead to 


Dept. M 









—~ MANUFACTURING CORP. 


@uata Office and Factory: LEETSDALE, PA. 
NEW YORK e PITTSBURGH @ DALLAS @ CHICAGO 
CLEVELAND @ DETROIT @ LOS ANGELES 
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SELL MORE 
GIFT ITEMS | 


with QUICK SERVICE | 


MONOGRAMMING 





You can RENT a 
KINGSLEY for 21¢ a day 


With a Kingsley Machine you can mono- 
gram these gift items right in your own store! 


This “On-the-Spot” service promotes extra gift 
sales...and brings in new customers who can’t 
get quick service monogramming elsewhere. 


Write for a free copy of “Ideas for Mono- 
grammed Sales Promotions; and complete in- 
formation on our Rental Plan (only 21¢ a day). 


KINGSLEYZZZ 


b= To) eMer-laltraler Ehalelib a celelomc!- Mm er-lilielaalt-| 


- - = for more details circle 153 on last page 


ee 


Modular Executive Desk 19 
A new executive modular desk 
by the Robert John Co., modei 


U401, provides work, storage, and 
conference 
pact unit, 


facilities within a com- 
giving three-in-one ef- 
ficiency. Smartly fashioned in beauti- 
fully grained the Executive 
Modular Desk offers alternate ar- 
rangements from which to choose an office interior that fits the 
door cabinets with adjustable shelf; shallow drawers; and deep 
double drawers for two rows of files, and may be joined together 
with a continuous top.. Letter and legal size files may be co- 
ordinated. 


wood, 





Staple Remover 


20 





The Presto #30  vest-pocket  all- 
metal stapler-tacker by Metal Special- 
ties Mfg. Co. is now packed in a smart 


two-tone re-use box. The miniature 
stapler retails for 98 cents. 
Special Purpose Adders 21 


“Addo-X Ine.” announces the follow- 
ing additions to their line of adding, 
posting and calculating machines—the 
“Addo-X” Hours/Minutes machine and 
the “Addo-X” Feet/Inches machine. The 
latter can also be used for figuring doz- 
ens and units, gross and dozens or shil- 
ling and pence. In the Hours/Minutes 
machine, carry-over to the hours col- 
umn (third from the left) is effected 
when first two columns from the left 
exceed 59 minutes. In the Feet/Inches 
machine, carry-over to the second col- 
umn from the left is effected when 


first column from the left exceeds 11. To use these machines 


for adding in whole numbers, two zeroes must be added with 
each entry on the Hours/Minutes machine and one zero on the 
Feet/Inches machine. 


Art Materials 22 


ETS 
hee 


The American Crayon Co. has 
expanded its Prang color line to 
fill the need of the wholesale and 
commerical art market. Long 
known in the school art world, 
Prang is now giving a new look 
to the art material market with 


an array of products especially 


— 
SO Bb pee o 
designed for the advanced stu- 


dent, professional artist, and designer. Prang Art materials are 
now available in the following. mediums and packages for im- 
mediate shipment: Prang Wax Crayons, Prang Oil Sticks, Prang 
Painting Crayons, Prang Chalk Sticks, Prang Day-glo Art Cray- 
ons, Prang Poster Colors, Prang Quicks, and Prang Dial-n-Color 
Wax Crayons. 






Portable Recorder 23 


Lumal Sales Co. offers a Portable 
Janrus tape recorder to retail at 
$79.95. This battery operated unit 
is fully transistorized and guaran- 
tees an operating time of about 15 
hours with one set of four batteries. 
Recording time up to 26 minutes. 
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GIBSON ALBUMS FOR EVERY OCCASION 


Gibson covers the complete gift market with a full range of styles, subjects 


and prices in handsomely crafted combination photo-memory albums. In 


addition to acetate photo insert pages and/or grey mounting pages, these 


beautiful albums contain complete, illustrated sections for recording all the 


important memories and data of the occasion. Display them at point of sale 


.. Your customers will appreciate the good taste and fine quality inherent 


in all.Gibson albums. 


81388 










PR852/12 | me > 





OUR FAMILY PHOTOS 





15 x 13%, in. 





& . 
2 a 


Gs28/3. |” = 


8% x 9, in. 





68102 





8x 10% in. 


GUESTS 


W3202 





Ww1008 





9%, 2 10% in. 


PHOTOGRAPHS 











12% 29% in, ” 


I'M A BOY (B435—I'M A GIRL) 


B348 





9x11, in. 





B4035/19 


ee, 





$577 






————— 
HAPPY DAYS AT SCHOOL 


9% x 10% in. 





B208/6 | 


SNAPSHOT ASSORTMENT 








Baby Albums * Wedding Albums ° 
Teenage Books * Musical Albums 

* Photo Albums * Guest Books * 
Jeweled Albums * Anniversary Books 
* School Memory Albums 


e (4 ba AND 
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PICTURES, SCRAPS 'N TREASURES 


SEE IT... SELLIT... 
NO OTHER LIKE IT! 


ROIO 
423 


SILK-SCREEN DUPLICATOR 


IT'S 

AUTODYNAMIC! 
can operate while A new revolutionary inking 

wearing whi. " process developed by ROTO 

9 hite gloves enables this duplicator to 
outperform any comparable 
machine—giving fast, clean 
print-like copies at 2 speeds 
—3600 or 5400 copies per 
hour 


"the duplicator you 


NEW! The ROTO 423 is new to this country. Manu 
factured in West Germany, famous for its quality precision 
instruments, this duplicator represents a tremendous oppor 
tunity for fast, profitable sales and continuously satisfied 
customers. Retail price $395. (Other ROTO models from 
$179.50 to $625.) See it try it — and you're sure 
to sell it! There really is nothing like it 


For full details, write ROTO DIVISION 


MERCURY, INC. 


900 Broadway New York,N. Y. 


Don't forget to visit our booth — Room 614A — at the 
National Stationery and Office Equipment Show in Chicago 
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| Greeting Cards yx) 


New greeting cards designed by Bill 
Brewer are printed in clear, sharp colors 
on white Strathmore stock; deckled edge 
cards and envelopes. Inside of card is 
plain, suitable for Christmas or birth- 
day use, as note cards or everyday 
| greetings. Elegant simplicity, high style 
and good taste. Retail price is 25 cents 
each. Illustrated brochure is available 
from Bill Brewer Associates, 551 Pa- 
cific Ave., San Francisco 11, Calif. 


Binder 25 
Cooks’ Inc. has a new large ca- 
pacity Mult-O-Ring binder that will 
hold up to 140 sheets in 70 trans- 
parent sleeves. The binder has a 1% 
inch diameter Mult-O-Ring mecha- 
nism. The firm’s Ful-Vu binder line 
is available with Mylar transparent 
sleeves (optional) which, due to 
high tensile strength, may be fab- 
- ricated in a lighter gauge (.002) 
|thus allowing a greater number of sleeves per binder. Another 
feature that makes extra capacity possible is the firm’s unique 
}oval hole punching, which permits turning the sleeves freely, 
without binding, even when the rings are loaded to capacity, 
The large capacity binders are available in a choice of Russhide 
and Vinylhide covers. Ring mechanisms are equipped with auto- 
matic opening and closing triggers. 





Dictating Machine 26 

A combined dictating and tran- 
scribing machine, the Vanguard, 
|which serves both the dictator and. 
the secretary, has been introduced 
| by Calculator Equipment Corp. The 
new Vanguard employs Sound Let- 
ter Sheets which record dictation 





magnetically and may be _ erased 
jat a touch for use over and over j 
lagain. A “touch button” microphone controls the operation for 
dictation—start, stop, listen back, or erase. New words or 
phrases can be dictated over the old, which vanish auto- 
| matically. 


| Sterling Silver Index 27 
For keeping track of business and 
social phone numbers and addresses, 
an elegant new silver-lidded auto- 
matic directory is offerred by the 
Gorham Company. The “Social Sec- 
retary” opens at the touch of a key 
to the desired alphabetical page 
and closes in the same way. Lid is 
of Gorham sterling silver, base of 
black plastic. Base measures 634 by 4% inches. Price is $15 
including tax. 





Name Plates 28 


A new engraved “Lamacoid” inter- Bc HANSON 


changeable Desk Name Plate has been 

just announced by Acme Products Co.., Rc] 
Box 223, Green Bay, Wis. Furnished _ 

in black or grey with metallic grey =n 
stands, the plates are also available 

with gold stands and mahogany at $1 

extra. Sizes range from one line 6'4-inch <x oe 
for $2 to a two-line 10-inch stand with 

9-inch insert for $4.25. Bm rosren ance J 
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_| Sell the gifts with hidden talents 


Everyone wants the gifts they give to 
have some feature which makes them 
special! Every Esterbrook pen shown 
here has this important something extra! 
And remember, Esterbrook pens are full- 
profit merchandise. Esterbrook point re- 
placement means profits all year’round. 


























kkk 
25 

ge A, Instant starting—smooth, even writ- 

L will al ‘ 4 é > 

maar ing is engineered right into Esterbrook’s 

a 1% CLASSIC FOUNTAIN PEN. This fine 

echa- writing instrument has been a favorite 

r line gift choice for years! Choice of 32 re- 

arent : ’ P 

er: placeable points. How’s your inventory? 

fab- ONLY $29 

002) 

other 

nique 

pe B. Carries spare ink supply — The 

shide SAFARI* Twin-Cartridge Fountain Pen 

auto- is filled with two cartridges of liquid ink. 

Recommend it for students, salesmen— 
anyone who can’t afford to have his pen 
% run dry. NEW! Handsome metal cap. 
Comes in 6 colors, choice of 32 points. 
ONLY $391 i 
} ° 
° 

‘a C. Writes FIVE times longer than ordi- ; 
nary ball point pens. And Esterbrook’s . 

SCRIBE* textured ball can’t skip—on ” 

a for ae - ws 

es any writing surface. It’s truly depend- 

ase able! Choice of fine or medium point. 

ONLY $1697 
27 

; and 

esses, D. A cleaner way to fill your fountain pen! 

auto- Esterbrook’s new PLUNGER-FILL! And, 

= this plunger is dependable—works smooth 

yee as velvet on Nylon bearings. Comes with 

page a handsome metal cap. Choice of 32 

id is points. 6 colors. Priced amazingly low. 

“a ONLY $3951 i s 
Handsome gift sets, too!—Esterbrook’s feTERBROOK HELPS YOU SELL... — Seventeen; Scholastic and Scholastic Roto. 
quality pens and mechanical pencils in LOOK for Esterbrook’s colorful, chock full © ASK your distributor about Esterbrook’s 

, new-for-Christmas presentation gift of reason-why-to-buy Christmas ads in: hard-selling point-of-sale program—and 

: boxes. From $4.95 to $6.95. The Saturday Evening Post; Ingenue; order up for the rush! 


® 
" tSuggested list price Camden 1, New Jersey 
_ 


*T,M, The Esterbook Pen Co. 


59 IMPORTANT NEWS at Esterbrook’s Booths 1 and 2, NSOEA Convention. Drop in and see us. 
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Pastel Assortment 
No. 36 $4-25 


Water Color Set 
No. 45AL12 
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NEW PRODUCTS ......+e+.-. 
Crayon Gift Box 


A new #72 box of Crayola 
crayons will be available for 
Christmas selling, according to 
Binney & Smith Inc. The set 
is presented in a gold lift-lid 
box with a “picture window” 
which shows 60 of the 72 cray- 
ons contained in the box. There = <a 
are 64 different, brilliant colors, 4 
including metallic gold, silver and copper, plus extras « 





f the 
colors children use most. The crayons are held firmly in place 
by Rondo trays which prevent spilling and breakage and make 
crayon removal and replacement easy for the child. The gift 
set also contains a removable crayon sharpener and a 16-page 
booklet of popular crayon projects. Price at retail is $1.98. 


Desk Set 30 

A functional new desk set by All- 
Rite Pen, Inc., features a spencerian- 
type ball pen in a base that keeps 
the point clean and always ready for 
instant use. The open-air design of the 
pen-holder is said to eliminate collection 
of dust and lint which frequently clogs 
the “business end” of a pen in old- 
fashioned bases. The new base has a 
solid footing and holds the pen at an 
ideal angle for easy placement and 
removal. The set is priced to retail at 


$1. 





Portable Drawing Table 

A modern, fold-away drawing 
table from the Netherlands, called 
the Rista Kappa, is designed for 
engineers, artists and others who 
work where space is at a premium. 
The lightweight unit, which can be 
put up and folded away again in 
seconds, weighs only 30 pounds. 
When collapsed the table is only 
48% inches high and four inches 
wide. Telescopic tubes used for the 
frame instantly give a flexible and 
precise adjustment to any desired 
position at varying heights. Handles for fastening and loosening 
the tubes are chromium finished. Foot rests are covered with 
black plastic to protect the enamel. For further information, 
write the Netherlands Trade Commission, 551 Fifth Ave., New 


York 17, N. Y. 


Automatic Collator 32 


A new, high-speed, electric col- 
lating machine for gathering printed 
or mimeographed sheets is an- 
nounced by Halverson Products Co. 
The Halverson Collator, which re- 
quires no tools or adjustments, 
brings together eight sheets per sec- 
ond. Finished sets of paper are 
stacked automatically by the ma- 
chine in a criss-cross pattern, af- 
fording easy pick-up for stapling, 
binding or padding. The heavy duty 
unit occupies 20 by 40 inches of 
floor space and is 57 inches high. Finish is light green baked 
enamel; weight is 300 pounds. Quiet operation makes the unit 
suitable for offices as well as offset duplicating centers, ad- 
vertising departments, and mailrooms. Price is $1500 plus freight 
from Chicago. 
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CRAFTINTI 


sives you the Biggest 


= er 


Pe, This is THE line! The line with the BIG appeal .. . the line 
nake with proven BIGGER re-orders. . . naturally it’s the line 


he with the BIGGEST profit! It’s an entire family of paint-by- 
number sets .. . with just the sizes . . . just the subjects... 





















just the prices to please everyone (especially YOU)! Sets are 
30 packaged with style... and filled with quality paint-by- 
Al number supplies. Series 100 retails at $1.00 . . . Series 175 


rian- 


eeps at $1.75 .. . Series 200 at $2.00 and on up to Series 700 at 
: Ps $7.00. So, get the BIGGEST profit with the BIGGEST line 
stion ...8ee your CRAFTINT jobber, or write today! 


clogs 
= THE CRAFTINT MANUFACTURING CoO. 
t an 1615 Collamer Avenue * Cleveland 10, Ohio 

and 
il at 
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We'll be expecting you at 
Booth 47, NSOEA Convention 
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ERASERS and 
Little Giant 





write for full details and prices 


supplying the 


1918 n. narragansett ave. © chicago 39, ill. 


ERASER CLEANER 


nation’s schools 
for over 50 years 
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.SNAPEX TAX & STOCK 
BUSINESS FORMS MANUFACTURERS 


W-2—Approved Federal, State and City wage 
tax reports for processing in one operation. 
Forms specifically designed for NCR, Bur- 
roughs, etc. 

STOCK FORMS—Invoices, Bills of Lading, Pur- 
chase Orders, Expense Reports, Speed Letters, 
Credit Memos, etc. 



















You accept the orders—we do everything else 
under your name. Excellent profits. All forms 
imprinted or plain, 


IMMEDIATE SHIPMENTS right from stock 


Write for trade PROFIT-PLAN now! 
Serving the trade from Coast to Coast 


APEX MI se 


540 PEARL ST.. NEW YORK 7, N.Y. * Phone: BE 3-7133 
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NEW—No. 25 "‘Smart Avec’’ MEMO PAD 


$995 


RETAIL 


THE NEW 
MEMO PAD 
THAT'S... 





"SO LOW DOWN AND EASY TO WRITE ON” 


WECKESSER CoO., 5701 N. W. HIGHWAY 


CHICAGO 46, ILLINOIS 


- - - for more details circle 189 on last page 





NEW PRODUCTS ....... 


Christmas Card Album 

An innovation to attract con- 
sumer attention during the Christ- 
mas season is the “Rust 
Craft Americana” Personalized 
Greeting Album standing up- 
right on its easel which 
folds flat against the book when 
it is picked up. The book meas- 
ures 124%” by 15%” and con- 
tains 52 American artists exclusively 


new 


own 





cards by 


created 
Their retail prices range from $14.75 to $54.00 per 


for the 
collection. 


100 including 
includes, 


name 
also, direct 
New York, 


eliminates all detail 


imprinting. Service for the full 

shipment to the customer 
Detroit Angeles. This completely 
for the retailer once the initial order has 
been placed and provides fastest possible delivery. 


imprinting 


from three 


depots: and Los 


Leather Accessories 34 
Sites Soft tan tallowed cowhide com- 
bines with no-frill male styling in 


“Country Gentleman”, a new setmaker 
group from Rolfs. Offered as a com- 
plete six piece matched set in a silk- 


me lined presentation package, “Country 
+Gentleman” accessories are also avail- 


able individually. 
$10; “Townsman” 


Pocket secretary is 
billfold, $7.50; Key 
= Kaddy, $3.50; foam padded glass case, 
> $3.50; “Credential” billfold, $7.50; ciga- 
» ret case, $3.50; and lighter, $3.50. 


New Ink Cartridge 
Higgins American India 

available to draftsmen 

a convenient 


Ink is now 
and artists in 


new missile-shaped cart- 


ridge. Made of sturdy plastic, the com- 
pact rigid cartridge slips easily into 
pocket, purse or drafting kit. The new 
cartridge stands upright or may be 
placed on table, shelf or desk with- 
out rolling off inclined surfaces. The 
drip-free tip feeds the right amount 


of ink into pens and drawing instru- 
ments without 
cents. 


mess or waste. The new 


cartridge retails for 35 


Plastic Base Carbon Ribbon 36 

A new high quality Mylar based 
catbon ribbon that gives exception- 
ally sharp impressions has been in- 
troduced by Kee Lox Manufactut- 
ing Co. The new ribbon, called Kee- 
lar, is designed especially for ex: 
ecutive and professional level cor- 
respondence and other applications 
where neat appearance is of utmost 
importance. Fewer ribbon changes 
are needed with Keelar because ex- 
treme ribbon thinness doubles the length of the ribbon contained 
in a normal 4 inch diameter roll. Ribbon length also is an 
economy factor as twice as many impressions can be obtained 
per roll. Keelar is packaged six rolls per box. 





Redesigned Carbon-set 37 

The Letterex Corp. carbon-set line has newly developed de- 
sign features—“tipping” on the bottom, rather than at the top, 
leaving the top easily accessible for the typist to “flip” open for 
corrections. Letterex says the change has been fully field-tested 
and accepted by several leading consumers, “through the coopera- 
tion of certain key dealers in our Eastern area.” 
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CLIMB ABOARD, Mr. Dealer! Genuine StruRDEx business 
cases are going places... making big sales for dealers. . . doing 
big things for business men, salesmen, students all over the world! 


WHY? Because only genuine STURDEX satisfies every important re- 
quirement you and your customers ask and look for in business cases! 


Unconditionally Guaranteed For 5 Full Years by 





x ' 


TURDEX 


is going places! 


eeeee @eeeeoevevneaeeoeoen eee ee8 eeeeeeoeoeoeoe eee eeeeeeeee8 









eathercratt 


2320 South Western Avenue Chicago 8, Illinois 





© 1959 


=e = 


Be Sure To See Our “2-FOR-1"" SHOW SPECIAL — Booth #185 at N.S.O.E.A. Show 
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FERBER PENS sell 








Back a winner in 
the pen field. 
Get with FERBER, 
America’s fastest 
growing team of 
fine ball-point pens. 
Styled and priced to sell 
fast...with healthy 
dollar profits for you! 
- Ferber pens are packaged on colorful space-saving 
counter displays—designed to create fast impulse 
buying—as well as in commercial shelf boxes! 


products of Fahbah. Corp., ENGLEWOOD, N. J. 


- - - for more details circle 134 on last page 
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NEW PRODUCTS ....... 
Copy Holders 


An improved line of copy holders 
has been introduced by the Mate 
| Line Co. The makers claim that two 
outstanding features provide unusual 
convenience and ease of operation. 
One is an easy-operating line-indi- 
cator which allows an entire steno 
book to fit behind the arm; the 
|other feature is that the arm can 
cover the entire page, reaching from 
the very top to the very bottom. 
The series is offered in three sizes. 
Steno’s Mate holds a steno-book and 
lists for $2.98. Typist’s Mate, at 
$3.98, holds up to legal size papers and has slot for steno-book. 
The C.P.A.’s Mate for accounting work takes up to 17” sheets 
and is priced at $5.98. Also available is a small Student’s Mate 
model which has no line-guide. This unit will hold steno book 
or open text books and has springs at bottom, which can be 
removed and replaced at will. It lists at $1.50. Dealer inquiries 
are invited. Jobbers are being appointed. Dealers may inquire 
for further information from The Mate Line Co. Suite 2705, 
11 West 42nd Street, New York 36, N. Y. 


| 50-Station Collator 39 


A new 50-station, fully auto- 
matic rotomatic collator, intro- 
duced by Thomas Collator In- 
dustries, Inc., offers new advan- 
tages in versatility, speed, com- 
pactness and operating case as 
well as savings both in_ initial 
cost and operating expense 
Loading in less than seven min- 

- utes, the Rotomatic automatical- 

ly collates, staggers the sets or stitches from 15,000 to 25,000 
| sheets per hour—sheet size ranging from 7” by 8”—11” by 14” 
in a wide variety of paper stocks. A unique Push Button Pro- 
|grammer controls all of the operations and enables one, two, 
|three or even more separate jobs to be collated at the same 
| time. 





Decorating Tool 40 


| Glitter decoration without mess is 


|the promise made by O. E. Linck 
|Co., in announcing their new pro- 
|duct, Linck’s 3D Glitter Pen. Un- 
like the old method of glittering, 
which required separate applications 
of adhesive and glitter, this new 
process produces $-dimensional dec- 
orations in one step, as you write ie ‘ 
with the pen. It decorates on any ~ “al 
surface. Available to retailers as a boxed or carded item, the 
8D Glitter Pen comes in six colors and retails for 49 cents 
each. A three-pen set retails for $1. 





Gift Wrap Ensemble 4) 


Tie-Tie Gift Wrappings, division 
of Chicago Printed String Co., is 
featuring Cutter Box “Color-Match- 
ed Ensembles” for Christmas sales. 
All the necessary materials that 
go toward making pretty gift wrap- 
ped Christmas packages are incor- 
porated in one resale kit, for con- 
sumer convenience. The ensemble 
consists of 26 feet of attractively-designed paper, 60 feet of color- 
|matched Satintone ribbon, 10 matching tags and 12 pressure- 
| sensitive seals, in a choice of ten original design combinations, 
| to retail at $2.95. 








MODERN STATIONER, OCTOBER, 1959 








>. 


TRO es Eee 
3 oe > . a be 


\\ \ 


—\ 


heets 





re 
a 


1 | 
i | 


LU 


; | 









| 
| | | 


_A ROOM FULL OF CHAIRS 


|| i | | 
XCO CHAIRS 1 | 


«4. premium quality, rich luxury, | 
outstanding durability... all at a remarkably 95) 


j , 3165 
‘ — seed PRICE!) | L_ Cc 
) ie — 3S 


| 


3 


FOR ONLY 


ree 







MODEL 





| ite 
| 


z | } ia 
: 4 i 12 — 
| | A , ' 2 . 
—_* : | 









$4985" Noo. 
.. write today for full information 
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NEW PRODUCTS . . . 2 ee eo 


WHEN YOU SELL Holiday Party Goods 4a i! 
~ To accelerate the sale of holiday 
aX | 7 Wid? , party accessories for home enter- 
. - i taining, the Tuttle Press Co.. is 
| offering their “Poinsettia” Table 
| Ensemble. Featuring a colorful 


Poinsettia Pattern, in 
traditional red and green, the match- 
| ed 
tableware setting. It consists of luncheon and cocktail napkins, 
both pre-priced to retail at 25 cents per pack and 17” Dinner 
Napkins at 35 cents per pack; plates and hot drink handle cups, 
to retail at 25 cents per pack. The napkins, in all sizes, are \ 


Christmas 





ensemble includes a complete 


also available in Facial Tissue quality at slightly higher prices, 
A matching wet strength banquet table cover, 54” by 96” in 
size is prepriced to retail for 39 cents. The table cover is also 





—so— 


available for institutional use, in a banquet size roll of 40’ 
by 200” 
AMERICA’S MOST COMPLETEAINE OF Tape Merchandiser 43 


LePage’s 1959 Christmas Tape mer- 




















QUALITY PAPERS FOR THE DRAFTSMAN epast® } chandiser #5824 is a two-tray unit 
eS that saves valuable counter space, offers 
* GRAPH SHEETS TRACING PAPERS SILK SCREEN PARCHMENTS Oe, retailers a 40 percent profit. It contains r 
- CROSS SECTION PAPERS LAYOUTS PAPERS  SIPROFILEPAPERS we meNiplepenpess Colnpians Seen it 
, — well as Christmas Tape for decorative \\ 
* PLANETABLE PAPERS ACETATE SHEETING (CLEAR OR MATTE) wrapping. The inclusion of Cellophane i 
er Tape in the unit gives dealers an oppor- \\ 
DEALERS! Send for free samples and Price List! a ee tunity to double sales from one display, 
: > ok LePage’s says. Two additional counter | 
EE PAPER | ot o Be inc. .¢ Sam displays and a floorstand merchandiser 
BOX 1016 * PASSAIC, N. J. \a that converts to a counter display are 
being offered by LePage’s as part of 
its Christmas Promotion. 
. for more details circle 2 on last page Portable Dictating on 44 
The Stenorette “Companion,” a 
new self-powered, fully transistor- 
the Man Here's a Money Maker ! ized, portable dictating machine no 
(ra S: 4 larger than a medium-sized book, 
; . which performs all the functions of 
CRAM 5 Rotating its full-sized office counterpart, has 
been announced by DeJur-Amsco 
« Corp. It uses magnetic tape which 
Self-Service a can be reused indefinitely as its ’ 
recording medium. Reels and tapes 
ME RC HAN DISER are completely interchangeable with 
a standard office dictating instrument, the Stenorette. Entirely 
i 5 Holds $60.00 worth push button operated, the new “Companion” provides up to 
il ; of CRAM‘S popular 50 minutes of recording time on extended play tape and up to 
fifty-cent and dollar 30 minutes on standard tape. It is said to be the first machine os 


of its size which can be used for four hours on a fully charged 


map items. battery. 


Rotates at the touch of 
a finger, providing 
easy access to all 
titles. 

Occupies only one 
square foot of counter 
space. 


Gift Wrap Displays 45 


; pe The versatile floorstand for “Sash- 
4 WF, eat} een” brand ribbon and gift wrap is one 
2 ‘ 


Ez 






of of ten floorstands and six counter dis- 
plays offered for 1959 Christmas selling 
by Minnesota Mining and Manv- 


Maintains neat, or- 
derly appearance. 
A complete self-sell- 


facturing Co. Designated as FS-30, this 
unit is designed for the store that likes 
the 49 cent and 98 cent big sale turn- 


aa 


over items such as the 98 cent tric 
packs of paper and big economy rolls of 
and “Decorette” brand rib- 

bons. The FS-30 consists of two inte- 
grated units so that when the stands are half empty, the contents 


ing, self-service “Map 
Department.” 


WRITE FOR SPECIAL OFFER 
Globe and Map Publishers Since 1867 


Geo. F. Cc od A he Co., Inc. 


730 E. WASHINGTON ST. - INDIANAPOLIS, IND. 90 





“Sasheen” 





mi 


can be combined into one stand for a neat display in half the 
floor space right up to the last shopping minute. Either half 
of the unit is available singly. The company also has two floor- 
stand merchandisers and seven counter displays for holiday selling 
of “Scotch” brand tapes. 
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= FROM ONE FRAME... 101 DIFFERENT WAYS TO SELL... IT’S FABULOUS! 
45 The most versatile displayer ever cre- . 
Sash- ated . . . sells Christmas cards, gift | 3 me E F | 
; one 7 wraps and accessories on sight. A flick bd 
Po id of the wrist and a coin changes this 8-PAGE GOLD BROCHURE 
lanu- merchandising masterpiece from up- r lei ee 1 
_ this ) : : 1 MR. FRED J. WAGNER, VICE PRESIDENT i 
likes 4 Cee. Cee ee vo Sim 1 GIBSON ART COMPANY : 
turn- se up-angle shelf . . . to 2-sided gondola 1 CINCINNATI, OHIO i 
; Si : oi ‘ 1 ' 
Ae . to many other positions. It gives ; Rush Free Golden Convertible brochure : 
> greater visibility to fast-moving solid : ; 
J pack cards. Learn the facts about this ; ceremonies ae 
ents 1 ! 
> the low cost profit maker . . . no obliga- , Oe oe ______. ef 
half tion, of course. ; 
‘loor- ; Address An - ees 
alling i i 
THE GIBSON ART COMPANY, CINCINNATI 37, OHIO | «.,, —— 
i ' 
1959 Ee 
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Will Moisten 
Labels 


up to 5%” wide 


Speeds up mailing operations 
for every one of your customers! 


@ Takes any paper thickness 

e Large water capacity 

@ Wick roller action 

e Perfect for labels, envelopes, stamps 


to retail at $500 


slightly higher, west of Rockies 


MODEL “DG” Moistener, $6.50 MODEL “C” Moistener, $5.00 


SEND FOR CATALOG SHEETS AND COMPLETE 
INFORMATION WITH SPECIAL INTRODUCTORY OFFER 


Glu <i Glue-Fast Equipment Co., Inc. 
e as 9-M White Street New York 13, N. Y. 
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<GUX> MONEY-MAKING SHARPENER 





aan a ... DUX is PREFERRED 

hose. who know QUALITY, 
C RAFT SMANSHIP ... and the 
VALUE of saving TIME AND 
MONEY ... DUX is a PRECISION 

















ORIGINAL 


instrument _ . always at your 
FINGERTIPS ... PUT A DUX 


DISPLAY box on your counter. 
DUX SELLS itself- VARIETY OF 
DESK & ae KET it for 


every HOME . — 

STUDIO . . . SCHOO 

WHEN YOU order SHARPENERS 
. ORDER DUX 


AT THE NSOEA CONVENTION 
Room 612, Conrad Hilton—Chicago 


FRED BAUMGARTEN 
EXCLUS 1M P< 5 
1000 Virginio Ave., + * yt E. Tacos “ Georgia 
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Optically ground and polished 
glass lenses. The unique green 
metal display stand makes 
sales easy. Each reader at- 
tractively packaged in a 
scarlet and grey box. 

No. 735/10 

CONTAINS 

R 


List oe 75 
2-3” Readers List 25 ea. 
2-32” Readers List 338 ea. 5.50 
2-4” Readers ye 3.25 ea. 6.50 
2-41,” Readers List 4.50 ea. 9.00 

STOTAL "RESALE VALUE $29.00 
One $2.00 Display Stand Free with 

Each Assortment 

PRICE TO DEALER — $17.40 

Open Stocks Available—Less 40% 








135 MONROE STREET 
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Cabinet Office 

“The Miniature Office”, a com- 
pact wooden unit to serve as an 
office in the home, is produced by a 
Norwegian firm that is interested in 
the United States market. Supplied 
in oak, mahogany or teak, it folds 
into an attractive piece of furni- 
ture with flush front and sides. It 





opens to a width of 64% inches and contains a removable writ- 
ing table, typewriter shelf, drawer for supplies, working lamp, 
file shelf and other shelves for various equipment. The dimensions 
when closed are 32%4” wide, 4544” high and 21144” deep. The 
sales office (Halvor Hansson, Rasjonell Innredning A/S, Postbox 
854, Oslo, Norway) reports successful sales in Scandinavia where 
90 percent of the customers bought the folding cabinet for 
home use. 


Carbon Paper 47 

“Golden Arrow”, a new typewriter carbon, was announced re. 
cently by the Carter’s Ink Co. Unlike ordinary carbon paper, 
which deposits ink on top of the paper, Golden Arrow prints 
or impresses its ink “into” the paper. Carter’s says this results 
in crisp, clear copies, remarkably smudge-free and clean to handle 
The new carbon comes in black, in one weight and finish only, 
yet handling a wide range of different typing jobs on any 
machine. 


Sound Sheet Dictator 48 

The DeJur-Amsco Corp. has an- 
nounced the introduction of the De- 
Jur-Grundig Stenomatic, a new dic- 
tating machine designed specifically 
for letter-ease dictation which util- 
izes a unique magnetic envelope- 
size sound sheet. It utilizes a rev 
olutionary  self-injection and _ self 
ejection system which provides for 
‘ompletely automatic loading and 





unloading of magnetic sound sheets 

the size of a standard envelope. The Stenomatic has been spe- 
cifically designed to accommodate a magnetic sound sheet of 
indestructible grooved and magnetized plastic material measur- 
ing 3” by 8%”, which either serves as its own file copy or 
can be reused indefinitely. 


Auxiliary Adding Machine 49 


The Sumit, a low priced hand- 
operated adding machine that lists 
at $18.95, is available from Pearl 
Engraving Corp. It features “scoop 
control,” a new system of control 
fingering that permits fast and ac- 
curate calculating without the use 
of a stylus. Dimensions are 7 by 
5 by 6 inches, with metal housing 
ind plastic parts. It adds, substracts 
and multiplies to 999,999.99. Dealer 
price is $12.31 for orders of the less than 12, $11.84 for orders 
of 12 to 49, and $11.37 on orders for 50 or more. 





Tacker Attachments 50 

Arrow Fastener Co. announces three new attachments for 
their T-50 Gun Tacker: a screen attachment for all types of 
screening, such as window and porch screens; a wire attachment 
for electrical wiring, wire fencing, netting, plant stems, ete.; and 
a window shade attachment for fastening window shades to 
poles (or flags and cloth to any round object or dowelling) 
These interchangeable attachments “snap on” over front of 
Staple Gun. Each attachment retails for $1 and is packed six 
to the box and three dozen to the carton. 
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t lists POPULAR SLIM JIM ATTACHE CASE 
Pear! 
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ousing 
_—_ Profit is built into every case because retailers find there’s selling magic in the 
eaier 
orders famed Stebco name. Customers love that wonderful Stebco quality so evident in 
every case. Especially when it's TUFIDE (exclusive with Stebco) the covering 
50 that out-performs its promise. TUFIDE looks like leather . . . feels like leather 
7 ... outwears leather 5 to 1. And only Stebco’s 40 years experience can back its 
a Unconditional 5 Year Guarantee. 
an 
Jes to | ? 
elling) . Do yourself a favor and see Stebco Business Cases for yourself . . . remember, 
mt of oa , : 
er os profit is a case of sales—and nothing sells like a Stebco Case. 
, 1959 STEIN BROS. MFG. CO., 1401 W. Jackson Bivd., Chicago 7, Illinois 
Over 40 years of superior quality and experience 
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NEW PRODUCTS ..... 
Rubber Tread Caster 51 


Shepherd Casters, 
Inc., is introducing 
a new rubber tread 
caster. New styling 
of Shepherd Floor 
Saver Caster is sim- 
ilar to the popular 
spherical 
Carpet Saver Cast- 
er. It has a 3” di- 
ameter rubber tread 
covering only the 
part of the wheel coming in contact with 
the floor. Improved stain resistant, non- 
marking cushion tread assures ease of 
movement, floor protection and longer life. 
There are 13 different stems or plates to 
choose from in five finishes. 


shaped 





Roll-on Inker 52 
Justrite Quick-Dry ink is now available 
in a 2 oz. non-breakable plastic roll appli- 
cator, according to the Louis Melind Co. 
The applicator is a transparent polyethy- 
lene tube with a white screw cap. Ink 
is applied with a ball-bearing action by 
squeezing the tube and rolling the ink 
across the stamp pad. Inking is quicker 
and cleaner with this type of spill-proof 
applicator. Retail price is 80 cents — 
packaged two dozen to the carton. 
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BUSINESS 


FORMS 


Newest achievements in design and construction 


EYE-EASE “‘REDI-READ”’ 
TABULATING FORMS 
CONTINUOUS ENVELOPES 

CARBONLESS PAPER 
STOCKS %* STANDARD 


Visit us at the NSOEA Convention 


BOOTH 368 


Write for 


free catalog 





CONSOLIDATED 
BUSINESS 


SYSTEMS, INC. 


CONTINUOUS PASTED SETS 


* 


390 VESEY STREET, 
NEW YORK 7, N. Y. 


Portable Microfilm Camera 53 


The Flofilm Di- 
vision of Diebold, 
Inc., has announced 
a number of 


new 
features in its Flo- 
film 9600 Portable 


Microfiilm Camera. 
Weighing less than 
20 pounds, the Flo- 
film 9600 is the 
only complete mi- 
crofilm camera 
available which 
may be carried 
about to various 
departments or 
branches of _ busi- 
ness for on the spot 
“desk top” micro- 
filming of docu- 
ments and records 
at the point of or- 
igin and use. Among the new features are 
split-second loading of the 
means of an 


camera by 
exclusive film magazine 
which is simply snapped into operation:| 
position. Operational have 
increased in the present model to 
it possible to film 83 feet of 
minute. Price is $750 complete 
rying case and attachment for 
ing continuous forms. 


been 
make 
copy per 
with car- 
microfilm- 


speeds 








Chalk Boards 54 
Stempel Manufacturing Co. has com. 
pletely redesigned and enlarged its line 
of Stempco chalk boards. All of the boards 
will be improved in appearance with 
new design of moulded, clear finished 
hardwood frames. Completely new in the 
line is a_ series of cork-faced bulletin 


boards in several sizes ranging from 18” 
by 24” to 36” by 48”. A new illustrated 
brochure presenting the entire 
is available. 


1959 line 


Do-it-yourself Greeting Card 55 

A line of “Do-It- 
Yourself” studio 
ecards has been in- 
troduced by Stanley 
Greetings, 
retail for 
The have 
carefully chosen art 
that would 
number of 

and cir- 
cumstances, even 
some not covered 
by current pre- 
printed verses. The 
inside is blank, with 
space for the send- 
er to fill in his own ; 
punch line. Each " £ 
card comes with a Y a 
perforated folder of suggested punch lines, 


Inc., to 
25 cents. 
cards 





covers 


cover a 





situations 


a4 : Tol 
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Tallies 

Placecards 
Scorepads 
Rulebooks 


REDIFLOW Goren Items 


“HEINES PUBLISHING CO., INC” 


Bringing to you a “KING SIZE" line of 
Card Playing Accessories 


Playing Cards 
Card Table Covers 
Bridge Party Paks 
Bridge Ensembles 


Notes and Stationery 





REDI-CHECKS 


CUSTOM 


|| We offer you the most complete line of GOREN 
Bridge Rulebooks and Scorepads all personally revised 


with the new rules by Charles H. Goren. 





DURMAM, N. C. 





Write for our new 1959 catalog 


| 
| HEINES pustisHinc co., Inc. 
|] 123 NORTH THIRD ST. 





MINNEAPOLIS 1, MINNESOTA 
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HEAVY DUTY SUPER “200” 


The world’s most powerful 

rechargeable flashlight gives hours 

of bright dependable light from each charge. 
Has built-in Alnico® magnet — luminous switch 
Gift boxed. Adapter for auto charging available. 
Nationally advertised at $9.95 










POCKET-PURSE SIZE LIFE LITE 


This is the popular, all 

purpose rechargeable flashlight 
that has sold well all over the 
country. The modern, slim design 
appeals to men and women 
of all ages — mokes a 
wonderful gift-promotion 
item. TWO MODELS 
Masculine — Gray & Gold, 
Feminine — Pink & Gold. 
Gift Boxed. Nationally Advertised at $5.95 


” RECHARGE YOUR SALES WITH THE PROFIT “PACKED” LINE OF 


ah Annee ni hI 





IB GFF 


RECHARGEABLE FLASHLIGHTS 


The flashlight that NEVER NEEDS BATTERIES is now available 
in two models, two prices, three styles to appeal to all 

your customers. They are nationally advertised, beautifully 
designed and individually gift boxed. 

All models of Life Lite® have hermetically sealed power packs 
that never need replacement. If the beam becomes dim, 

the user merely plugs the unit into an ordinary 110V 

AC outlet to recharge. Life Lite® can be recharged over and 


over without harm of overcharging — will never leak or corrode. 


FOR COMPLETE PROFIT—STOCK THE COMPLETE LINE 
RECHARGEABLE | 
Gola 7 > DISPLAYS FOR | 
ie * COUNTER 
ae * WINDOW 
+ WALL 


Never weeds ———— 
beattesies! 


Colorful, eye appealing displays, complete with electrical outlet, are available 
for both price ranges, the $5.95 and the $9.95. They help you sell by showing 
the Life Lite to best advantage, and with the outlet you can show how easy it is 
to recharge the flashlight. 


WRITE TODAY FOR FULL DETAILS AND PRICES 





Gulton Industries, Inc.,Metuchen, N.J. 
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NEW PRODUCTS ..... 
Caster Sockets 56 


Master Manufac- 
turing Co. has an- 
nounced a new ny- 
lon socket for tubu- 
lar base office 
chairs. Called the 
“Nylon E Socket”, 
it replaces the old 
steel units. Made of 
special fine  toler- 
ance gear nylon, it eliminates the rattle 
and noise of the old unit, and is rust- 
proof. An inside attached ring holds the 
caster stem, and engineered flutes grip 
the inside of the tube. 





Economy Nylon Post Binders 57 

Wilson Jones Co., 
inventor of the rev- 
olutionary 
post binder for 
housing machine 
tabulated records on 
marginal - punched 
sheets, has an- 
nounced the intro- 
duction of a new 
economy line of nylon post binders. De- 
signed to meet the demand for a binder 
that houses records which are stored or 
referred to infrequently, the economy line 
offers the same easy loading, easy read- 


nylon 








The Business Game goes smoothly 








Nu-V ise 

PROJECTING 
SIGNAL 

c “N] erica 
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In regular 100-Pack. And in handy 
20-Pack Display Cartons. 
GEORGE B. GRAFF COMPANY 
54 Washburn Ave., Cambridge 40, Mass. 


ing advantages of the regular line. These 
lower cost binders also can accommodate 
3,000 sheets, or up to 10 inches of paper. 
They are available in either blue canvas 
or gray pressboard models for either burst 
or unburst sheets. A shock-proof locking 
mechanism is flush with the surface of 
the top cover so that the binder becomes 
as flat as a bound book. Pressboard bind- 
ers are priced from $1.25 to $1.80; blue 
canvas binders from $2.60 to $4.30 de- 
pending upon size. 


Double-duty Reinforcer 58 


A new punched hole reinforcer is a 


multi-purpose device that not only re- 
inforces the punched hole, but also pro- 
vides for insertion—without mutilation— 
of unpunched sheets or photographs into a 
loose-leaf binder. In addition, the new 
device provides a handy method of hang- 





ing exhibit material on walls and bulletin 
boards, doubles as a tab or index marker 
or acts as a “hinge” to affix snapshots or 
samples to a page. Bro-Dart Industries 
calls the hole reinforcers “Poly-Tacs”. The 
“Poly-Tac” is constructed of tear-resistant 





NO. 2P 
SCENTED 


PINE CANDLES 
12” lengths in Red 
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fibre around the hole section, reinforced 
with tough Mylar polyester film which 
extends to form a pressure-sensitive, trans. 
parent “tab”. They are packaged in quan- 
tities of 100 in four different colors, 


Tape Merchandiser 59 
A pegboard mer- , 

chandiser pre- 
packed with 28 
dozen of the fast- 
est-selling sizes of 
cellophane tape 
and 28 free peg- 
board hooks worth 
$2.50, are the 
highlights of Le- 
Page’s Back - To- 
School Promotion 
No. 7106 and No. 
7107. Each of the 
two floor stands is 
27” wide, 66” high and 16” deep. Each 
contains four dozen 89-cent cellophane 
tape in the new economy Plasti-Pak 
dispenser, 16 dozen 39-cent cellophane 
tape and eight dozen 25-cent cellophane 
tape. Deal No. 7107 differs only in hav- 
ing carded merchandise. The back panel 
of the floor stand comes pre-set with 
the tape on 28 standard pegboard hooks, 
which can easily be reused in other 
pegboard displays in the store. Counter 
displays are also available. 


(olontal 


PROMOTIONALS 
They're packaged 
to SELL 


HANDSOME 
ACETATE 
COVERED 
COLORED 
DISPLAY 
BOXES 





Send for your new 
catalog of Colonial 
**MASTERPIECES IN 
WAX." 


Colonial Candle (o. of Cape Cod, Inc. 


YANNIS, MASSACHUSETTS 
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Cash in on the Season’s Most Exciting Novelty Buy! 


Linck, 8D GLITTER PEN 









NO MESS -- the glitter is in the pen 








This is the item you’ve been waiting for! Linck’s 3-D Glitter Pen 
has everything to make it a sales leader: 





e Unique — nothing else like it. 

e Popularly priced. 

e Universal appeal. Every customer in every walk of life — 
every member of every family — finds it fascinating. 

e Repeats rapidly. Gets consumed quickly because it has so 
many uses. Customers keep coming back for more. 


HARD-HITTING NATIONAL, 
LOCAL AND POINT-OF-SALE 
PROMOTIONS HELP YOU SELL! 


1,001 Uses: Customers can personalize greeting cards; decorate 
Xmas bells, ornaments, toys, gift wraps, ribbons, party hats, place 
mats, belts, moccasins, leather jackets, handkerchiefs, book covers, 
lunch boxes. Exciting embroidery effects can be created on hostess 


aprons by coloring over original designs. A powerful ad campaign in the peak months of November- 


December in Magazine Sections (THIS WEEK, PARADE, 
SUNDAY, FAMILY WEEKLY) of 299 Sunday newspapers will 
reach 84,791,949 people. Publicity in newspapers and 
magazines will bring pre-sold customers into your store. 


Writes with gentle finger-tip pressure on any surface. Dries 
hard with no mess. Nothing to spill. Nothing to clean up. Anyone 
can use it. 

Colors: Gold, Silver, Red, Blue, Green, Multi. Set of 3 medium 
sized pens (assorted colors) retails for $1.00. Set of 6 (all colors) 


An eye-catching, oscillating counter display will stop 
$1.89. Large Pen 49c each. 


and sell in-store traffic. Display is Free with moderate 
initial order. Colorful packaging plus additional selling 
aids like window streamers, newspaper mats and many 
others will keep your stocks turning over. We suggest 
you order early and order big. Contact your distributor. 
If he can’t supply you, write us direct for full informa- 
tion. Do it now. 


Don’t miss out on your share of profits with the 3-D Glitter Pen. 


pil 
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3D GLITTER PEN 
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FREE DISPLAY & OSCILLATOR 

















‘ INDIVIDUAL PENS 6 UNIT PACK 3 UNIT PACK 

With Deal No. 1 Pkd: 12 per case Pkd: 6 per case Pkd: 12 per case 
O. E. LINCK CO., Inc., Clifton, N. J. : 
r YES, I want to profit with the 3-D Glitter Pen. Send : 
WH : » have . : > ave v , ; ‘ “yale e 
OLESALERS: We have the product. Have you me full information on your Special Merchandising : 
the manpower? Every dealer who sees it wants it. Deals and FREE animated Display. : 
Write today for the full story on this money-maker. NAME rar” 
STORE ° 
o Dept. C * STREET om 0: 
E. Ye © 7 
. LINCK CO., Inc., Clifton,N.J. = «i ZONE......... STATE : 
SHH HEHEHE EEE HSEHEHEEHEHEEHEEHEEHEH HEHEHE HORE EBEBEOSEE 
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KOH-I-BALL 
double-ender 


BALL POINT PEN 


E-I-Bakl 3015 


—= 


eS 
— 


A superb writing instrument! Attractively styled wood 
barrel finished in red and blue with gleaming brass 
nosepiece. As inexpensive as a disposable pen, yet re- 
fillable. Packed a dozen to a self-selling display ‘box. 
Refills in individual envelopes. Write for leaflet. 


WRITES BEAUTIFULLY! 
40) 8 Sele): 





Bloomsbury, N.J. 











AMERICA'S NO. 1 
ART SUPPLY DISTRIBUTOR 
will service you from the coun- 


try's largest stock of all im- 
portant art supply lines. 





Write for catalogue 
and dealer discounts. 


ARTHUR BROWN & BRO. INC. 
2 W. 46th ST. NEW YORK 36, N. Y. 
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for QUALITY 


steel store 


fixtures and 
shelving ... 


For further information 
and service on store 
planning, write to Sagi- 
naw Industries today at 
the address below. Of- 


fices in principal cities. 


write to SAGINAW INDUSTRIES CO. 
2119 S. Jefferson @ Saginaw 24, Michigan 
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Engraved Notes 60 


Castle Co., Ltd., has created an 
original and comprehensive line of 
engraved notes, invitations, ap- 
nouncements and decorated station. 
ery in a variety of attractive pack. 
ages. Full-vue solid packs eight 
different colored boxes are available 
to retail for $1 and 75 cents. The 
company has also just introduced 
a new Cello-Pack to retail for 59 
cents. A 24-prong revolving display 
rack is furnished free with a stock 
order. 





Ink Marker 


Flash Manufacturing Co. has intro- 
duced a Flashdry Inkmarker that never 
dries when left uncapped. Because of 
an exclusive Spring-Wick Valve Action, 
it is always ready for use no matter 
how long the cap has been left off — 
just push down and the ink is flowing 
again. It comes in eight colors and 
lists at 69 cents. 





Novelty Pads 62 


a ssa duct @ Two Faced Pads, both new and 
novel, include two popular subjects, 
phone and diet. All sheets are 
printed on both sides and mounted 
on a colorful back board, plus 
poly-wrapping. At 29 cents each, 
they represent fast turnover sales 
on rack or counter. The Richards 
Manufacturing Company is present- 
ly lining up sales representatives 
for these items. One is a diet pad 
with calorie chart and the other is 
a phone pad. 









Novelty Pen 


The new Lindy Retractable Ball 
Point Vu-Pen has a jumbo ink 
cartridge and the entire mechan- 
ism and ink supply is visible 
through the clear plastic of the 
barrel and the cap. The Vu-Pen 
comes in four colors of ink—choice 
of Blue, Black, Red and Green— 
easily identified by the color of 
the ink cartridge. The 79-cent nov- seal 
elty pen is packaged in an attractive vacuum formed platform 
merchandiser that also features a see through effect in two 
dozen quantities. 


Holiday Seals, Tags 64 

ma To encourage increased Christ- 
mas sales, Dennison Manufac- 
turing Co. is introducing four new 
“Valupak Jumbo Assortment” 


; ~ packages of gift wrapping acces- 
‘ sories. A 200-piece assortment of 
> . 

Ode, strung tags, gift cards and 


gummed seals, packaged in a gai- 
ly printed, acetate wrapped tray, retails at 49 cents. A “Bargain 
Bag” saddle-labeled polyethylene bag punched for pegboard 
display retails at 39 cents. It includes 35 assorted strung tags 
and gift cards. To retail at 25 cents is a 110-item assortment 
of strung tags, cards and seals and a 22-piece package of strung 
tags. 
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NEW SALES-STIMULATING FILING SUPPLIES 
and GUMMED SPECIALTIES from SUPERDEX 


MM \ 
E 


... the brand that sets the standard for quality, economy, 


customer satisfaction ...and BIGGER PROFITS 





* PRESSBOARD 
FOLDERS 


¢ For permanent files. 
¢ Gusset expansion with 


heavy-duty cloth-hinged 


* FILING 
JACKETS 


e For tax records, bills, 
letters, etc. 
e Papers can't slip 





bottom. out of sides. 
¢ Durable; will not sag o: Mie celine 
under heavy loads. an st filled —_ 


¢ Letter and legal size. 


e With metal tab: 1/5-1/3 cut. e Square cut, round corners, 


e Without metal tab: Straight — 1/5-1/3 cut. ¢ Letter and legal size. 
e Packed 25 to box, 10 boxes to carton. e Packed 50 to box, 5 boxes to carton. 








* EXPANSION 
FILE 
FOLDERS 


e “W” 1” expansion. 
Holds more, 

bulkier papers. 
Durable — will not sag. 
Letter and legal size. 
Straight — 1/5-1/3 cut. 
Kraft, manila, colors. 
Packed 50 to box, 5 boxes to carton. 


* PRINTED 
FILE 
FOLDERS 


e A-Z (25 to set) 

¢ Combination folder-index. 
Eliminates guides. 

¢ Strong, durable 11 pt.— 
150# basis. 

¢ Regular folder height — 
1/5 cut. 

¢ Manila, Red, Blue, Green, Salmon. 

¢ Packed 4 sets to box, 5 boxes to carton. 











* ADDRESSING 
LABELS 


e Time-saving, perforated, 
gummed white sheets 
(8%” x 11”) 


e #833 — perforated into 


* FANFOLD 
LABELS 


For file folders and 
other labeling uses. 


Economical, convenient 
to handle. 





© 3% “and 3%” widths. 33 labels 2-13/16" x 1”. 
® Buff, cherry, salmon, #99 : 
green, blue, white, canary. rs: SP gesrp dare 9” 
24 labels 2-13 x 1-3/8”. 
* Packed 500 to box, 12 boxes to display box, 
3 display boxes to carton. © Packed 500 sheets to box, 5 boxes to carton. 


Write for further information, prices and free samples. 


THE WARSHAW MANUFACTURING CO.,INC. 


One of America’s largest manufacturers of file folders and allied products. 
1 MAIN STREET - BROOKLYN 1, N. Y. 
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AN ITEM 
THAT REALLY 


MOVES 


SUMIi 


MADE IN THE USA 


ADDING i 
MACHINE ay 


Top Markup~—Easy to Sell 


The best of the lower priced add- * 

ing machines .. . the SUMIT is Look at this 
the perfect adding machine for top markup... 
every one of your customers. 

Measures only 7x5x6 — case in Your order — 


Horizon Blue is so good looking 1-11 units 
that it sells on sight. So simple 12-49 

to operate that children can use 50 and over 
the SUMIT for their school work. Your Cost — 


Adds, subtracts, multiplies to 
999,999.99 accurately and quick- 
ly. Excellent for business and 
home use. 2-Year Warranty. 

Full color streamers and display 
units available. 


Only $18.95 list 


$12.31 per unit 
11.84 per unit 
11.37 per unit 
Write, call 
or wire today 


PEARL ENGRAVING CORP. 


29 East 19th Street - New York 3, N.Y. - Algonquin 4-1760 





- - = for more details circle 168 on last page 














*‘Look, Boss...I’m showing her how you can dec- 
orate or mend anything with waterproof ‘ScoTcH’ 
Branp Colored Plastic Tape!” 








“SCOTCH” and the ploid design ore registered trademarks of 3M Co., St. Paul 6, Minn 
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Electronic Marking Pencil 65 

Adding to the 16 pencil and 
ball pen items in their line of 
reproducing and non-reproducing 
writing instruments, the Eber- 
hard Faber Pencil Co. has in- 
troduced No. 440, a Contak hi- 
conductivity lead pencil, special- 





ly designed for use on electron- 
ic mark sensing and test scoring 
tabulating machines. The pencil 
retails for 10 cents. Contaks are packaged one dozen pencils in 
an attractive sleeve, six sleeves to a lift-off cover box. Eberhard 
Faber also has introduced a Blak-Print photocopy ball pen for 
39 cents and a Litho-Print reproducing pencil for 15 cents, 


Word Stamps 66 

The Louis Melind Co. is introducing three new band stamps 
which contain everyday stock words and phrases, generally used 
in the office. Words are changed by means of a selector key, 
The BW 64 Justrite Word Stamp retailing at 95 cents contains 
12 words commonly used on invoices and records. The BW 65 
Justrite Phrase Stamp for $1 contains 12 phrases that are im- 
portant in the shipping room. The B 19 Justrite Wordater for 
$1.15 is a combination dater and word stamp. It contains 1] 
stock words and a blank space that allows the dater to be 
used alone. 


Ceramic Desk Accessory 67 


Poodle Pal offered by 


Louise & Associates has a 


A new 
Mary 
3-in-1 pen for a tail that combines 
ruler, letter opener and _ ball pen. 
The 7” French poodle has a black 
ceramic body with a built-in gold 
spiral wire letter holder. A_ pink 
sponge caps the poodle’s head for 
sealing and stamping letters. 


68 


\ new laminating kit, called Save- 
It, is being marketed by Cleaveland & 
Taylor, Inc., Philadelphia. It is com- 
pletely “do-it-yourself”, requirinug no 
picture or license be sent away, and 
it completely seals the air and ele- 
ments from the card or paper. A 8” 

a 


by #” Save-It kit retails for 25 cents; 


a set of three kits retails for 59 cents. Larger sizes are available 


69 
The Uropa “Fridg-ette—a slim 
desk-high refrigerator offered in a 


Office Refrigerator 


range of pastel and furniture colors, 
and equipped with a glass fiber 
service top — is being launched in 
the office and home appliance mar- 
kets by Uropa International, Ine., 
distributors of West European ap- 
pliances and _ electronic — products. 
The “Fridg-ette” measures 30” by 
20” by 23”. Interior storage space 
is a roomy 214 cubic feet. Priced at 
$149.95 list, the “Fridg-ette” will be 
marketed through office equipment and office furniture dealers, 
as well as through conventional appliance outlets. Exclusive 
local franchises and full price protection will be offered, ac- 
cording to Robert Wechsler, Uropa sales promotion manager. 
The company is organizing a national network of sales repre- 
sentatives for broad coverage of the office equipment market, 


Mr. Wechsler said. 
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=m 1 PROFIT BONANZA 


in store for you! 









This Christmas, feature new 


Cpeedhy magic market 


/ 
LTA patented 


GIFT SETS 


WANT HEAVIER TRAFFIC THIS CHRISTMAS? Make 
your store “MAGIC MARKER GIFT HEADQUARTERS” 
with a mass display of Speedry Gift Sets. Solves the 
riddle among grateful customers of what to buy any- 
one... young, old, executive, student, artist, house- 
wife...even for those who have everything else — 
a Speedry Magic Marker Gift Set will be welcomed. 

















START NOW! 


BUSINESS REMEMBRANCE GIFTS — Starting 
now your commercial customers are looking 
for quantity-purchase items that are impres- 
sive, distinctive and priced right. The perfect 
answer is: Speedry Gift Sets. 




































“COLOR SET 


———— ae 
-_— = 4 = 


periomesTFicoy E 
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ADVERTISING SUPPORT 
- Speedry Magic Marker Gift Sets will 
be featured in national advertising 
reaching 50,000,000 readers. ORDER 
YOUR STOCK NOW! 














For Catalog and Price Lists, Write Immediately to: SPEEDRY PRODUCTS, INC. 
DEPT.[MS-19,] RICHMOND HILL 18, N.Y. 
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* GUIDES 
* FOLDERS 
* CARDS 


Guaranteed Customer 
Satisfaction With More 

Profit For You 

FREE CATALOG ON REQUEST 


(IMPERIAL METHODS CO., 
FOREST PARK, ILL. 














When You 
Think Of 


Filing Supplies 


Think of 


* TOP QUALITY 


* PROMPT DELIVERY 


* LOW PRICE 







































When you are an EMECO Dealer, you 


need no “other” line of chairs because— 


EMECO Sculptured Masterworks in 
aluminum are the finest on the market 
and cover every seating need. 
EMECO Comfort Rest steel chairs 
excel all competition in quality, beat 
all competition in value. 


EMECO’s Dynamic Colorado line, 
sparked by the chairs built by Emeco 
for the new Air Force Academy, is 
modern in concept, realistic in price. 


Emeco’s modern plant produces just one 
product—chairs of quality—so with 
Emeco your delivery schedules are met. 
Write today for prices or see us at the 


Conrad Hilton Hotel, Room 759-A 
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Sculptured Masterworks 
in Aluminum 











The Dynamic Colorado Line 











Comfort Rest in Steel 








EMECO CORPORATION 
HANOVER, PENNSYLVANIA 


Goeciallit iw Abcuinuu aul Cel Chairs 
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NEW PRODUCTS .......2.. : 
Circular Slide Rule 70 


A new Cal-Math, circular pocket 
calculator only 342” in imeter, 
incorporates new operational and 
visual methods for instant mathe. 
matical calculations. This |atest 
type of simplified slide : con- 
sists of two flat metal discs, plus 
a sliding indicator. To eliminate 
error in use the discs are anodized 
green and gold. Easy and perma- 
nent reading is insured through a 

new metal imprinting process, extra large graduations, plus 


increased spacing between scales. Cal-Math comes complete jn 
a plastic case to retail at $4.95. 


Coloring Set 

American Artists’ Color Works, 
Inc., making initial deliver- 
ies of a new package, early in the 
their Sargent Color 
Festival Set — Junior Model. This 
set contains six jars of Poster Paint, 
Wash Off Crayons, 
Water 
School Quality brush and four line 
drawings, all encased in an attrac- 


will be 


32 Sargent 


eight semi-moist Colors, a 


tive and colorful box. The suggested 
This item 
bines practicability with versatility, inasmuch as more than one 
child or young adult may enjoy this set at the same time. 


retail price is $2 com- 


Vinyl Patch Kit 72 


A new cement for mending flex- 
ible vinyl plastics has 
nounced by The Carter’s Ink Com- 
pany. The new cement comes com- 
plete with vinyl patch in a carded, 
blister pack. It is  pre-priced at 
29 cents and is available in counter 


been an- 


display packs of one dozen cards. 


The 





new adhesive bonds vinyl to 
vinyl, dries quickly, and forms a 
strong flexible weld that prolongs 


the life of puncture-prone plastics. 


Panel Frames 
Leather 
vet panel 
standing or 


73 


offers vel- 
suitable for 
“flat” 
are fitted 
backs: 7”, 


high with 


Craftsmen 
frames 
hanging 
They 


easel 


against wall 
with recessed 
5”, 144%” 


brass 


and 12” 
and glass lenses, 
they retail at $8, $5.50, $10 and 
$17. Treated to repel water, the 
rich 


inserts 


velvet is available in a 





wide range of decorator colors. 


They are also available in leather at slightly higher prices. 


74 


An authentic full colored 
ws Rand-MeNally map of the world, 
into a %” thick top, 
is the feature attraction of a 
moderately priced desk offered 
by Jayem Sales Corp., 31 Coffey 
St., Brooklyn 31, N. Y. In ad- 


Map-topped Desks 





laminated 











dition all draw fronts are “Pi- 
onite” faced on %4” plywood. 
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This fall-Westclox will back 
watches *25 and under with 





more network television money 
than any other manufacturer! 


“SPECIAL TONIGHT" —a whole series of live network TV spec- 
taculars—will top them all! More time—more talent—all to help you set 
new records selling Westclox Watches and Clocks! 


US SSI “Eh WE PO SA 9D DES PE a We ee De 


BEGINNING THE NEW SERIES- BIG, LIVE OCTOBER SPECTACULAR! | 


“BELLS of ST. MARY'S” ' 
STARRING CLAUDETTE COLBERT 
OCTOBER 27 ROBERT PRESTON 


CBS-TV NETWORK - 9:30-11:00 p.m., Eastern Standard Time 














~~ 












Lovely BETSY PALMER again is the Westclox hostess. Dramatic, 
hard-hitting commercials feature Westclox Automatic Watches for men 
and Coquette Fashion Watches for women! Get ready, stock up and 
display now! Make sure you have enough of these high profit models to 
meet demand! 


VOLUME-BUILDING 


PLUS! 


ia 





Now! All Westclox Watches bear the 
famous Good Housekeeping Guaranty 
Seal. Look for the full page Westclox ad 
in October Good Housekeeping! 


cuMent 0 






R 4 Rifuy 

Ss * ° Ora 
* Guaranteed by @ 
Good Housekeeping 
a 


» yy 
C745 apvenristo THES 








The October show—“SPECIAL TONIGHT" is only the beginning! There’s 
more, much more, to come in November and December. It’s a wonderful time to sell! 


WESTCLOX 


MAKERS OF BIG BEN ¢ DIVISION OF GENERAL TIME CORPORATION + LA SALLE-PERU, ILLINOIS 
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A friendly welcome awaits 
you in Chicago at Booth 62 
Exhibition Hall where the 
GUSSCO line will be on 
display during the National 
Stationery & Office Equip- 


ment Convention. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK 13, N. Y. 
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Just 2 in the fast selling, 
profitable C-Thru line 


C-THRU 
ADJUSTABLE T-SQUARE 





All plastic. Calibrated protractor head — 
plastic arms. A multiple purpose professional 
T-Square priced way less than other single 
use professional T-Squares. 12” to 36” sizes. 


C-THRU LETTERING GUIDES 
| APEGDEET IED COP STUY RY? 












Transparent plastic— easy to use with pencil or 
ink. Undercut prevents ink smears. Most letters re- 
quire only one operation. Six guides to a set, 4%” 
to 42” sizes included. Only $9.00 list. 


Write for FREE C-Thru Catalog 





RULES @ TRIANGLES @ NAVIGATIONAL INSTRUMENTS @ STENCILS @ PROTRACTORS @ OTHER DEVICES 


£ 
F 


HARTFOR-D CONN 


Al) BB Citys 
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New Chair Line 75 
P Royal Metal’s new banvecr line 
of economy office seating was in- 


troduced at the 1959 NOFA ex. 
hibit. This coordinated seating 
group is comprised of an executive 
swivel chair, secretarial posture 
chair and both arm and side chairs 
Shown is the No. 905 executive 





swivel chair with features such as 
all welded steel frame, a sturdy 
26” all welded island base with 
metal scuff guards, sturdy 144” square tube design and a wide, 


comfortable cushion. 


Graphic Arts Ruler 

Having recently acquired all man- 
ufacturing and sales rights to “Scale- 
rule,” the Fairgate Rule Co. an- 
nounces immediate delivery on the 
latest improved model which in- 
cludes large, easy-to-read figures, 
scales triple checked for accuracy 
and a snug-fit slide with precision 
hair line. Introduced in 1957, “Scale- 
rule,” a 12” graphic arts, plastic slide rule, has many uses among 
advertising men, printers, engravers, artists, typographers and 
students. It proportions in picas, inches and square _ inches; 
measures in eight different units and transposes from one to 
the other. 


Key Cabinets 77 


Designed to file keys in the same 
sense that letters are filed and 
books are catalogued, the Ke-Master 
System of Cushman & Dennison 
features well-mounted cabinets of 
20 gauge welded steel, piano hinges 
and Yale locks. Inside each cab- 
inet, keys are attached to vulean- 
ized fibre tags which hang neatly 
aligned on spiral wires to show file numbers imprinted on tags. 
The capacity of Ke-Master Cabinets ranges from 20 to 800 keys. 
The cabinets are attractively finished in gray, light green or tan. 


Picture Frame Bank 78 


Logan Electric Specialty Mfg. 


Co., Chicago, has introduced a 4 


combination picture frame and 
savings bank called “Secret a 
Picture Bank.” The picture 


ge 
frame of shadow box design in Bh, 





styrene plastic is 54%” by 6% 
by 1%” deep. Behind it is a “X,, 
secret bank, made of steel. Top = 

has slot for coins and back of ” 


bank is equipped with steel door and key. Retail price is $1.49. 


Recorder Display 79 

A new and _ interesting counter 

display is offered for the 1% bb. 

Minifon recorder. A sculptor was 

: . commissioned to do a hand, hold- 

\ rs ing the Minifon, thus showing the 

diminutive size of the recorder. 

Geiss-America Co. says territories 

are open for franchised dealers 

both for the recorder and for a 

new Minifon Autocrat  dictating- 
transcribing unit. 
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Pre-Made Jewel Bows Swirl Bows Pre-Made Clip-on Bows 
Choice of beautiful 334 and 234-in. Magnificent 5-in. pin-wheel type Merely pinch this 5-in. bow onto 
star-shaped bows made of lustrous bows. Can be instantly made from banding ribbon of package. Nothing 
Satintone. pre-formed loops of 1% inch rayon simpler. 

Satintone. 


A gift-wrap program pre-made for you... 


PRE-MADE 
HOLIDAY 
BOWS 


There’s a T1E-TIE Store Gift Wrapping 


Pre-Made Blossom Bows. program ideally suited to your needs... 
Perky 21/2 in. curled bows fashioned 
of crimped Satintone. 








matching papers and Satintone gift ties... 
perfect “Crowning Glory” bows! 


All pre-made bows are designed to 
match TiE-Tik’s exclusive paper designs 
in counter rolls and flat sheets. 





Your customers know... the nicest gifts are TIE -TIE wrapped! 


— ao Sg = Bows . 
ustrous Pompom Bows can be 
quickly made from Pull-out hanks CHICAGO PRINTED STRING CO. 
—available in 3, 4 and 5 in. lengths. 2300 Logan Boulevard « Chicago 47, Ill. 

Clifton, New Jersey * Salinas, California 
In Canada: Manufactured by Ribbon Fabrics, Inc., Montreal, Quebec 










a er | -<-<4 


CHICAGO PRINTED STRING CO. 
2300 Logan Bivd., Chicago 47, lil., Dept. MS-109 


At no cost or obligation to us, please send additional information on: 
(- Tie-Tie Pre-Made Bows 
() Tie-Tie Paper Designs 
0 Tie-Tie Satintone Bow Machine 
() Have your representative visit us 
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NEW PRODUCTS ... . 
Marking Pen 80 


Garvey Corpora- 
tion has introduced 
a new marking pen 
named the Garvey 
Fast-Mark Pen. It 
has a metal body 
containing the ink 
supply and a felt 
tip ink applicator 
with snap-on metal 
cap. Eight colors 


of ink — black, 
red, blue, yellow, 
green orange, 


brown, and violet 





—are available in 
two sizes. Tight easy fitting caps insure 
good shelf life and also serve to identify 
the ink color. The regular size retails for 
59 cents and the king size, with 
than double ink life, for 79 cents. 


more 


New File Cradle Feature 81 

A progressive cradle suspension feature 
has been designed by Modern Steelcraft 
for its Series 100 filing cabinets. This new 
feature enables drawers to move out to 
their full length so that the entire filing 
contents, such as folders that may have 
been placed in the last row, become more 
accessible and _ visible. 
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Battery-powered Eraser 82 
Sanford Ink has announced its Auto 
Erase, a new permits 
electrically with- 
out removing papers from the typewriter 
carriage and without 
Auto Erase is a 


device which 


stenographers to erase 
smudging cabons. 
electric 
eraser which uses the principle of rota- 
tion at high . 


battery-driven 


erasures. No 
pressure is needed. The erasure action is 


speec 1 for 


so light, the company says, that appli- 
cation of the eraser to the first sheet of 
a set of carbons will not mark the copies. 


Medical Writing Set 83 
All-Rite Pen, Inc. (Tt 
has developed 
a new set of writ- 
ing instruments for 
the specialized med- 
ical market. Be- 
cause of the fre- 
quent need to write 


SEEN 


in two colors on 
charts and other 
documents, 
All - Rite’s Medical 
Set includes one pen 
with blue ink in a 
white barrel. Both 
are decorated with 





an inch-long silver-colored Caduceus em- 
they are packaged in a re- 
usable crystalline plastic “jewel box”. Re- 
tail price for the set is $2.98. 


blem and 








John Whalen — Sales Manager 


Imprinted Second Shee‘s 84 

The Letterex Corp. says that second 
sheets in its manifold carbon paper sets 
are available now without extra charge 
with the word “Copy” imprinted on them, 
This line of “Copy”-imprinted second 
sheets is in addition to second sheets im- 
printed also. with company letterheads. 
“Copy” imprinting is available also on 
the full Letterex line of tinted second 
sheets. It is stocked with the word “Copy” 
printed in light outline type, either diag- 
onally across the letter-size sheet or verti- 
cally in the left margin. 


Ruler Display 

A cylindrical rul- 
er display has been 
designed to handle 
Senco’s new line of 
4 - Purpose rulers. 
The rulers, avail- 
able in 12” and 15” 
lengths, are scaled 
in inches, metric 
units, standard 
typewriter character 
spacing and stand- 
ard line spacing. The display holds four 
dozen rulers, two dozen of each size. It 
comes already 
Novelty Co. 





assembled from Seneca 


STOP IN AT 


Booth No. 124 
N. S. O. E. A. CONVENTION 
EXHIBIT 


Visit and Talk Over the Popular and Well Established Lines of 
Efficiency and Champion Paper Products With 


Rus Ragan — Chicago Office Mgr. & Mid-West Rep. 
Jerry Henningson — Chicago Office & Mid-West Rep. 


Bob Reid — Western Rep. 


American Pad & Paper Company 


HOLYOKE 


EFFICIENCY 


and 


MASSACHUSETTS 


Manufacturers of 


CHAMPION — LINES 
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INDEPENDENTLY AGAINST 
ALL OTHER RECOGNIZED COLLEGE 
DICTIONARIES, BY ONE OF AMERICA’S 
LEADING CONSUMER MAGAZINES, 
WEBSTER’S NEW WORLD DICTIONARY, 

COLLEGE EDITION, WAS RATED 


BS SEST 
_ 


ep 
oO 
0 AOA, 






The profit picture on desk dictionaries 


This masterpiece provides greater value 
for your customers, greater profit for 
you. It’s the newest and biggest. Every 
definition has been freshly written in 
crisp modern language, and the dic- 
tionary has 142,000 entries — 10,000 
more than its nearest competitor. There 
also are nearly 300 more pages, 1,760 
in all. More than 3,100 terms are illus- 


trated. It’s a bigger book with a stronger 
binding. 


WEBSTER’S NEW WorLD DICTIONARY 
is “the experts’ dictionary” used by 
leading authors, writers, editors, busi- 
nessmen, and educators. It is officially 
approved at more than 1,000 colleges in 
the United States and Canada. 

Every week of the year it’s advertised 
in One or more national magazines and 
newspapers— Time, The New Yorker, 
Life, Saturday Review, etc. And here’s 
the pay-off: 


On orders for 1 to 25 copies you get 
40% discount, 41% on 25, 42% on 50, 
43% on 100. That’s why more and 
more stationers are waking up to the 
fact that there’s a year-round, built-in, 
PLUS-profit selling Webster’s New 
World Dictionary. If you’d like further 
details just drop us a post card. The 
World Publishing Company, 2231 West 
110th Street, Cleveland 2, Ohio. 
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NEW PRODUCTS ... 
Parts Bins 86 


Designed for or- 
derly indexed _stor- 
age of an _ endless 
variety of parts, 
Bay Products parts 
bins are now avail- 
able in 24 different 
models. Bin divid- 
ers, drawer divid- 
ers, and shelves are 
all adjustable to 
make the maximum use of available space 
The forest green baked enamel finish 
blends well with any color scheme and is 
applied over an iron phosphate rust in- 
hibitor for lasting durability. Construc- 
tion is all steel. 





each. A reusable plastic box of 100 sig- 25 joins the complete Syntror Papoy 


nals is also available. The transparent 
signals are used for 


Jogger line as the largest of eig:t sizes 


a wide variety of of office and mail room joggers 


control and classification purposes 


Note Rack 

A new revolving 
self-service rack 
featuring an “All 
Occasion Note” as- 
sortment and top 
display card has 
been introduced by 
Stuart Hall Co. 
The merchandiser, 
given free with the 
offer, requires only 
one square foot of 
counter space and 
carries 10 dozen 
regular size notes 





New Signal Package 
~ popular selection 















Dex Corp. have 
been glamorized by 


tic which contains 
an assortment of paper and mail 
six colors, 100 of 


Extra Profits for YOU 


Personalizing witha... 


MULTI-LINE 
IMPRINTER 


© Imprint up to 5 lines 

© Imprint longer lines up to 
34/4" 

® Therm-A-Matic Heat 
Control 

© Automatic and Adjustable 

Foil feed 

Extra large work platform 

8" by 10" 

Optional Right or Left 

hand operation 





A MULTI-LINE 
IMPRINTER 
working for you 
means more profit, 
less investment 
and more eco- 
nomical upkeep — 
ean be amortized 
in ene season. 


our Send for FREE literature 
‘ Sth on these and many 
YEAR other exclusive, money- 
saving and time-saving 
features. 











87 and slim note packages. Displaying a 


package contains 10 notes retailing for 
39 cents. The rack also provides a handy 





WEST AST EPRESENTATIVE 


ETT-bAKK COMPANY 


251 1 


d Ay 
Altadena, Calif 





234 King Street W., Toronto. 





TORONTO GOLD LEAF CCMPANY 
IN CANADA | 
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88 Carbonless Index Cards 89b 

Record-A-Graph Paper Corp. |ias pro. 
duced a 3” by 5” self-copying, carbonless 
index card. It says the cards are ideal 
for making copies of mailing lists simply 
by inserting the card under the flap of 
the envelopes or behind the address areg 
of a letter. The card has a wax coating 
which ipcks up the address to provide an 
automatice file record of the mailing list 
Price is $1.45 per thousand and prices for 
larger quantities will be quoted on request 


Rub-on Rubber Cement 90 

A recently developed adhesive for pa- 
: . os per, made of plastic rubber compounds, 
is now being marketed in dry bar form, 
called Dry-stik. When rubbed on a sur. 





invitations, thank 


The transparent you, birth announcements and general face, it leaves a thin pressure sensitive 
signals of Cel-U- note designs, each polyethylene sealed coating that is not sticky to the touch 


The paper sticks instantly at finger tip 
pressure, yet it can be picked up and 


a new _ package stock record card for reordering. moved many times. When smoother down 
They are now of- firmly, it forms a waterproof bond des- 
fered in a reusable Paper Jogger 89 cribed as stronger than the paper itself 
three-tier “vanity A new, electromagnetically vibrated Since it is all solid adhesive, a 50-cent 
box” of clear plas- Paper Jogger, designed to speed the Dry-stik is said to adhere more paper 


processing of larger quantities of office than quart bottles of rubber cement, |i- 
room material, is an- 
nounced by Syntron Company. The PJ- 


brary paste, or mucilage. The manufacturer 
is Dry-stik Co. 


one Litomeos 
BRIDGE TABLE COVERS 


sell more because they give more 





Finer craftsmanship ...a greater variety of styles 
..and all the fashion-right colors ...in a wide 

price range. 

illustrated are just a few... adjustable . . . gold- 


scroll... 2-tone reversible... ry 






satin scalloped. 







Write for 
information, 
prices, colors, etc. 


Henry A. ENRICH & Co., Inc. 6 E. 32nd St., W. Y. 16, N.Y. 
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THE | 
Paper 
7 PERFECT 
m% OFFICE-PEN 
bonless 
ita REFILLABLE-RETRACTABLE 
lap of With pen-size, visible ink supply 
7 in 542” long refill. 
‘oating 
ide an OFFICE MANAGERS 
ig list THE AND PURCHASING AGENTS 
ces for CHEER GUMPTION ... 
eee because nothing compares 
| with Gumption’s superaction 
90 cleansing power when it 
or pe comes to removing hecto- 
a graph and ditto ink stains — 
tal carbon and crayon marks — 
al From Linoleum and Plastic 
a sur- | Desk Tops. 
nsitive 
touch. DEALERS CHEER GUMPTION ... 
er tp | because only Gumption sells and sells and 
p and resells right off the counter . . . and only Gump- 
down tion brings man-sized profits that make it smart 
d des- business to carry and display and feature Gump- 
itself tion Desk Top Cleaner. Available in 12 and 36 
0-cent oz. Cans. 
paper Write or call for complete information today! 
nt, li- 
returer | IRVAL ASSOCIATES 
: Division of Gumption Products Corp. 
= 56 Reade Street e@ New York 7, New York e BArclay 7-8482 
See us at the NSOEA Show. 
1 dozen pens in attractive, - - - for more details circle 202 on last page 
slide box with perforated i} 
tray for easy access to pens. H}) 
re | 
— UNIQUE 
es SHAPE 
le FOR : 
MAXIMUM lee 
- WRITING 602 BILTRITE PEDESTAL TABLES | 
COMFORT oh 
TOP-BOARD SIZES: [ 
No. 602-1—23”"x31” : 
No. 602-2—24"x36” l; 
No. 602-3—31"x42” |. ‘ 
No. 602-4—38"x48” Le dell 
Medium Line Pen ........# 59....29¢ each ee eee Fee 
Extra Fine Line Pen ....4592...39¢ each No. 602-7—44°x72" by | 
Choice of 4 ink colors: PREFERRED by AGENCIES and STUDIOS | : 3 
Blue, red, gr ack. | 
, Breen and blac New...steel end channels for more ac- 
(Button at top of pen denotes ink color.) curate draftsmanship! The first table to 
: . - ‘ feature a full-length guard rail and ser- 
Medium Line Refill: #059 ....12 for $1.20 rated arcs on size 38” x 48” and larger. 
e for Extra Fine Line Refill: #0592..12 for $1.80 Two stabilizing wheels plus easy grip ; 
stion handwheel provide fast and easy tilt and | aes 
: height adjustment. Minimum 3234” to | 623 
, ete. Maximum 4212” high. | gent 
ALL-RITE PEN, INC. bs 
N.Y. HACKENSACK, NEW JERSEY ) - 
t page * ANCO WOOD SPECIALTIES, 
1959 See us in Booth #166, 71-08 80th Street, Glendale 27, New York 
NSOEA SHOW, Chicago. : 3 : 
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“BETTER HOMES & GARDENS 











A sure-fire money-maker by the editors of Better Homes & Gar- 
dens whose Baby Book you already know. This 80-page record 
book has a padded, washable moire vinyl cover available in four 
colors: white, yellow, pink and blue. Beautifully illustrated, has 


place for birth certificate, first snapshots, family tree, and all 


other important information and events up to baby’s sixth year. 


Big, full-color national advertising in Better en 


Homes & Gardens this Fall. It’s bound to be $ 39 5 


a best-seller! Stock up! Display! And recom- 


° ($4.50 in Canada) 
mend with confidence! 





NEW PRODUCTS . . 


Square Candles 9] 

Colonial Candle Co. has introduced 4 
new collection of 2” Square Pillars, plain 
or hand-colored in a variety of exclusive 
candle designs. Highlighting the unusual 





collection are bright, cheerful Christmas 
candles created especially for the Holiday 
Season. These decorated candles are hand- 
colored and stand 12” high. Colonial’s eol- 
lection of the Square Pillar design also 
includes plain candles, 6”, 9”, or 12” tall, 
available in ten colors. 


Lead Pointer 92 
The C. Howard ae 
Hunt Pen Co. has ‘a 
developed a new | 
lead pointer, de- 
signed to give the | 
user short, medium 
or long tapered 
points on his lead 
by simply adjusting 
the length of the 
lead. The top of 
the pointer includes 
lines for measuring 
the length of a lead. 
The pointer can be 
used in either a 
portable or in a 
fixed position. Re- : 
tail price is $2.95. Abrasive refills are 
packaged three to a box and _ will retail 
for $1. 





Muliti-roll Giftwrap Pack 93 
To meet market- " 
tested demand for 
Christmas gift- 
wrap foils and pa- 
pers in multi-roll 
units, Dennison 
Manufacturing Co. 
is offering five 
numbers in newly 
designed, acetate- 
windowed, _ pre- 
priced packages. 
Retailing for $1.49 
each are four-roll packag.s of printed 
foils, 144° total length, and four-roll 
packages of heavy-weight printed paper, 
408” in total length, both in wide 26” 
rolls. Three-roll packages to retail at 98 
cents each include 26” printed foil, 96 
total length; 26” heavy-weight printed 
paper, 255” total length ; and 20” print- 
ed paper, 360°” total length. Four-roll 
items are available in 12 package as 
sortments and three-roll items come Im 
24-package assortments. Every assortment 
includes four design combinations. 
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Newest Sales-Slant | 
for Biggest, Quickest Eraser Sales | Some prefer the discs.... 

CONTROLLED | 
-= §PEED= 


= ERASING = | 











Retail: 
Folder of 
82 discs 25c 


he 








ys x oe 





istmas 
oliday . 
— Others like the the tape- 
s col- 
1 also 
” tall, 
rer dealers are multiplying profits, turnover and vol- Retail: $1.49 
7 ume by selling the idea of control and speed in quality 1200” of tape 
. J ) : in dispenser 


erasing! Tie-in this refreshing, modern sales-slant with package 





every sale you make in ribbons and car- 
bons, and with the mushrooming 





use of modern writing machines! 


You'll get 
requests for both 


STIK-TACKS 


and 


BASE-TAPE 


MODERN GRAYPOINT ERASERS 
Easy-to-hold, easy-to-point ‘‘bal- 
anced" pencil-like styles. 


“4No. 3650 GRAYPOINT WHISK 


Hexagonal, wood-case eraser with 





quality gray rubber core, fits com- 
fortably in the hand. Attached 
brush whisks away eraser crumbs. 
Won't roll off desks. Easily re- 
pointed in any pencil sharpener 











Wratdon Roberts Graypoint Earn No. 365 





Is are 
retail or with a knife. 
Remember — both are perfect for putting up 
signs, notices, window decorations and 
93 No. 365 GRAYPOINT®> mounting pictures . . . Do the work of tacks 
Bac Same eraser as No. 3650 GRAY- and glue BUT cannot harm walls, wood- 
POINT but without brush. work, album pages or displayed material! 
Adhesive on both sides they stick to all sur- 
No. 378 GRAYPOINT faces except the fingers — are easy to re- 
This paper wrapped eraser with move and may be used over and over again. 
the pull string for easy repointing Used enthusiastically by artists, hobbyists, 
can be repointed right at the desk. draftsmen — in homes, offices, schools — 
Same quality gray rubber core as EVERYWHERE! Send for literature, prices, 
No. 3650 GRAYPOINT. packaging information today. 
e a ee ee ee ee ae re 
— ! STIK-TACK COMPANY ! 
e : 
paper WELDON ROBERTS RUBBER CO. 890 Commonwealth Ave., Boston 15, Mass. l 
le 26 1 
at 98 365 Sixth Ave., Newark 7, N,. J. ' Send prices, literature and packaging information. \ 
l, a World's Foremost Eraser Specialists l [) Base-Tape C) Stik-tacks ! 
rinte 
; | 
~ ' IN HI ssi casinsetecscasacnetneucsaacns 
ur-ro 1 
\ 
Be . i Firm name ......... eben rears l 
me 
tment . Street address .. ' 
. . ° i ! 
Correct Mistakes in Language 
, 1959 Any Langueg NR iiscncenicccdevtnnishcom secon Zone .. nin a Sictiaiciadlaa te ae 
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Saves 50% on costs 


... proved in exhaustive 
operating tests 


When it comes to business, Scripto S.P.0. saves 
a good 50% of the costs of other pens recently 
tested for economy and efficiency. In a marathon 
writing test+ (see footnote) Scripto won on all 
counts...1. Uniformity of writing. 2. Economy 
of ink consumption. 3. Lowest “operating costs” 


of all pens tested—a full 50% lower! TH 
























Here’s the record: 
The cost for 20 miles of 
non-stop writing 
SCRIPTO S.P.O. 
BRAND “A” 
BRAND “B” 
BRAND “C” 





$1.43 

2.82 
3.29 
3.66 











Even on cost of refilling, Scripto proved 
better than 50% more economical. 
(Two other brands tested weren’t 
refillable at all). Scripto Ball Pen with 
complete choice of points for general 
office, stenographic, accounting, 

etc. Full size refills cost less than 
10¢ each in dozen lots. Completely 
leakproof and specially low 

priced for office use. Ask your 
stationer for quotations. 


A complete service 
with all these 
accesssories: 






* Economy priced 
desk base. 
* Memo pad and 
pen holder 


SCRIPTO now serves industry 


with the best in writing...at any price! 


{Test *52782 conducted in the laboratories of United States Testing Co. 
Scripto, inc., P. O. Box 4847, Atianta 2, Georgia, U. S. A. 
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Chair Cushion 94 

Reversible office chair cushions 
made of the “miracle” plastic foam, 
urethane, have been introduced by 
the Rayton Rubber Co. foam di- 
vision. The specially processed ur- 
ethlane used in the cushions is said 
to have exceptional strength to 
withstand continuous usage and give 
comfortable support. Because of its 





resiliency, the cushioning material 
never mats or gets lumpy, and the 
seat always resumes its shape when the weight is removed. The 
cushions are covered with woven Saran on one side and fine 
corduroy on the other. All edges are piped with white viny| 
Daytonian cushions are offered in executive and setno sizes, re- 
tailing for $5.95 and $4.95. Both sizes are two inches thick 


Waste Baskets 

A new molded plastic finish 
with the appearance and feel 
of morocco leather has been 
created by Columbus Plastic 
Products, Inc., and introduced 
on their Lustro-Ware Waste 
Basket. This decorative finish 
combines the rich look of fine 
grained leather with all the util- 





ity features of polyethylene. 
Available in a choice of decorator colors, it is attractively 
labeled and prepriced to retail at $2.98. 


Binder Display % 

A new display rack and package 
deal is offered by Atlantic Binders 
through its affiliate Strathmore 
Sales, Inc. It features a new ex- 
panding flip album recently intro- 
duced to the trade. The album aec- 
cepts all prints up to 3% by 5 in 
one size cover, making the fillers 
interchangeable for 2% by $, 
344 by 5, 342 square and Polaroid 
40 sizes. Albums can be displayed 
in their boxes to keep them clean. Extra fillers are stored in 
handy pocket at rear of display. Deal includes 12 EQV albums 
with choice of colors and fillers and 12 packages or fillers for 
$31.20 (862.40 retail). The rack is free. 





ANOTHER 
EXCLUSIVE 
FEATURE OF 


BOSTON 
CHAMPION 


PORTABLE SHARPENER 


a Orders of $150 net or 
‘ more earn FREE de- 
| livery! Your choice of 
colors: Green, Blue, Sandstone, 
Gray. Write for information to- 
day, Dept. J 

C. HOWARD HUNT PEN CO., Camden 1, N. J. 
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Satisfy 
your 
customer’s 
addressing 
demands with 





MODEL 7O 
VERSATILE Prints from paper tapes pre- 
pared in a standard type- 
writer. A low cost system 
. easy to install. 
NO PLATES » NO STENCILS «NO INK 
Features ‘‘Automatic 
Drive” that moves mailing 
pieces into printing posi- 
tion. Names change auto- 
Spirit matically with each pull of 
the handle. 
Process 


Addressers... 





| @Y-F-Tfe late mn ce) ) - 


mm the joo... 





MAKE MORE 


FoR yOu! 





and MODEL 99 


Prints from paper address 
slips prepared in a stand- 
ard typewriter. 

NO PLATES * NO STENCILS «NO INK 


Easy list maintenance. Fea- 
tures ‘Automatic Drive” 
that moves mailing pieces 
into printing position. 
Automatic address card 
feed. Address slips fit into 
3-fold Holder Cards. Holder 
Cards are 3 x 5 and may 
also be used for record 
keeping. 


PROT 


ADDRESSER 
MAsTe you Gell! 


HE Nationally Advertised in leading 
church, fraternal, office and business pub- 
lications. 

Dealer Aids — Direct mai! pieces, 
statement stuffers, display cards and news- 
paper mats. 

FOR COMPLETE INFORMATION WRITE TO: 


e Attractive Dealer Discounts 


Null Aldi 


650 


COMPANY 
MS WEST LAKE STREET MINNEAPOLIS 26, MINNESOTA 
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GET INTO THE 


Praug 
PROFIT PICTURE! 


Acclaimed by artists, students and teachers every- 
where, these exclusive Prang packages come pre- 
sold for you through extensive national advertising 
and editorial promotion. For a real sales boost 
feature these recognized Prang and Old Faithful 
sketching and drawing materials. 


PRANG SKETCHO 
The oil stick with 
unlimited possibili- 
ties! Perfect for oil 
painting effects and 
craft techniques. 


PAYONS—PAINTING CRAYONS 
The magic working crayons! Color 
sketches changed instantly into » 
sparkling water colors. Easy to carry 


kits ryans 





. . 6s eee 


“EXC ELLO SQUARES” 





4 EXCELLO SQUARES 
A dry-painting medium 
unexcelled for rapid color 
sketching and TV presen- 
tations. Assorted colors. 





WON WANN 


WRITE FOR COLORFUL SALES FOLDER. DEPT. ‘15-64 


THE AMERICAN CRAYON COMPANY 
SANDUSKY OHIO NEW YORK 
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PASTELLO & 
A high speed pastel med- 
ium for sketching lay- 
outs and color rendering. 

24 shaped crayons. 








STERLING "Dial-A-Matic”’ 
ma -1ett-Jlelam~\eleliale mm \/t-loiailal-1— 
Really Add Up 


PNM) ¢-1-lohVame A--tie a colelaloit-lale| 
Volume Christmas Sellers 


ee AH 


adding machine 


Free! Order deal No. 
590. Colorjul Counter 
Display available 
containing 6 each of 
565, and 3 each of 
567 and 568. Ask your 
jobber. 


Sterling Adding Machines are ideal for 
homework, household arithmetic and all other 
day to day calculations. Outstanding features 
include: 
e All models subtract as well as add 

Fast, accurate, easy to operate 

All moving parts of Dupont nylon 

Mechanically guaranteed throughout 


No. 565 4 Digit Model 
Adds up to 9,999 


“qo susrenct 


$1 retail 


No. 568 6 Digit Model $4 retail 
Adds up to 999,999, Automatic clearing bar, 
Skidproof base 
ORDER NOW FROM YOUR JOBBER 
And send for your copy of Sterling’s catalog 

of quality school and stationery supplies. 
STERLING PLASTICS CO. 
1140 Commerce Ave., Union, N. J. 
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NEW PRODUCTS .....-+ 2. -. 


Dictating Machine 97 


A new light weight dic. 
tating transcribing machine jg 
Monte 
Verde Industries, Inc., of 
Redwood City, California, 
Called “Corresponder,” the 
lual-purpose unit features g 
patented cartridge which 
preloaded with magnetic tape. This “cartridge” loading is jn. 
tended to combine the advantages of magnetic tape reprodue- 
tion—high fidelity, re-usability, and total absence of surface 
noise—without the disadvantage of hand-threading, tangling or 
breaking. The cartridge can be held in the palm of the hand 
and inserted, removed, transferred from one machine to another, 
or mailed without touching the tape itself. A “zone-control” 
microphone picks up dictation clearly while eliminating back- 
ground noise, and features a three-way control for all dictating 
operations including dictation, automatic playback and _re-record- 
ing to correct errors. The price of $169.50 is said to be the 
result of simplified design. The 9 Ib. machine has a minimum of 
parts for long, trouble-free service. Monte Verde expects to be- 
gin establishing franchises outside the West Coast area in July, 


being introduced by 





1s 


Correspondence Forms 

A new point of sale counter dis- 
play commands attention to the 
GrayLine “Keep-A-Copy Letter 
Pak” being introduced by Wilson 
Jones Co. The four color display 
offers 25 packets, each containing 
25 “Snap-A-Way” sets of carbon 
interleaved forms for convenient, 
efficient, away-from-the-office com- 
munications. Detailed illustrations 
on the back of the display offer 
sales and demonstration tips to dealer's sales personnel on use 
of the forms, pre-priced at 98 cents per packet. Each packet is 
individually wrapped in clear plastic. It contains 15 Speed Let- 
ters of use when a reply is desired and 10 Speed Messages for 
communications not requiring a reply. Each “Keep-A-Copy Pak” 
is its own sturdy portfolio for secure lap writing in a car, plane 
or train. Opened, the portfolio reveals two pockets for neat 
filing of messages sent and received. There is also a die-cut sleeve 
to hold envelopes. Each pak measures 8” 
carrying in even the smallest brief case. 





by 9%” for compact 


Are you offering your cus- 
tomers all the services you 
should? Are you ringing up 
profits in your stationery 
department? 

If the answer is no, then you 
should stock Rogersnap 
Carbon Second Sheets and 
Business Forms in the fast 
*Flip-Out Dispenser Box. Both 
you and your customers will 
be glad you did. — 


Write Dept. MSS , 
a 


OGERSNA ID 
R TRADEMARK P A ; 


P.0. BOX 10425 - DALLAS, TEXAS 
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VARIETY MATCH 

P TABLEWARE ENSEMBLE 
> a colorful circus of fun 
\. for children’s birthdays 


‘ BANQUET 
> TABLECLOTHS 








CUTTER BOX ROLLS 
PACKET FOLDS ! 


NAPKINS \ 


COCKTAIL * LUNCHEON «+ DINNER SIZES 








JUMBO FOLDS 










X SS ag \at Pa 
\& eg “ KS 
FACIAL QUALITY : 


ALL-OCCASION FLORAL 





a 
CREPE PAPERS \ 





Oe 


FLAMEPROOF FOLDS 
AND ROLLS > 












FLAMEPROOF 
T 
“BIG BULK" STRIPED ROLLS 
FLAMEPROOF 
STREAMERS 








OTe 


TUTTLE PRESS COMPANY 
APPLETON © WISCONSIN 


NEW YORK: 1123 Broadway 
Telephone: ORegon 5-8590 


CHICAGO: 20 N. Wacker Or. 


Telephone: CEntral 6-7013 Paper Specialties you waxt from One Sowre 
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You can’t put everything 


But you can secure files, desks, 
equipment, supplies and regiment 
the keys to every lock. 


| rpipreerrtyt “ore 


TTT 


i ca 
2 


nit — 


PEPER E Prepay ” 
Ht} 


The Complete Key Filing System 


Ke-Master Key Control 


Neat, compact, infallible 
Units to fit every requirement 
Easy to install without professional help 
Available to office equipment dealers everywhere 


When you outfit an office, be sure KE-MASTER KEY 
CONTROL is included in the sale. It’s a must for every 
well-organized concern, from small business to giant 
industry. 

There are no hidden charges against your profit. We pay 
shipping costs on every KE-MASTER cabinet from 
warehouse to your customer’s office. Shipment will be 
made within 24 hours after receipt of your order. 

















4 a 
' CUSHMAN & DENISON $: 
' Manufacturing Company, Carlstadt, N. J. 
! Please send items checked: Ms-10 § 
i __KE-MASTER catalog and discount sheets i 
. __Attractive, life-size KE-MASTER display cards, . 
1 for window, counter, office equipment section ' 
4 Name r 
a a 
: Address ss . 
1 City Zone State H 
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Gift Wrap Film A 

Tie-Tie 
able for free showing a 16mm color film on 
bow-making, featuring photography by the 
famed Life photographer Weegee. Calle! 
“Tie Tie Go-Round” with a carnival set- 
ting, the film may be obtained on free loan 
from Modern Talking Picture Service, Inc.. 
3 East 54th Street, New York City 


Gift Wrappings has made avail 


Caster Selection Chart 

A chart called the “Master-Made Easy 
to Select Caster Chart” is available at no 
charge as a guide in selecting the right 


Extra copies may be obtained with the 
dealer’s name and address imprinted on 
front and back covers. 


Fleet Leasing Study D 

A new 24-page study published by the 
Foundation for Management Research ana- 
lyzes the advantages and disadvantages 
of leasing auto fleets for company sales- 
men in cities and over-the-road. 
free copies of the study are available by 
writing to the Foundation for Management 
Research, 121 West 
3, i. 


Single 


Adams Street, Chicago 


Copy Set Price Schedule E 

Port Huron Sulphite & Paper Co. has 
announced a reduction in the price of 
Huron 


Copysette, its patented manifold 


carbon paper set. Complete new price 
schedules, achieved by production improve- 
writing the 


company at Port Huron, Mich. 


ments, may be obtained by 


Office Supply Catalog G 
A complete catalog of Wescosa brand 
office supply products made or in:ported 
and distributed by the West Coa:: Sales 
is available free on request. The p:oduets 
include a variety of items, such as pocket 
postal scales, letter openers, card trays, yi- 
nyl wallet inserts and contact card files, 


Smoking Accessories Catalog + 
A new 1959-60 Smoking Products Cata- 
log describes a variety of smoking accesso- 
ries for all kinds of offices, homes, hotels, 
lounges, institutions and other locations. A 
copy is available from Smoking Products, 
111 Pioneer St., Brooklyn 31, N. Y. 


Office Safety Booklet | 

The National Safety Council has pre- 
pared a pamphlet on “Accidents in the Of- 
fice!” It contains illustrative cartoons and 
tips on preventing office accidents. A single 
copy is available free from the Nation- 
al Safety Council, 425 N. Michigan Ave., 





caster for the right chart. On a standard Playing Card Display F Chicago 11, Il. 

notebook or catalog size sheet, it is of- Large ektachrome reproductions of the 

fered by Master Manufacturing Co., 9200 new “American Horses” design on Kem Safe Selling Aids J 
Inman Ave., Cleveland 5, Ohio. Plastic Playing Cards may be borrowed by A “Blueprint for Record Protection” 


dealers who wish to put in a special win- and three imprinted envelope stuffers are 





Metal Furniture Catalog 3 dow. The transparencies are mounted in available to Mosler Safe dealers. Single 
A new 16-page catalog and price list shadow boxes with flourescent lights in copies of the “Blueprint” may be ob- 
showing its full line of metal office filing the back. The original water color paint- tained from the Mosler Safe Co.. 320 
equipment, desks, cabinets and accessories ings have been used by stores in New Fifth Ave.. New York 1. N. Y. It is ALI 
is available from Modern Steelcraft, Inc York City. (Continued on page 110) en 
Ci 
el 


MICROPOINT®.. the Proven Line of Profit Makers! 





STRIPED INK-STIK ...7”King-Sizeor * INK-STIK . . . The King-Size Pen you te 

5” “Shorty” INK-STIKS with gayly striped | NEVER refill! Five point styles, eight ink 

barrels. Four point styles. Eight ink colors. | colors. Displayed in revolving Carrousel PR 

Featured in multi-colored display easel | that holds a 16-dozen assortment of point | 

that stands up or hangs on wall. Display | x v styles and ink colors, or four dozen and ec 

holds two dozen assorted colors and one | od two dozen plastic drums. Ink color same 

kind of point style. Ink color same as pen. # as pen for easy selection. Also popular 5” 

Retail 39¢ and 49¢ each. | a \ e “Shorty” length. Retail 39¢ and 49¢ each. IN| 
5 |” GRE sepe geen eee ee eae © N 


INK-STIK ’N’ HOLDER... the INK-STIK fe 
combined with a gold-finished swivel, COPY-FAX PEN .. . proved the best re- i: 
sculptured Tenite Holder and base. Mik- producible pen for copying machines. At- c 
stik adhesive on base holds permanently tractively displayed for counter sales to 
to all surfaces—telephones, desks, counters, office workers. Blue, red, black and green 
® auto and truck dashboards. Individually ink colors. Ink same color as pen. Broad, 
boxed. Six colors. One dozen per display. medium, or fine points. One dozen color : 
Ink color same as pen. Retail $1.19 — assortment per display. Retail 59¢ each. r 
$1.59 with 28” gold-finished chain. 
{ 


LAUNDRY-MARKER . . . Commercial- 
formula black ink for permanent marking 
on coarse or fine fabrics. Will not fade, 
bleach or wash out. Broad or medium 
points. Colorful display stands up or hangs 
on wall. Seven-inch King-Size length. One 
dozen per display. Retail 59¢ each. 


IV 
Pero ME Hy 
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FILLS-ANY Refill . . . fits Paper-Mate, 
Scripto, Sheaffer, Waterman, Wearever, 
MICROPOINT, and 183 other popular 
makes of ball pens by means of patented 
dual-sleeve construction. One, two and 
four dozen counter displays. Retail 49¢ 














NATIONALLY ADVERTISED to help you sell! 


Micropoinrt, inc. sunnyvale, Calif. 


IN CANADA: Ben Sanders Co. Ltd., Toronto 1, Ont. 
Prices Slightly Higher In Canada 








Creators of Advanced 
Writing Instruments 





116 MODERN STATIONER, OCTOBER. 1959 








G 
brand 
ported 
Sales 
oducts 
rocket 
VS, Vi- 
iles. 


H 
Cata- 
Cesso- 
10tels, 
ms. A 


ducts, 


‘tion 
‘SS are 
Single 
; ob- 

320 
It is 





959 








Heres why 


Seal-( iaet—hai— 
MOISTENERS 
Are the Leaders!! 


1¥."—3.50 List 
3” —4.25 list 


ALL METAL QUALITY CONSTRUCTION 
® No plastics, porcelain or other substitutes 

¢ Completely rustproof, unbreakable zinc 

¢ 100% pure bristle brushes, stainless steel ferrules 
* Beautiful chrome Brass top—non-tip rubber feet 


COMPLETE LINE 


® Moisteners for every application from 12” width 
to 6” width 


PRICE LEADERSHIP 


* Competitive prices—best discounts—biggest profits! 


INVENTORY CONTROL PLAN 

* Moisteners may be combined with tape machines 
for quantity prices 

* All units not sold in one year may be adjusted for 
credit or exchange for other models 


Take advantage of the demand we've created. 
Stock and sell THE largest selling line .. . 
Seal-O-matic Label & Envelope Moisteners .. . 
and watch your sales volume grow. 





Tapemaster #45 Tapemaster #70 Flash Brush Sealer 


For complete details write to: 


ee at= 15 @ aaal—1-1— 


DISPENSER CORP. 
169 Murray Street, Newark 5, N. J. 
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OFFICE 


PNUbme) P ware). (4 


CLIMAX OF 20 YEARS OF DEVELOPMEN 


by PRINT-O-MATIC © {if 

MACHINES that ¥ 
SAVE TIME © CUT COSTS 9 
fic) mm 4@) 0). 


! FOLD-0-MATIC 


AY 
a 

’ Hy 

a 


x 











FOLDING MACHINES 


© FOLD 120 SHEETS PER MINUTE 
IN ALL POPULAR FOLDS 


im 
we 
tH 
ray 
\D 


a 
ant 
a 





¥, 






© POWERFUL UNIVERSAL MOTOR 


© BALL AND SELF-LUBRICATING 
BEARINGS THROUGHOUT 


A MONEY-MAKING AUTOMATION 
CREATION FOR EVERY OFFICE 


FH-5C Desk Model 
FH5-HD Heavy-Duty Model 


and NOW . 

(Super- capacity, “folds sheets 
up to 17” x 22”) 

FH6-AP All-Purpose Model 


NEVER BEFORE SEEN 


New Model PRINT-O-MATIC 
MIMEOGRAPHING MACHINES 

















N 
N 


See 


THE SENSATIONAL i 
5-E ELECTRIC | 
ROTARY FEED o 

5-B HAND-OPERATED ©. _ , 

ROTARY FEED ’ af 


All with 

FULLY AUTOMATIC = 
CONTROLLED 
SEMI-PASTE INKING 












All of these—and 
more at 


NSOEA SHOW 
BOOTH 143 


If you can't see them, 
WRITE for details 


\ 


and amazing, successful 

PRINT-O-PASTE INK 
and SILK SCREEN PADS 
‘or MIMEO EQUIPMENT 







Special highlight of the show— 
Premier showing of 


LETTERHEAD IMPRESSOR! 


PRINT-0-MATIC CO., INC. 





724 WASHINGTON BLVD. © CHICAGO 6, ILL. 
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YOURS FOR THE ASKING .. . 


a four-page folder that includes a “protec- 
tion survey” form for use by dealer sales- 
men as an aid in selling insulated files. The 
Survey form includes columns listing rec- 
ords, their location and the number of 
insulated files needed. 


Lamps, Accessories K 

A 1959-60 catalog and price list has 
pictures and information on all of the 
lamps and the new accessory group of 
Nessen Studio, Inc. In addition to the 
lamps and other items shown in the 20- 
page catalog, the company also makes up 
special designs to customer specifications. 


Office Furniture Line L 

A new four-color 16-page catalog on its 
Nine-to-Five office furniture line has been 
released by the Columbia-Hallowell Divi- 
sion of Standard Pressed Steel Co. The 
catalog has space on the back page for 
dealer imprint. Dimensions and _ pictures 
of all units and components are shown, 
along with several typical office layouts. 


Smokers Equipment Catalog M 

McDonald Products Corp. offers an 8- 
page catalog showing its complete line 
of smokers equipment for buildings and 
institutions. The Duk-It line includes wail- 
mounted urns and floor stands in many 
sizes and _ styles. 


OFFERS 
CONTEMPORARY 
COMFORT 

WITH THE 


118 





SVL OTA CER 


wes 


Sept. 23-25 - 
Exposition sponsored by Office Equip- 
ment Manufacturers Institute, Na- 
tional Guard Armory, Washington, 
D.C. 


— First Business Equipment 


Sept. 26-30 — National Stationery & 
Office Equipment Assn., Convention- 
Exhibit, Conrad Hilton Hotel, Chicago. 


Sept. 27-30 Philadelphia Gift Show 
Hotel Benjamin Franklin 


Sept. 27-29 Phoenix Gift & Jewelry 
Show, Hotel Westward Ho. 


Oct. 4-10 -— 22nd Annual National 
Letter Writing Week. 


Oct. 16 Eastern States regional 
Wholesale Stationers Assu. conferenc¢ 
New Yorker Hotel, New York. 


Oct. 17-21 — Third annual Eastern 
Commercial Stationery Show, Trade 
Show Building, New York City. 


Oct. 19-23 — National Business Show, 
New York Coliseum. 







Write for complete details. 


Oct. 25-27 — East Coast Ro gional 
OMDA meeting, Grossinger’s. 


Oct. 29-31—Western NOFA Area Cop. 
ference, Exhibits, Ambassador Hotel, 
Los Angeles. 


MR. FRIENDLY .. . 


(Continued from page 28) 

large order would be excessive, | 
should say, rather, that we do go 
after big orders aggressively, but 
not where there’s an excessive 
discount involved that could put 
us out of business. It costs 30 
percent of our intake to run our 
business. We are not interested jn 
orders that involve a 20 percent 
discount. We can’t do business 
that way.” 

On the other hand, in keeping 
with its friendly service, Fowler's 
has no minimum order. 

“We feel there are advantages 
to being small and flexible,” Mr. 
Fowler says. “The big advantage, 
in a friendly operation like ours, 
is that we can keep in cioser touch 
personally with our customers.” 


Contemporary design and function have been artfully com- 
bined by Cramer craftsmen to create the “K” Line series. 
Offered in five chair models and in a galaxy of luxurious 
fabric colors. Cramer brings not only new beauty and style 
to office furniture. The unmatched comfort and reasonable 
cost of the “K” Line puts it on the “best seller’ list. 


CRAMER POSTURE CHAIR CO., INC., 625 Adams Street, Dept.MS-10 Kansas City 5, Kons. 


- - = for more details circle 125 on last page 


MODERN STATIONER, SEPTEMBER, 1959 














onal 


dtel, 


go 
but 
‘ive 
put 


Our 
| in 
ent 


leSS 


ing 
er’s 


ges 
Mr. 


ge, 
ITs, 


ich 











You Get | 
SAME DAY 
SERVICE 


on 
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a 





SEALS 


NOTARY and CORPORATION 


No. 1 Pocket Seals 


$800 


Thru Dealers DEALER DISCOUNT 40% 
LOUIS MELIND CO. 


3524 N. CLARK ST. CHICAGO 13 
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FITS ALL 
OFFICE MACHINES 












as 


Rll WAL 


Patented 


PACKER--PAD 


ONE SIZE FOR THE DEALER TO STOCK 


*& SOFT, QUIET, FIRM SUPPORT 
* ENDS ANNOYING NOISE 
%& INCREASES MACHINE LIFE 
%& PROTECTS DESKS AND TABLE TOPS 
% PREVENTS SLIDING AND CREEPING 
The unique expandable design of the Packer Universal 
Pad enables it to fit all types of office machines. The 





Packer Universal Pad opens on hinged arms, as wide as 
20'2". Length is 15% 
able for oversized or specially built machines 


Extra supporting pads are avail- 
Sturdy 
metal frame for long life 


WRITE TODAY FOR FULL INFORMATION! 


RAYMOND PACKER COMPANY 
42 Hampden St. ¢ Springfield, Mass. 
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AMERICA’S FOUR-MOST 
WRITING INSTRUMENT 


norma 


Pen-Pencil | 
combination 


1 Pen + 
3 Pencils 
















THE QUALITY-CONSTRUCTED 
pen-pencil for all writing 
needs! It includes 3 colored 
pencils—black, red, blue— 
and a smooth-writing pen. 
Ink refill is easily inserted in 
a few seconds . . . Manufac- 
tured and guaranteed by 
Norma, leaders in quality 
Multikolor Pencils for 30 years. 


Retailing at $5.95 the NORMA 
COMBINATION is a worthy 
addition to the regular line of 
nationally- advertised Norma 
Multikolor (4-in-1) Pencils from 
$5.00 up . . . also available, 
deluxe models in Platinum, 
Palladium, Solid Gold. 


eu $ 595 ’ 
Fed. Tax Incl. 


Ink Refill 49¢ 
INTRODUCTORY OFFER 

















a 
Models \y 
Are Made 
With The 
Pen 


Combination 





Visit Booth 118 
N.S.O.E.A. Show 

Conrad Hilton Hotel, 

Chicago, Sept. 26-30 





NORMA PENCIL CORPORATION. Norma Bidg. 137 West 14th St. New York 11, N. Y 


West Coast Dist: The George E. Eberhard Co. 
1904 3rd Avenue, Los Angeles 18 
182 Second Street - San Francisco 5 
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GREETING CARD SALESMEN 
fastest-growing contemporary 
adding territories. 


ed 


wanted by 
firm interested in 
May handle other lines suit- 


CLASSIFIED for stationery, card, gift and department 


























stores. Commission 20% Write fully and state 
coverage. ROTH GREETING CARDS, P. O 
ADVERTISEMENTS BOX 738, GLENDALE 5, CALIF 10-59 
Deadline for clasied advertement, i the MANUFACTURER'S REFRESENTATIVE, 
woes yo which ‘the — month oe ay eT ES: of transparent stationery products and_ pre- 
ie a coal so Hh Order: $6.00, N «so sentation binders. Profitable line, staple items, 
and addresses are to be included in the camat new sales plan. Good territories | available. 
I 1 f fi , ted Send complete resume, Box 238, MODERN 
nitials <4 sets © igures are to be counted as STATIONER AND OFFICE EQU IPMENT 
iii DEALER, 1 East First Street, Duluth 2 
nesota 
FOR SALE Old line pencil company, manufacturers of wood 
cased pencils and ball pens has Southern Terri- 
BETTER GREETING - CARDS. Exclusive tory available. Wonderful opportunity for right 
European designs including French landscapes man Box 249, MODERN STATIONER AND 
customers, Christmas glitter cards. LOWIN OFFICE EQUIPMENT DEALER, | East First 
SOHN—Imports, 83-20 141st Street, Jamaica Street, Duluth 2, Minnesota 10-59 
N. Y. 10-59 
LIQUIDATION—New York City. 14 greeting 
card racks ; assorted commercial stationery greet BUSINESS OPPORTUNITIES 
ing cards, social sationsry, fountain pens 
Parker, Shaeffer, etc. ick Sale Box 247 
MODERN STATIOIER RND OFFICE EOUIP- Office Machine Business $15,000 Established 
MENT DEALER, 1 East First Street, Duluth eight years in growing city between Los Angeles 
2, Minnesota. 10-59 and San Francisco. Box 248, MODERN STA- 
TIONER AND OFFICE EQUIPMENT DEAL- 
ER, 1 East First Street, Duluth 2, nilnneset. 
-59 
HELP WANTED 
Manufacturer of packaged school book covers 
desires agents for national distribution Write LINES WANTED 
Sax Enterprices, 2940 Terrace Drive, Chev. 
Chase, Maryland. 10-59 If Wisconsin, Minnesota and Iowa need 
representation, write us. We promote fast 
Liberal commission selling our Tricks, Jokes & moving items only, the way you want them 
Puzzles. Counter display racks furnished promoted. Box : 245. MODERN ST ATIONER 
Mention territory covered. Robbins Co., 127 AND OFFICE EQUIPMENT DEALER, 1 East 
West 17th Street, New York City 11. 11-59 First Street, Duluth 2, Minnesota TF 
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Gavels 
Sound Blocks 


QUALITY 
GAVELS 


An extensive line of gavels 
of selected stock of import- 
ed and domestic woods. In 
three sizes, Ladies — Lodge 
—Judge to retail from 
$3.50 to $7.00. 

Bands to retail from $1.50 
to $10.00. 

The demand for gavels and 
related accessories is 
steady. Your market is 
ready made and waiting. 

Gavels give you an excel- 
# lent profit from a small in- 
; vestment. 


Headquarters for gavels, 
sound blocks, silver, gold, 
leather bands and ballot 


boxes. Write for catalog 
and price list. 


W. C. HORN, BRO. & CO. 
New York Office FACTORY: 


200 Fifth Avenue 571 North 3rd Street 
New York 10, N. Y. Newark 7, N. J. 











- - for more details circle 148 on last page 
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SHINE... 
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Always Something NEW 


Children’s Educational Games 2% 








111 Beckley 
corkbo 
112 Bee Pa 


Ed-U-Cards Mfg. Corp. 


c 


13-05 44th Ave., Long Island City 





- - for more details circle 130 on » last page 


HOWARD 

| PERSONAL 
IMPRINT 

EQUIPMENT 


PROMOTES GIFT SALES OF: 


Xmas Cards — Book Matches — Writing 
| Papers — Lead Pencils — Paper Napkins 

— leather Goods — Playing Cards — 
Gift Items — Fountain Pens. 











page 
120 Colon 
121 Colum 
Inc, - 











Howard Stamping 
Machine Co. 


4445 W. Belmont 
- = for more details circle 150 on last page 





Chicago, |! 
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ds, trade literature and 


ADVERTISED PRODUCTS 


10] Acco Products —- page 65. 
102 Acme Shear Company — Scissors — 


103 Addo-x, ‘lac. — Typewriters — page 
46 


14 American Crayon Company — Sketch- 
ing and drawing materials — page 
113. 

105 American Ribbon and Carbon Co., Inc. 
Typewriter ribbons — page 69. 

106 Apex Business Systems — Business 
forms — page 86. 

107 Badger, Inc. — page 89. 

08 Bates Mfg. Co., The — Telephone 
indexes — page 74. 

109 Baumgarten, Fred — Pencil sharpener 
— page 92. 

110 Bausch & Lomb Optical Co. — Magni- 
fiers — page 55. 

Ill Beckley-Cardy Co. — Chalkboards, 
corkboards — page 86. 

112 Bee Paper Co., Inc. — Drafting papers 
— page 90. 

113 Binney & Smith, Inc. — Crayons — 
2nd cover. 

14 Brown, Arthur, & Bro., 
Supplies — page 98. 

115 Burroughs Corp. — page 56. 

116 C-Thru Ruler Co. — T-Square — page 


Inc. — Art 


104. 

lI7 Chicago Desk Pad Co. — Desk acces- 
sories — page 43. 

118 Chicago Printed String Co. — Gift 
wrapping papers and ties — page 105. 

119 Codo Mfg. Corp. — Carbon papers, 
inked ribbons, hectograph supplies — 
page 79. 

120 Colonial Candle Co., Inc. —— page 96. 

12] Columbia Ribbon & Carbon Mfg. Co., 
Inc. — Carbon paper —— page 75. 











num 


Simply circle the 


r of the product or 


rvice you would like 


to know more about 
ind drop this 


1 convenient mailbox 


card in 


No postage is needed 





123 
124 


125 
126 
127 
128 
129 
130 
131 
132 
133 


134 
135 


in this 


issue, simply circle 


Consolidated Business Systems, Inc. — 
Business forms — page 94. 
Craftint Mfg. Co., The — page 85. 





Cram, Geo. F., Inc. — Map merchan- 
diser — page 90. 

Cramer Posture Chair Co., Inc. — page 
118. 

Cush & Deni Mfg. Co. — Key 


cabinet — page 115. 


Dome Publishing Co. — Record books 
— page 58. 
Eagle Pencil Co. — Docummentary film 
— page 67. 
Eaton Paper Corp. — Record books, 


merchandiser — page 51. 
Ed-U-Cards Mfg. Corp. — Games — 
page 120. 

Enrich, Henry A., & Co., Inc. — Bridge 
table covers — page 108. 

Easterbrook Pen Co., Inc., The — Pens, 
mechanical pencils — page 83. 
Faber, Eberhard, Pencil Co. — Pencil 
promotion — page 3. 

Ferber Corp. — Pens — page 88. 
Flash Mfg. Co. — Marking device — 


page 8. 
Franklin Mfg. Corp. — page 108. 


page is provided for your convenience. To obtain additional information on new prod- 
advertised products 
aber on the perforated card below, fill in your name, business address and mail the card. 


the corresponding 


148 


149 


150 


151 


152 


153 


154 


155 


156 


157 


158 


159 


160 
161 


Horn, W. C., Bro. & Co. — Gavels — 
page 120. 

Hunt, C. Howard, Pen Co. — Portable 
pencil sharpener — page 112. 
Howard Stamping Machine Co. — Im- 
printing machine — page 120. 
Imperial Methods Co. — Filing supplies 
— page 102. 


Ketcham & McDougall, inc. — Gift 
line — page 11. 

Kingsley Machine Co. — Monogram- 
ming machine — page 80. 

Koh-l-Noor Pencil Co. — Ball point 


pen — page 98. 

Leathercraft — Business cases — page 
87. 

LePage’s, Inc. — Clear and Christ- 
mas tapes — page 71. 

Linck, O. E., Co., Inc, — Decorating 
device — page 97. 

Master Addresser Co. — Duplicating 
equipment — page 113. 

Melind, Lovis, Co. — Seals — page 
119, 

Mercury, Inc. — Duplicator — page 82. 
Modern Steelcraft, Inc. — Files — page 





































136 > 
137 Bibson Art Co. — page 91. 162 Norcross, Inc. — Greeting cards — 
138 Gibson, C. R., and Co. — page 81. page 6. 
139 Globe-Wernicke Co., The — page 77. 163 Nord Photocopy & Business Equipment 
140 Glue-Fast Equipment Co., Inc. — Co. — Photocopy machine — page 45. 
Moistener — page 92. 164 Northern States Envelope Co. — Bank 
141 Graff, George B., Co., — page 96. pass book envelopes — page 76. 
142 Guide System & Supply Co. — Filing 165 Olivetti Corp. of America — Typewrit- 
supplies — page 104. ers — page 73. 
143 Gulton Industries, Inc. — Flashlights 166 Oxford Filing Supply Co. — page 17. 
— page 95. 167 Packer, Raymond, Co. — Office ma- 
144 Hamilton Cosco, Inc. — Office furniture chine pad — page 119. 
— 4th cover. 168 Pearl Engraving Corp. — Adding ma- 
145 Heines Publishing Co., Inc. — page 94. chine — page 100. 
146 Heyer Corp., The — Engraved signs — 169 Peerless Photo Products, Inc. — Photo- 
page 38. copy process — 3rd cover. 
147 Higgins Ink Co., Inc. — Drawing inks 170 Regency Thermographers, Inc. — Raised 
— page 78. letter printing — page 53. 
10-59 
MODERN STATIONER Name Peete rcenesstevpinincinnl 
Tell-Me-More Dept. B Name 
Please print or LE Ee EO SRE eT 
type information City BR iicrneccvenseccnntintian ZONC.....2--c0s00 
Advertisers Products: 101 102 103 104 105 106 107 108 109 «©1310 =«=«9497 
32 193 +894 896 896 BF - 930 -390 -1920. 023 122 120° Gel ae 
126 127 128 129 #130 = 131 132 133 134 135 136 137 138 139 
140 141 142 143 144 145 146 #147 #148 #149 #+%150 #151 «#152 «+153 
154 155 156 157 158 4159 160 161 162 163 4164 165 166 167 
166 168 170 1731 (8172 «173. «WA FE IFS CUFT C8 CU le ae 
182 183 184 185 186 187 188 189 190 191 192 193 194 195 
New Products: 1 2 3 4 5 6 7 8 ®° 60 WH. 253 
3 6 Ww 8B 0H RH Se. 8B. we BD BMD FB 2 Boe 
32lUC3BlCU HC STHCClUCU HHhlCUCUC VTC H]TCC HO UC OMOlUlUC MC STC‘(< WD] Hh hULh EUS hUvTC Oe 
49 50 51 52 53 %S4 S55 S56 S57 58 59 60 61 62 63 64 68 
66 67 68 69 70 71 72 73 74 75 76 77 78 79 80 81 82 
83 84 85 86 87 88 89 90 
Yours for the asking: A B C DEF GHitdsCK tM N O P Q@ 
Note: inquiries for items listed not serviced after 3 months from date of issue. 

















ucts, 


in this 


This page is provided for your convenience. To obtain additional information on new prod- 
trade literature and advertised products 


simply circle the corresponding 


number on the perforated card below, fill in your name, business address and mail the card. 


ADVERTISED PRODUCTS 


(Continued from other side) 


171 
172 
173 
174 
175 
176 
177 
178 


179 
180 


181 
182 
183 
184 
185 
186 
187 
188 
189 
190 
191 
192 
193 


Replogle Globes, inc. — Globes — 


page 68. 

Reyburn Mfg. Co., Inc., The — Paper 
specialties — page 70. 

Roberts, Weldon, Rubber Co. — Erasers 
— page 111. 

Rogersnap Business Forms — Business 
forms — page 114. 

Royal Register Co. — Business forms 
page 48. 

Saginaw industries Co. — Display fix- 
tures — page 98. 

Schwab Safe Co., Inc. — Insulated of- 
fice equipment — page 66. 
Seal-O-Matic Dispenser Corp. — Mois- 
teners — page 117. 

Speedry Products, Inc. — page 101. 
Stacor Equipment Co. — Filing cabinets, 
64 


page 
Stik-Tack Co. —- Adhesive tape, discs 
— page 111. 
Testrite Instrument Co., Inc. — Magni- 
ficers —— page 92. 


Inc. — Guest 
book — page 61. 

Warshaw Mfg. Co., Inc., The — Filing 
oo gummed specicities — page 


Scripto, Inc. — page 112. 

Weber, F., Co. — Painting sets — 
page 84. 

Weckesser Co. — Memo pad — page 
86. 

Westclox Division — Watches, clocks 
— page 103. 

World Publishing Co. — Dictionary — 
page 107. 

American Pad & Paper Co. —Paper 


page 106. 


products — 
Print-O-Matic Co., inc. — Folding 


194 
195 
196 
197 
198 
199 
200 


201 
202 


203 
204 


eee ee ee 
SCOCaONFUSWUN “CDC AONOUSLAN = 


machines, Mimeographing machines — 


Micropoint, inc. — Writing instru- 
ments — page 116. 

Norma Pencil Corp. — Pen, pencil 
combination — page 119. 

All-Rite Pen, Inc. — Office pen — 
page 109. 


Anco Wood Specialties, Inc. — Pedestal 
tables — page 109. 

Apsco Products, inc. — Pencil sharp- 
ener promotion — page 62. 

Arrow Fastener Co., Inc. —— Stapler — 
page 59. 

Better Homes and Gardens — Baby 
record book — page 110. 

Emeco Corp. — Chairs — page 102. 
Irval Associates — Desk top cleaner 
— page 109. 
Paper-Mate Co., 
display — page 4. 
Sterling Plastics —- Adding machines 
— page 114. 


NEW PRODUCTS 


Plastic Letter Tray 
Remote Keyboard 
Sealing Tape 

Stamp Holder 
Shutterbug's Record Book 
Writing Paper Combination 
Auxiliary Chair Set 
Personal Note Paper 
Pushbutton Memo Dater 
Staple Remover 

Home Guest Book 
Crayon Gift Package 
Record Books 

Metal Magazine Rack 


The — Ball pens, 


Photocopy Machine 
Thermo 


meters 
Personal Record Book 
Leather Goods 
Modular Executive Desk 
Miniature Stapler 
Special Purpose Adders 














BUSINESS 






TELL-ME-MORE DEPT. 


MODERN STATIONER 


1 EAST FIRST STREET 
DULUTH 2, MINNESOTA 





REPLY CARD 


FIRST CLASS PERMIT NO. 665. SEC. 34.9. P.L.GaR., DULUTH, MINN. 
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27 
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31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
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42 
43 






















Art Materials 

Portable Recorder 

Greeting Cards 

Binder 

Dictating Machine 

Sterling Silver Index 
Name Plate 

Crayon Gift Box 

Desk Set 

Portable Drawing Table 
Automatic Collator 
Christmas Card Album 
Leather Accessories 

New Ink Cartridge 

Plastic Base Carbon Ribbon 
Redesigned Carbon-set 
Copy Holders 

50-Station Collator 
Decorating Tool 

Gift Wrap Ensemble 
Holiday Party Goods 

Tape Merchandiser 
Portable Dictating Machine 
Gift Wrap Displays 
Cabinet Office 

Carbon Paper 

Sound Sheet Dictator 
Auxiliary Adding Machine 
Tacker Attachments 
Rubber Tread Caster 
Roll-On Inker 

Portable Microfilm Camera 
Chalk Boards 
Do-It-Yourself Greeting Card 
Caster Sockets 

Economy Nylon Post Binders 
Double-duty Reinforcer 
Tape Merchandiser 
Engraved Notes 

Ink Marker 

Novelty Pads 

Novelty Pen 

Holiday Seals, Tags 
Electronic Marking Pencil 
Word Stamps 

Ceramic Desk Accessory 
Laminating Kit 

Office Refrigerator 
Circular Slide Rule 


Graphic Arts Ruler 
Key Cabinets 
Picture Frame Bank 
Recorder Display 
Marking Pen 

New File Cradle Feature 
Battery Powered Eraser 
Medical Writing Set 
Imprinted Second Sheets 
Ruler Display 

Parts Bins 

New Signal Package 
Note Rack 

Paper Jogger 
Carbonless index Cards 
Rub-On Rubber Cement 
Square Candies 

Lead Pointer 

Multi-roll Giftwrap Pack 
Chair Cushion 

Waste Baskets 
Binder Display 
Dictating Machine 
Correspondence Forms 
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Peerless 





has a good deal 
for 


good dealers! 





This Peerless QUICK SILVER 

ad appears in: 

FORTUNE 

NATION’S BUSINESS 

OFFICE 

OFFICE MANAGEMENT 

MODERN OFFICE 
PROCEDURES 

s3EST’S INSURANCE NEWS 

THE MODERN HOSPITAL 

NATION’S SCHOOLS 

BANKING 

TODAY’S SECRETARY 


Here are other ways 

Peerless helps its dealers 

to sell Photocopy: 

* Sells exclusively through dealers 


* Gives excellent training course for 


your saiesmen in this specialized field 


* Supplies top notch literature, sales 
aids, wall charts, displays 
* Provides complete Direct Mail 


campaign 
* Supplies free leads from space 


advertising and publicity 


Many good territories open. 
Write today: 
Sales Manager 
PEERLESS PHOTO PRODUCTS, INC. 
Shoreham, Long Island, New York 











Reduce 
foto) o) Tale Mm otey-) a 
as much as 50% 
with 

Peerless 
QUICK SILVER... 
a 

completely 

new 

office 

') ale) Ceore) o}¥) 
process 





jpeerme 


Peerless Photo Products, Inc. | (2) 222_2SS 
Shoreham, Long Island, New York | . 
Gentlemen: 





| 


Please send me more information about QUICK SILVER, 
the completely new office photocopy process which: 


1 — makes single copies at only 5 cents each 

2 — makes an unlimited number of copies from one negative 
3 — makes all copies of equally good quality 

4 — eliminates peel-apart and throw-away sheet 


5 — is available as a combination unit or as a separate 
processor adaptable to your own copying machine 


6 — has no copy limitations 











NAME a 
COMPANY __ 

re os 
CIFY ZONE STATE 











- for more details circle 169 on last page 
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deale 


Salesmef 
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es oe complete detal 


e at NSOBEA sho 
DAD rooms 705A-706 


Conrad Hilton, Chicag 


HAMILTON COSCO, INC., COLUMBUS, INDIANA 


- - for more details circle 144 on last 








